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Rough Proofs 


In approving a free publicity cam- 
naign, maybe Brewer Ruppert is 
merelY taking a leaf from the book 
of the Yankees’ chieftain, Baseball- 
ist Ruppert. 

y,vy 


You can hardly blame a man for 
not wanting to pay for advertising 
when he has been getting it all 
these long years for nothing. 


7’ 2 ¥ 


When Jake Ruppert’s pictures ap- 
pear in the papers, you know that 
he is a baseball mogul, and he 
knows that he is a brewer. 


7, ¥ F 


If the earnings statements of at 
jeast one tobacco company can be 
taken at face value, it’s evident that 
a large part of the cigarette-smok- 
ing public has learned to call for 
Philip Morris. 


, F F 


The white collar help in advertis- 
ing and publishing offices is being 
unionized, it is reported. For one 
thing, it costs more to keep white 
collars ‘}oundered. 


7. = 


Perfumes especially designed for 
ladies just back from Reno are be- 
ing advertised. They should be lush 
and full-bodied and not too subtle. 


©. 


Hostetter bitters increased the al- 
coholic content after prohibition 
was repealed, but sales languished 
until advertising was resumed. Now 
the executives know what supplied 
the kick. 

7, = FY 


Advertising heresy of the worst 
kind is being promoted by Macy’s, 
which admits to a disappointed pub- 
lic that its popular-priced mouth- 
Wash contains the usual ingredients 
but no magie. 


7, *F *F 
One thing that successful adver- 
Users of toilet articles learned a 


long time ago is that the hopeful 
seeker for youth and beauty is in 


the market less for merchandise 
than miracles. 

vgv¥$sgy¥ 
Illusion makes the world go 


round, and the advertiser who rips 
away the mystery and exposes the 
Works is being kind neither to con- 
sumers nor himself. 


> F 


lf the children’s contest on ba- 
‘Nanas promoted by Independent Gro- 
vers’ Alliance succeeds as hoped, its 
“embers will be able to report, 
‘Yes, we have no bananas any more 
again,” 


, Vv 
_ ‘Atter Henry Ford and the CIO had 
‘nished exchanging compliments via 


their publicity, the boys finally de- 
‘ided to get down to business. 


- = © 


»,viewed from this distance, Mr. 
ry seems to be well able to take 
‘re of himself in the clinches. 
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Every June bride will envy Wallis, 


ind not a 


Duke 


single bridegroom the 


Copy Cus. 


RETAILERS WILL 
SPREAD BULK OF 
DAD'S DAY COPY 


National Advertisers Join in’ 


Promotion 


Chicago, May 28.—-More and _ bet- 
ter gifts for Dad will help him cele- 
brate 1937 Father’s Day, June 20, in 
a variety of ways, but retailers 
rather than national advertisers will 
be those responsible for a major 
share of the promotion, it developed 
today. 

Reasons given by many national 
advertisers who reported no special 
plans for the occasion indicated that 
the fact that papa pays the bills any- 
way might have something to do 
with the question; others held to the 
idea that, although Father’s Day has 
been honored for six or seven years, 
Dad was still “the forgotten man.” 

Cluett, Peabody & Co., Inc., New 
York, maker of Arrow collars, shirts 
and ties, was among those planning 
national advertising on a large scale. 
The company has scheduled full page 
color insertions in Collier’s, Life and 
The Saturday Evening Post, all of 
them to appear during the week prior 
to June 20. Replicas of the copy 
which will be the same in ail maga- 
zines are furnished to dealers for sup- 
plemental use in retail advertising. 


“Buy Dad a Suit” 


The B. Kuppenheimer & Co., Inc., 
Chicago, is another company which 
considers the day a time for special 
attention. S. W. Turbin, in charge 
of this phase, pointed out that the 
annual portfolio furnished to retail- 
ers includes three advertisements 
bearing Father’s Day copy for use in 
newspapers by the retailers. Buy- 
ing clothing for Dad is admittedly a 
trifle more complicated than getting 
him a tie, but the copy stresses the 
fact that it can be done and suggests 
that the family chip in and buy Dad 
a “new summer suit.” 

In addition to these advertise- 
ments, Mr. Turbin said that the com- 
pany had prepared a five minute 
radio continuity last year which 
they expected several retailers to 
make local use of again this year. 

The Campbell Products Company, 
Pasadena, Cal., maker of a low 
priced tie rack, will utilize Father's 
Day, as well as birthdays and gradu- 
ations, in pushing June sales. Copy 
for this item will appear in Collier's, 
Cosmopolitan, Esquire, Good House- 
keeping, Life and Pictorial Review, 
in addition tod store displays and 
mailing pieces provided for dealers’ 
use. 

The Florsheim Shoe Company will 

(Continued on Page 8) 
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TRUTH TACK FOR MACY 
What is VALUE 
1? MOUTH-WASH? 


R. H. Macy & Co., New York, took a 

new tack in their fair trade act-private 

brand fight last week with large space 

copy in New York newspapers for Macy's 

mouth wash emphasizing “true points” 
about its ingredients. 


MACY SWITCHES 
TO TRUTH THEME 
IN BRAND FIGHT 


New York, May 28.—Switching their 
technique from price comparisons 
between their own line of toiletries 
and price-fixed nationally advertised 
brands, R. H. Macy & Co. this 
week launched the second phase of 
their private brand campaign by in- 
serting copy in New York news- 
papers that stressed a “truth in ad- 
vertising” approach. 

Under the heading, “What Is Value 
in Mouth-Wash?” the store frowned 
on “extravagant claims” and pointed 
out that its Prophylactum Antisep- 
tic would “perform no romantic 
miracles.” Medical authorities, the 
store said in its advertisement, de 
clare “that any mouth-wash strong 
enough to keep the mouth free of 
germs would be so strong that it 
would injure the mouth.” 

Four specific considerations should 
determine the value of mouth-wash 
purchases, the advertisement said. 
They were listed as “purity, agree 
able flavor, mild and temporary anti- 
septic potentiality under mouth con- 
ditions and how large a quantity you 
can get for your money.” 

With regard to its own brand, of- 

(Continued on page 29) 
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Gag Truth Violators, 


Drug Groups Urged 


See Insurance 
Sales Boom in 
Security Rule 


New York, May 25.—Speaking be- 
fore the Insurance Advertising Con- 
ference, in session last Friday at the 
Hotel Pennsylvania, Arthur A. Fisk, 
Advertising Manager of the Pruden- 
tial Life Insurance Company, New- 
ark, N. J., president of the confer- 
ence, reported an increase in the 
number of insurance companies ad- 
nationally from 20 last 
year to 24 this year. 

This evidence of increased adver- 
tising activity preceded yesterday’s 
action by the United States Su- 
preme Court in upholding the valid- 
ity of the Social Security Act, a de- 
cision which is expected to react fa- 
vorably upon life insurance sales 
and advertising volume, in the opin- 
ion of executives of companies with 
home offices in this city. 

It was recalled that the war-risk 
policies issued to veterans by the 
United States Government in $10,000 
denominations proved a tremendous 
boon to the life insurance companies, 
which actively urged veterans to 
take advantage of the governmental 
offer. Similar stimulation of re- 
tirement income business is ex- 
pected to materialize as a result of 
current interest in social security. 


Broad List Cited 


Leading companies here main- 
tain that present schedules and 
copy plans will be generally ad- 
hered to with any real changes 
postponed until the fall, one con- 
tributing factor to this decision be- 
ing the probable pending revision 
of the law. 

Companies mentioned by Mr. Fisk 
at the conference as launching new 
advertising campaigns include the 
Equitable Life Assurance Society of 
the U. S., New York; the Connecti- 
cut General Life Insurance Com- 
pany, Hartford; the American In- 
surance Company, Newark; and the 
United States Fidelity and Guar- 
anty Company, New York. The 
Equitable campaign is expected to 
reach through magazines a yearly 
circulation of 89 million readers. 

(Continued on page 25) 


‘Last Minute News Flashes | 


Templin New President of J. Stirling Getchell 
Detroit, May 28.—Walter W. Templin, former vice-president and gen- 
eral manager, Pepsodent Co., Chicago, has become president of J. Stirling 
Getchell, Inc., Mr. Getchell moving up to the chairmanship. Getchell han- 


dled advertising of Manhattan Electric Co., 


New York, some years ago 


when Mr. Templin was vice-president and general manager. 


Red in Outdoor Displays Banned in Wisconsin 

Madison, Wis., May 28.—Red advertising signs or red lights within 
view of a public highway or railroad track were banned today in a traffic 
safety bill passed by the Wisconsin State Assembly. 


Pacific Coast Agencies to Meet Oct. 21-22 
Del Monte, Cal., May 28.—The annual convention of the Pacific Coast 
chapter, American Association of Advertising Agencies, will be held here 


Oct. 21-22, it was announced today. 


First Drive Since ‘29 for Goodrich Divisions 


Akron, O., May 28.—Four associated tires divisions of B. F. Goodrich 


Company 


Miller, Hood, Diamond and Brunswick—will launch campaigns 


in national magazines in June through Fuller & Smith & Ross, Inc., Cleve- 


land, the first since 1929. 


James J. Newman today was named vice-presi- 


dent and general manager of the tire division. 


Bristol and Benson Outline 
Progress Made Toward 
Self Control 


New York, May 28.—While ap- 
plauding self-regulatory measures al- 
ready taken to curb misleading ad- 
vertising, Lee H. Bristol, vice-presi- 
dent, Bristol-Myers Company, New 
York, declared that unremitting vigi- 
lance is necessary to continue and 


extend the good work and “fore- 
stall punch-drunk legislative _ re- 
form.” 


Mr. Bristol’s statement was made 
before the second annual convention 
of the Toilet Goods Association, held 
here this week coincidentally with 
the 55th annual convention of The 
Proprietary Association, at which 
John Benson, president of the Four 
A’s, told of the self control code be- 
ing furthered by the association. 

In his talk Mr. Benson said that 
the pseudo-scientific appeal repre- 
sents the most virulent abuse of ad- 
vertising today. Cigarette advertis- 
ers rank second only to drug adver- 
tisers in this betrayal of public con- 
fidence, and food advertisers come 
third, he declared. 

Mr. Bristol’s views were given em- 
phasis by two succeeding speakers. 
H. Gregory Thomas, director, board 
of standards, Toilet Goods Associa- 
tion, said that no less than 26 self- 
styled consumer publications are 
now finding it profitable to fight the 
battles of the public. Mr. Thomas 
added that vitamin content of cos- 
metics is causing the most trouble 
at present, since no substantial evi- 
dence has been adduced to prove 
that vitamin absorption benefits the 
skin. 


Flood of New Bills 


Herman lL. Brooks, president of 
the association, said that no fewer 
than 700 State and 15 Federal bills 
to regulate the cosmetic industry 
have been introduced recently. Such 
a measure passed in North Dakota. 
Mr. Brooks warned of the trend to- 
ward compulsory trademark regis- 
tration, usually at $25 per trade- 
mark, and now costing some manu- 
facturers as much as $1,000 to com- 
ply with laws of a single state. 

“While most of the current criti- 
cism of advertising is expressed by 
small groups above the average in 
intelligence,” said Mr. Bristol, “it is 
unsafe to ignore it on the ground 
that most of our products are sold 
to the masses. This articulate mi- 
nority has considerable influence 
and must be answered.” 

Mr. Bristol reminded his audience 
that it is unfortunate, but true, that 
advertising as a whole is judged 
largely by a few ill-chosen pieces of 
copy rather than by the large num- 
ber of intelligent and well-written 
campaigns. This emphasizes the 
necessity of bringing all members 
of an industry within the scope of 
regulation. 


Truth in Advertising 


Mr. Bristol restated the principles 
of the advisory committee on adver- 
tising of The Proprietary Associa- 
tion, which, confronted with a diffi- 
cult task, solved it by adhering to 
these rules: 

“Truth in advertising should ap- 
ply to both the printed word and to 
illustrative treatment. Individual 
words should be chosen with regard 
to the common understanding of 
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ADVERTISING AGE 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Hi gents! My, my, how things 
have changed in Minneapolis. There’s 
a new bright spot in the newspaper 
picture. The Minneapolis Star has 
stepped out in first place... increas- 
ing its lead over other Minneapolis 
evening and morning newspapers by 
a wider margin than ever! 


Which ? 


You say tomatoes and I say to- 
MAHtoes . and some say further 
and others say farther, but further 
or farther it all comes out the same 
in the end. ... The Minneapolis Star 
is farther out in front! 


Like this, boys. 


The Minneapolis Star is delivered 
into A THIRD MORE city homes 
than the second evening newspaper, 
the Journal. 

Furthermore, The Star has more 
city home delivered circulation than 
the Journal has total city circula- 
tion! Blow that on your bazooka! 


Not all either, lads. The Star is 
delivered into more Minneapolis 
homes than any other newspaper 
up here... . the Evening Journal, 
the Evening Tribune, the Morn- 
ing Tribune .. . the Morning and 
Evening Tribune combined or the 
Sunday Journal or the Sunday 


Tribune! 


You can see that to do a selling 
job right in the homes, The Minne- 
apolis Star is the place where bets 
should be placed! 


To get down to brass tacks, here 
is how The Star leads evening and 
morning papers up Minne- 
apolis. 


here in 


In city home delivered circula- 
tion The Minneapolis Star leads 
the Journal by 16,780 . . . leads the 
Evening Tribune by 32,668 . . . leads 
the Morning Tribune by 38,967. 


In total city circulation The Min- 
neapolis Star leads the Journal by 
14,367 ... the Evening Tribune by 
34,946 ... the Morning Tribune by 
32,440. 


In total circulation The Minne- 
apolis Star leads the Journal by 


3,223... the Evening Tribune by 
60,688 the Morning Tribune 
by 54,791. 


The Minneapolis Star reaches the 
most customers, gents nips the 
sale in the bud and gives you more 
to sell. Back away and take 


a look at this picture. 


chance 


Now, if you were coming into 
Minneapolis for the first time, 
which one of the newspapers would 
Of the total city car- 
circulation of the three 


you choose? 


rier eve- 
ning newspapers, The Star has 
14.8% . the Journal has 33.1% 


... the Evening Tribune has 22.1%. 


The 
“extra 


Minnie, Minne- 


gives 


Take it from 
apolis Star meas- 
ure” circulation ... and if you've got 
things to sell up here, The Star will 
do it just as it is doing it for other 
wdvertisers right today! 


you 


Yay go swineming Decoration Day. 
Til let 
long. 


you know what happens. So 


¥ 


} ists 
| tection 
|} that copy generally is freighted with 
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their meaning, as well as dictionary 
definitions. 

“Individual sentences should not 
be employed in any sequence which 
will build up untruthful implications. 
Drawings, photographs and other il- 
lustrations should not distort facts. 

“Testimonials, if used, should be 
secured from and authorized by 
bona fide users of the product, 
should represent only a_ truthful 
statement of actual experience and 
should include no assertion which 
is contrary to reasonable expecta- 
tion in use of the product under fa- 
vorable conditions.” 

All officers of the Toilet Goods As- 
sociation were re-elected, Mr. 
Brooks continuing as _ president; 
Cecil Smith, first vice-president; H. 
J. Miller, second vice-president; H. 
P. Willats, third vice-president; 
aul F. Vallee, treasurer; J. I. Poses, 
secretary, and C. §. Welch execu- 
tive secretary. Hugo Mock and 
Mark Eisner were renamed counsel 
and H. Gregory Thomas, director of 
the board of standards. 

The Proprietary group. elected 
George H. Miller, secretary-treas- 
urer, Musterole Company, Cleveland, 
president, succeeding the late Frank 
Blair. Other new officers are: 
Dr. V. Mott Pierce, honorary vice- 
president; Henry P. Bristol, Bristol- 


Myers Company, New York, first 
vice-president; Charles S. Beardsley, 
Miles Laboratory, Elkhart,  Ind., 
second vice-president; Robert L. 
Lund, Lambert Pharmacal Co., St. 
Louis, third vice-president; and 
Charles R. Tyrrell, secretary-treas- 
urer. 


Lee Bristol presided at the special 
session, staged by the Proprietary 
Association Wednesday in which 
manufacturers, agencies and media 
representatives participated under 
sponsorship of the association’s ad- 
vertising control committee. This 
featured, in addition to Mr. 
Benson's talk, an address by William 
H. Berg, president, Health Products 


session 


Corporation, Newark, who asserted 
that truthful and accurate copy is 


born in the laboratory. 
Basis for Facts 


“You can’t expect to hear or see 
accurate advertising about a_ prod- 
uct so lacking in merit that nobody 
would buy it if the truth were told,” 
said Mr. Berg. “Nor is accurate ad- 
vertising possible in the case of a 


product which has so little clinical 
background that no one_ really 
knows how it affects the human 
body. 


“From this viewpoint, then, one of 
the most potent forces making for 
truthful advertising is exercised by 
the manufacturer’s technical staff. 
Fortunately, most of the leading 
drug manufacturers of today are 
fully aware of this fact. Their ad- 


vertising is dictated in the labora- 
tory and the clinic, rather than in 
the advertising department or the 


agency.” 

Mr. Berg asserted that the forces 
which make for accuracy and good 
taste in advertising are important 
enough to command the attention of 
top executives, directors, and even 
stockholders. Advertising is not 
only the voice of industry, he con- 
tended, but also the heart, lungs 
and body which make that voice pos- 
sible. 


Search for Truth 


In recent years, he continued, 
many manufacturers or groups have 
voluntarily underwritten clinical 
product research of a_ far-reaching 
nature. In many cases this research 
is continuous and is revealing new 
facts about many well known drugs. 
Donation of fellowships and grants 
to colleges is supplementing com- 
mercial studies designed “to get the 
truth, be it favorable or otherwise.” 

Responsibility for advertising effec- 
tiveness, Mr. Berg concluded, rests 
with the advertising department, but 
responsibility for technical accuracy 
must be assumed by laboratory 
heads. 

In opening the discussion, Mr. 
Bristol asserted that the industry's 
self-regulatory program stands as 
refutation of “charges of propagand- 
that the consumer has no pro- 
from misleading advertising, 
and exaggeration, and 


wild claims 


that 


no counter forees are interested 
95) 


Page 
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LAUNCH GUILD 
AS CO-OP AID 
FOR BUILDERS 


Wanless Heads New Buying, 
Bargaining Agency 


Chicago, May 26. — Co-operative 
buying and collective bargaining to 
procure lower material and _ con- 
| struction costs, and the setting up 
of uniform standards in home build- 
ing were outlined today as principal 


objectives of the Home _ Builders 
Guild, newly organized branch of 
the National Association of Real 


Estate Boards. 

Membership in the Guild will be 
restricted to those in the Associa- 
tion who build to sell, rather than 
those who build under contract. The 
charter includes 30 builders, with 
the Association reporting an active 


country. 

Believed to be the first co-opera- 
tive venture in the building field, the 
scope of group buying will be 
termined by the size of the Guild, 
a spokeman for the Association de- 
clared, but it is certain to include 
a wide variety of products. 

Charles S. Wanless, Springfield, 
Ill., chairman of the Land Develop- 
and Home Builders Division of 
the Association from which the new 
group has emerged, has been elected 
president of the Guild. The com- 
mittee chosen to be the governing 
council is as follows: 

J. C. Nichols, Kansas City, Mo., 
developer of the Country Club dis- 
trict of Kansas City and director of 
the American Planning and Civic 
Association; Hugh Potter, Houston, 
Tex., head of the River Oaks Cor- 
poration and a member of the FHA 
advisory committee; John McC. 
Mowbray, Baltimore, president of 
the Roland Park Corporation; Wav- 
erly Taylor, Washington, D. C.; 
Hugh Russell, Seattle, Wash., and 
Mr. Wanless. 

Negotiate With Manufacturers 

No central buying agency or mon- 
opoly is contemplated, according to 
an Official of the Association, who 
said that the co-operative buying 
would probably be arranged through 
agreements with manufacturers con- 
cerning prices of products pur- 
chased by Guild members. It is not 
expected that such discounts would 
be considered illegal or otherwise 
affected by the Robinson-Patman act. 

Sellers of material which go into 
complete homes will not be the only 
ones affected by the Guild, this ex- 
ecutive stated. Labor costs, he said, 
are estimated to total 55 per cent of 
building costs and while one build- 
er alone cannot be expected to cope 
with labor unions, he pointed 
that a group such as the Guild 
would undoubtedly have some power 
in maintaining reasonable wage 
rates and in dealing with unions on 
other pertinent questions. 

Better building technique is also 
listed as one of the group objectives, 


ers 


and standing committees appointed 
include those on materials and 
design. 


The by-laws of the new branch of 
the Association authorize ruild 
members to display their certificate 
of membership in connection with 
their business and their properties, 
lalthough the certificate remains the 
| property of the Guild and is subject 
to forfeiture if the builder’s stand- 
ards, as set up by the group, are not 
maintained, 

May Use “Seal” 

That this of 
may possibly point the way to use 
of the certificate in advertising, 
similar to that now employed in con- 
nection with the Good Housekeeping 
seal of approval and that of the 
American Medical Association, was 
advanced by officials of the Associa- 
tion. However, definite rules” re- 
garding such advertising had not yet 
|} been formulated by the Guild, it was 
| said. 
| 
| 


| 
| 


phase membership 


Advertising the Guild 


by 


as a 


response from many sections of the | 


| and 
de- | 


out | 


General Foods Phone 
Pluggers Plug Jell-O 


New York, May 26.—Gen- 
eral Foods Sales Company 


switchboard operators through- 
out the country this week were 
instructed to knock the h out 
of “hello” and substitute 
Jell-O a la Jack Benny. The 
order from Arthur C. Unger, 
vice-president and sales mana- 


ger, followed a successful test 
in New York. 


Schneider Manager 


. 

of “Mademoiselle” 
Lawrence L. Schneider, formerly 
advertising director of British Vogue, 
has been named general manager of 
Mademoiselle. The June and July 
issues, it was also announced, will be 
merged in an expanded issue to be 

published in mid-June. 


Prest-O-Lite Account 


Goes to Leo Burnett 
Prest-O-Lite Battery Company, In- 
dianapolis, has appointed Leo Bur- 
nett Company, Chicago, as advertis- 
ing counsel. 
A campaign in national magazines 
business papers is to be 
launched next month. 


Andrews to Coast 


Lee Andrews, representative in 
New York for Macfadden Women’s 
Group for the past year, has been ap- 
pointed manager of the San Fran- 
cisco office of Macfadden Publica- 
tions and will represent the Women’s 


Group, the Detective Group, and 
Physical Culture. 
Agency for Drake 
Lorin Collins & Associates, Chi- 


cago. have been appointed to 
handle the advertising account of 
Drake Electric Company, Chicago. 


Business papers and direct mail will 
be used. 


whole, publicizing their objectives 
and standards is not contemplated, 
officials said. 
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Arrest 6 tes 
Imitation o} 
National Brang 


Chicago, May 27.—With arrest of 


six men and seizure of 25,009 cans 
of a substitute, police today nippeg 
in the bud alleged efforts of the 
band to flood the market with imi. 
tations of Kitchen Klenze; wel 
known brand of Fitzpatrick Brothers: 


Chicago. 

The arrests followed a complain, 
filed by Courtney Fitzpatrick. presi. 
dent of the soap company, when jg 
was notified by retailers that gales. 
men were offering what purporteg ;, 
be the genuine Kitchen Klenzer at 
ridiculously low prices. 


Good Label Imitation 


While the cans contained an ey. 
tremely poor imitation of the kj 
chen cleaner, the label was a mors 
faithful reproduction, Officers 0; 
Fitzpatrick Brothers said it wag 
good enough to deceive anyone jo: 
on the alert for flaws. 

After Mr. Fitzpatrick’s complain: 
police raided the Ideal Soap (Com. 
pany, 3807 Ogden avenue. They 4). 
leged that ringleaders in the plo 
were Ralph Silverman and Phil Gla. 
cir. Others under arrest are 
printer and some of his employes 

Because of the nature of the case 
the United States may participate 
in the prosecution. 


Young Wins First 
CFAC Service Award 


James W. Young, University of 
Chicago marketing professor and 


vice-president of J. Walter Thompson 
Company, has been selected recipient 
of the first annual award for out- 
standing service to advertising in 
Chicago by the Chicago Federated 
Advertising Club. 

The award will be presented at a 
luncheon meeting at the Hotel Sher. 
man June 3. The award is an ivory 
column executed by John Martin 
Leo Nejelski, advertising manager of 
Swift & Co., was chairman of the 
awards jury. 
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3 THE LARGEST 

» | CIRCULATION IN THE WORLD 5 

’ | OF ANY SINGLE MEDIUM . 

4 OR ANY GROUP - 
| 


O 
wow! . and a couple of zowies -best 
describes the reaction to Metropolitan’s latest 
circulation figures—and especially because 
of the right to claim the world’s largest circu- 
lation by the good-sized margin of a million 
to three million. 
‘ Gravure 


one ——wwreekly 


Color 


Additional or alternate papers 
Boston HERALD e Buffalo COURIER-EXPRESS 
Chicago TIMES e Detroit FREE PRESS e New York 
HERALD TRIBUNE e St. Louis POST-DISPATCH 
Washington POST 


Baltimore SUN e Boston GLOBE e Buffalo TIMES e Cleveland PLAIN DEALER 
Chicago TRIBUNE e Detroit NEWS e New York NEWS e Pittsburgh PRESS 
Philadelphia INQUIRER e St. Louis GLOBE-DEMOCRAT e Washington STAR 
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Cowes Rests SC TULIP TOUTERS TD ANING STAMPS WIN PROMOTIONS 


The largest single item in the re- | We 
Show Comeback port was metal-working machinery, | af ; 
1935 value of which was $53,887,000,| . Be 
of Heavy Goods 298.3 per cent ahead of 1933. _— ye j 
i —_—_— Electrical Machinery Gains = a a | 
Washington, D. C., May 27.—The The census report on electrical ma- : : | IN WISCONSIN 
sf nantional comeback meet by heavy onten ry ih. nd epparetus inewier ee shes @ caakee paid ta He | 
goods since 1933 was exemplified in| showed substantial gains in value. 9080 Rnilidiites ensued the Geese Mal. | 
two reports issued by the Bureau of| The worth of such equipment pro- land, Mich., Tulip Time Festival. They : if _ 
‘he Census today, showing that pro-| duced in 1935 amounted to $915,391,-| are Ros Metzger (left), Ruthrauff & Madison, Wis., May 27.—Trading 
duction of several important groups| 000, a gain of 72.9 per cent over 1933.| Ryan, Inc., P. T. Cheff, Holland Furnace stamps are now being redeemed in 
of products almost doubled between] The most important group of prod-| company, Ted Husing, CBS, and Henry |cash instead of merchandise by A. K. Mitchell (left), who started his 
1933 and 1935. ucts contributing to the 1935 total] Boersma, Holland advertising manager. | many Wisconsin retailers, as a re-| S4feer 48 & messenger, has been ap. 
Manufacture of machinery in the! consisted of insulated wire and cable —— = = = sult of the Wisconsin Fair Trade pointed general sales manager of Wes. 
om latter year was valued at $523,430,-|and armored conductor, with an : | Practices Act, i evel , oe) Union Telegraph Company. AA 
‘é j sv : Garbisch to R&R | Practices Act, it developed here today Starin, former sales promotion mana 
eg 000, an increase of 93.8 per cent over| aggregate value of $122,225,000, an Edgar W. Garbisch has joined | 88 the Senate killed a bill which! of Scholl Manufacturing Company GC. 
ae. 1933. The classification includes all| increase of 86.2 per cent over 1933. Ruthrauff & Ryan, Inc., New York.| would outlaw issuance of such| cago, is new assistant advertising man, 
: = hai ama " = ager of the John F. Jelke Company 
Chicago. 


} — 
| 


stamps with nationally advertiseq 


| goods. 
| Proponents of the bill contendeg 
a 8s 8 that use of trading stamps vitiates th. 


objective of the Fair Trade Act, fo, 


| bidding sale of trade-marked googs 
below minimum prices established 
by the owners. 
= WN ; IRE ; AMILY T0 MAKE THEM OKAY ‘euekn wales cae 


to Wisconsin consumers annually, jt 
was asserted by Senator Paulson, La 
Crosse, who opposed passage of the 
restraining measure. 


Variations of Plan 


ba eg wee a ;, Oe alll gf Trading stamps are used chiefly by 
; E Z a: independents in their competition 


Dy o 7 a : with chains. Pictorial Paper Pack 
4 J A K T * 7 ; - 4 " ; age Corporation, Aurora, Ill, js 
er ee Ae , j ..,@ | among those sponsoring the plan, I! 


sells the trading stamps and folders 


a tan a , to retailers under a “Tiny Bond” 

_ 3 ce ae plan. For each 25-cent cash pur. 

A x D a : " aie iy chase, ihe buyer receives one “tiny 
er bond,” which he pastes in space pro- 


vided for that purpose. When the 
folder is filled, representing expendi 
tures of $25, a 50-cent cash rebate is 
given. P 
This discount of 2 per cent may 
be varied according to the desire of 
the retailer. Neumode Hosiery Club, 
Chicago chain with outlets here. 
gives a stamp with every $1 purchase 
and returns $1 in cash for 12 stamps 
the discount thus being 8.5 per cent 
Eagle Discount Stamps, emanating 
from St. Louis, also are favorites 
here. 


Gets Hickory Town 
Hickory Town Distilling Company, 
Hanover, Pa., has appointed Lewis 
Edwin Ryan, Inc., Washington, D.C. 
to handle advertising of Captain 
Apple Jack brandy and other prod 
ucts. Ted Black is account execu: 


tive. Wh 


ever f 
OUR 000 
MOTTO —_ mir 
CHI ww A ma: 


People don’t go on picnics by themselves. That's Appealing to both men and women, The Sun sells believe in either wt ' 
: . , ; . : rt believ ing. WE 
a family affair. And the purchase of a car, refrig- products that require approval of the entire family we bios or arr he Chinet® Ov 
: : : . _— tent to % use 
erator, oil burner, or even a brand of beans or and it sells strictly masculine or feminine prod- perfect ir Chins. So face onl bus 
P ‘ ° a China— 
bread, is also a family matter. Many a sale needs ucts, too. The Sun has the special advantage of | wave eS 132,692 = vs pay 
‘ : , ‘ to cov + alle trad! 
the okay of both the man and woman. being read in the home in the evening as well as tive in the ee a ower 4 
P we wit eta re { EP . 
; ; . on the way home. That's when advertising gets ban 2 without Chins) - Circ 
The Sun does such an effective selling job for ‘ ee : National Representative 
a real chance. And that’s when advertising in FREE & PETERS, 


advertisers in New York because it leads all other The Sun begins making up the minds of New 


e . t M4 8 e e “a. 
weekday newspapers in reaching this market's York's buying families. 


good homes and the husbands and wives in them. 
In 23 typical suburban towns and numerous 
better-class city districts, check-ups show The Sun Ch | 


foremost among car-owning families and patrons 


The Newspaper of Dtstinction in its Readers, its News and its Advertising 


of chain grocery and department stores. NEW YORK 
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Wheat harvest has started in the Oklahoma-Texas area on a crop 
v which promises to be the largest in the past six years. Present esti- a pritton SFOS” 
mates are for a 92,460,000 bushel crop valued at more than $115,- rosin Weel pasate 
000,000. The fifty-seven flour mills in this section are already hum- 
ming with activity. Shipments to all parts of the country and to 


many foreign countries will soon be under way. 


And the farmers who have produced this crop will begin a spend- 
ing program that will push sales up to new highs for the past six 
to eight years. The products they will select will depend upon 


ese how they have been advertised. You can get your share of this 


nly business by addressing these farmers through their favorite farm 
Paper whose 225,000 circulation is the greatest Oklahoma-Texas 


circulation of any farm paper in the United States. 


The FARMER - STOCKMAN, 


Oklahoma City, Okla. _ 
THE OKLAHOMA PUBLISHING COMPANY 


THE DAILY OKLAHOMAN RADIO STATION wk 
OKLAHOMA CITY TIMES MISTLETOE EXPRESS 
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Beoad Conclave 
Program Ready 
for Californians 


Oakland, Calif., May 27.—With a 
broad program of discussions and ad- 
dresses by state newspaper leaders 
scheduled, the California Newspaper 
Advertising Managers convention will 
open at the Hotel Oakland here June 
1, continuing through June 6. 

Among the speakers will be Frank 
Wulff, economist; Pete Ritcha, Al- 
hambra Post-Advocate advertising di- 
rector; E. B. Brown, San Pedro 
News-Pilot advertising manager; El- 
liott Hensel, Oakland Tribune adver- 
tising manager; Phil Knox, Tribune 
circulation director. 


At the annual agency luncheon 
Saturday, June 5, Earle Weller, 
Tomasche- Elliott agency, Oakland, 


and William A. Thomson, director of 
the ANPA Bureau of Advertising, 
will be principal speakers. 


“Velure” to B-S-H 


Blackett -Sample-Hummert, Inc., 
has been appointed advertising 
agency by Bauer and Black, Chicago, 


AGENCY HEAD TAKEN 


Russell T. Gray, 44-year-old Chicago 
agency head and a leader in industrial 
advertising, died of a stroke at his home 
in Evanston May 26. (Story on Page 23) 


N. A. R. Moves 
National Advertising Records, Chi- 
cago, has moved to 333 N. Michigan 


for their “Velure’” hand lotion. 


avenue. 


Co 


eH 
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SURVEY SHOWS 
SHARP COST RISE 


Wage Increases, Taxes Cited 
As Major Causes 


Chicago, May 26.—The $7.50 per 


ton increase in the price of news- | 
|print for the first six months of 
1937, attributed by paper manufac- 


turers to a world-wide shortage in 
pulp, will go up still further within 


ithe next few years, and production 


costs will continue to rise, a survey 
by ADVERTISING AGE shows. 


up to 60 per cent and publishers will 


bets 


pay up to a 12 per cent increase for 


|general printing, the survey shows. | 


| With the newsprint price jump 


lfrom $42.50 to $50 scheduled for the | 


half the News Print 


first of 1938, 


The Baltimore Market is more 


than 84% covered by this 


one evening newspaper. 


MORE THAN 


47 


BALTIMORE 


FAMILIES 


ad Sunday American 


Average net paid circulation of the Sunday American for six months 


ending Mareh 31, 1937 


232.305; the largest in all the South 


National Representatives: Hearst International Advertising Service, Rodney E. Boone, General Manager 


IN PRODUCTION 


Costs of lithography have _in- 
creased from 10 to 15 per cent; 
electrotyping costs have increased | 


May 31 


| Service Bureau points out that Cana- 
|dian output was at an all-time high 
|for April, 1937, as was the combined 
| United States and Canadian produc- 
| tion. Canadian mills produced 298,- 
1345 tons of newsprint, compared 
| with 258,721 tons in April, 1936, an 
jincrease of 39,626 tons or 15.3 per 
cent. United States production dur- 
| ing the month was 78,642 tons com- 
| pared with 76,470 for April, 1936, an 
| increase of 2,172 tons or 2.8 per 
cent. The Bureau also reported that 
North American newsprint mills pro- 

duced 13.1 per cent more newsprint 
lin April, this year, than in April, 
| 1936. 


| 


Preparing for War 


“The world-wide pulp shortage 
|has been caused by increased use 
of rayon and the purchasing of sul- 
vhite pulp for gun cotton by Ger- 
many, Italy, Russia and Japan,” 
Phil A. Howard, publisher of Ameri- 
can Paper Merchant, told Apvertis- 
inc Ack. Mr. Howard said that the 
$75 per ton price of spot newsprint 
|will also increase within the next 
few years. It was reported that one 
|}publisher on the Pacific Coast re- 
cently paid $85 a ton for spot news- 
print. 

In connection with the rising costs 
in the lithographic industry, the As- 
sociation said: 

“The pulp shortage, ink and other 
raw materials and outside purchases 


of services reflect substantial  in- 
creases in price advancing wage 
costs all along the line, with in- 


creased taxes and payroll taxes in 
support of Federal and state social 
security programs covering  in- 
| creased costs, 

“The current competitive situation 
in the graphic arts’ industries, 
among lithographers themselves and 
| between lithography and other pro- 


cesses of reproduction insures the 
buyer of lithographed material 
against any unfair or unjustified 


vyramiding of profits by lithograph- 
ers.” 

The 50 to 60 per cent increase in 
| electrotyping, reported by one com- 
/pany found company spokesmen at- 
|tributing most of the boost to in- 
| creased taxes. 


Publishers’ Costs Up 


In connection with the publishers’ 
costs increases, E. T. Howson, 
Simmons-Boardman Publishing Com- 
pany, said that they will actually 
pay an increase of from 5 and 6 per 


—_ 


NEW MILK CAMPAIGN 


May 
= 


Snts. | 


Using 1,000-line copy weekly, the Phil,. 
delphia Milk Exchange last week 4. 
sumed its co-operative campaign in ,l 
Philadelphia newspapers with copy 
aimed to stimulate milk consumption | 

all members of the family, ; 


advertising rates are Certain to pp 
sult in a decline in lineage and th, 
question of increasing subscriptio; 
revenue should be explored  froy 
every angle. However, many neys 


papers have already raised the; 
subscription prices, he said. 
“We are raising neither our aj 


vertising rates nor our subscriptig; 
price,” Alfred Smart, general map 
ager of Esquire, told Apbvertrisiy 
AcE, “and we definitely are not ey 
ting any of our editorial content 

Prices are now “right” from the 
standpoint of the paper industry ani 
will not advance beyond the leye! 
scheduled for 1938, in the opinion o; 
Harry E. Weston, editor of Pape 
Industry, unless some new cost fa 
tors present themselves. 


Rise of Southern Plants 


Per capita consumption of pape 
he pointed out, dropped from the 
1929 level of 220 pounds to approx 
mately 165 pounds at the depth : 
the depression and still are consid 
erably below the 1929 figure, despite 
record production in 1936. 

Mr. Weston predicted healthy de 
velopment of Southern paper plant 
and pointed out that the short time 
necessary to grow pine pulpwood— 
a maximum of 20 years against 40 t 
70 years for spruce—assures a COM: 
sistent supply. As production ip 
creases, craft paper mills may tum 
to manufacture of higher grade papers 
and southern newsprint development 
may return the United States to the 
position of dominance in the news 
print industry held up to 1926. 


cent to 10 and 12 per cent, although 
a 15 per cent increase has 
asked. 

“High labor costs are driving the 
printing industry out of metropoli- 
tan centers to smaller cities,” Mr. 
| Howson said, “and while prices in 
ithese smaller towns have been 
| raised, they are not up to the high 
, level of large cities.” 

On the problem of what publishers 
are doing to meet the rising costs, 
the general trend has been to raise 
| advertising rates, but, in many in- 
stances, this is being done not 
peuvent of higher costs but 
'of a marked increase in 

R. L. Owens, 
Aberdeen, S. D., 
the Inland Daily 


American 
told 
Press 


members 


been | 


be- 
because 
circulation, 
News, 
of 
Association 
convention here recently that higher 


~~ 5000 watts day 
1000 watts nite 
890 ke. 
E. KATZ SPECIAL ADVERTISING AGENC! 


mB Rept. 


and additions for 


week, assuring accuracy. 


Corrections 


BAKERS’ 


advertisers. 


Baking Industry Blue Book. 


330 S. 
Wells St. 


ARE YOUR SALESMEN SELLING 
REFRIGERATORS TO ESKIMOS? 


If they are, you are not reaching your real prospects who have 
a need, plus the money with which to buy. 

Advertisers using BAKERS’ HELPER have the Baking Industry 
Blue Book to show them just who can buy what they have to sell. 
As a result their selling is productive. 

The Blue Book contains a list of over 7,000 bakers, plus this infor- 
mation: when established, manager or owner, number of trucks 
operated, number and type of ovens, goods baked, number of 
employees producing and selling, method of distribution, whether 
wholesale, retail or house-to-house, annual gross sales. 

The Blue Book group list section covers baking organizations 
having central buying offices and plants in various cities. 
are listed as well as locations of plants. 


This is just one of the services supplied BAKERS’ HELPER 
HELPER 


will help you sell more to bakers. 


Officers 


the Blue Book issued every 


are 


with its auxiliary services 
Write for circular on the 


ABC. ABP 
Chicago 
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ADVERTISING AGE 


$100,000,000 ! 


@ During the next three months, the pine- 
spiced, air-conditioned atmosphere of Colo- 
picturesque mountain play-ground will 


will: play var le 
4 this Sum, jeeteaet does wherever 
eeent ee Z. cast in this 
pettortnance Superior to 
tion you could choose, just 
ity ue periver-R 


role, will turtm™§ 
that of any other 
as it does the year 
Mountain region. 


With an extra milliog 
into Colorado cash drawe@ 
time of times to bear 
throttle in Colorado. 


Affiliated in Management with WKY 
and the Oklahoma Publishing Co. 


National Representative —E. KATZ SPECIAL ADVERTISING AGENCY 
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May 31, 1937 


400th Birthday 
Spurs Memphis 
Campaign Plan 


Memphis, May 27.—This city will 
the international celebration 
planned for 1941 to observe the 400th 
anniversary of its discovery by De 
Soto as the point for its first 
national advertising campaign. Plans 
are being drawn by Lake-Spiro-Cohn, 
Inc. 

The new exploitation will feature 
the city’s industry and commerce, its 
position as the cotton center of the 
country, its famous people and advan- 
tageous position as a manufacturing 
and distribution point. 


use 


focal 


Largest Hardwood Market 


Memphis is the 
hardwood market 


world’s largest 
and also a large 
manufacturer and _ distributor’ of 
drugs. Its rank as the largest in- 
land cotton market in the world has 
hitherto been a well preserved secret, 
now to be revealed to the country. 
Another feature to be given benefit 
of publicity is the annual cotton 
carnival, held early in May, which, 
according to local enthusiasts, rivals 
the New Orleans Mardi Gras in 
splendor. 
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OREGONIAN DAILY CIRCULATION 


ALD ENOUGH FOR CIGARETTE SMOKERS 
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This novel window display for Henrietta cigars, presented by Webster-Eisenloher, 

Inc., New York, features an original Currier & Ives print of the celebrated horse, 

Lexington, and gives a news tingle tie-up to the sports broadcasts staged by 
Bob Carter over WMCA, New York. 
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Gregg Opens Office 


Norman W. Gregg has opened pub- 
licity offices at 121 N. Clark street, 
Chicago. He served as publicity di- 
rector for the Chicago office of Er- 
win, Wasey & Co., for 10 years. 


Finn Joins Ageney 


After several years with The 
American Weekly, Joseph J. Finn 
has joined Reincke-Ellis-Younggreen 
& Finn, Chicago, of which his father, 
Joseph H. Finn, is vice-president. 


ow The Oregonian offers 
that prized combination 
for most effective selling—the Largest 
Circulation at the Lowest Milline rate. 
Add to these the additional power of 
dominant circulation in Oregon's mighty 
upstate market (see the “‘profit parallel’’ 
at the left) and you have the full answer 
to why The Oregonian consistently sells 
this responsive market at least cost to 
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UPSTATE 56.9% 


PORTLAND 43.1% 


the advertiser. 


RETAIL SALES IN *OREGON 


UPSTATE 57.3% 


*Southwestern counties of Washington 
are part of the Oregon market. 


PORTLAND 42.7 


Ask our representatives to show you proof of this 
fact: how The Oregonian alone, reaches the ‘‘cream’’ of 
the buying power market in Portland... and con- 


tiguous secondary markets in the Oregon Country. 
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The OREGONIA 


PORTLAND, OREGON 


Color Representatives: ASSOCIATED WEEKLY Inc., New York, Chicago, Los Angeles, San Francisco 


National Representatives: VERREE & CONKLIN, 285 Madison Ave., New York 
333 N. Michigan Ave., Chicago * 321 Lafayette Blvd., Detroit * 5 Third St., San Francisco 


RETAILERS WILL 
SPREAD BULK OF 
DAD'S DAY COPY 


(Continued from Page 1) 


devote a window display to the event, 
but has not scheduled any other spe- 
cial advertising, according to Miller 
Munson, advertising manager. This 
company maintains a size record file 
of all shoes sold and advertising in 
the display will point out the sim- 
plicity of making use of this in gift 
buying if Dad has been a previous 
customer. . 


Too Sentimental for Beer 


Father’s Day was considered too 
sentimental to be used in beer adver- 
tising, a local executive in this line 
said. In the liquor field, however, 
a spokesman for Seagram Distillers 
‘orporation reported that counter 
ecards had been distributed, suggest- 
ing gift possibilities and tying in 
with current copy featuring the 
theme, “Think Before You Drink.” 

Executives of Colgate - Palmolive - 
Peet Company, Weco Products Com- 
pany, Eastman Kodak Company and 
Walgreen’s reported no special ad- 
_vertising, although the latter said 
‘that gift boxes of cigars and cigar- 
ettes might be featured. 


Chicago Promotion Heavy 


Chicago stores contemplate heavier 
| promotion for Father’s Day than in 
past years, with sporting goods and 
wearing apparel getting top place in 
advertising plans. The Store for 
Men, Marshall Field & Co., will use 
two additional newspaper advertise- 
ments as well as directing much of 
regular copy toward gift selling, J. 
K. Northway, advertising manager of 
this division, stated. Radio will also 
serve as a medium, use being made of 
the store’s early morning program 
over WBBM. 

In the sporting goods field, Frank 
Welch, advertising manager, A. G. 
Spalding & Brothers, Chicago, said 
that this store would give special at- 
tention to fishing tackle and golf 
clubs. A window display and possi- 
bly one newspaper insertion aside 
from the regular schedule are ex- 
pected to result in plenty of gift buy- 
ing by the feminine clientele of the 
store, as well as new customers. 

Baskin, Inc., operating two 
stores which sell men’s furnishings 
exclusively, plans to capitalize 
| tate fact in a manner similar to that 
used during the Christmas season. 
At that time, copy emphasized the 
desirability of purchasing men’s gifts 
in a store that sold only men’s 
things. Edward Grosfeld, advertis- 
ing manager, said that this theme 
proved successful enough to warrant 
repetition in connection with Fath- 
er’s Day. Newspaper advertising in 
addition to regular insertions is ex- 
pected. 


loop 


To Spend $1,000,000 


Retail stores of Sears, Roebuck & 
Company will also use newspaper ad- 
vertising in special gift selling of 
wearing apparel, although the 
amount of space and special copy will 
be determined by the individual 
stores, according to the advertising 
department in the company’s main 
office. 

Western Union will advertise spe- 
cial rates for Father’s Day telegrams, 
and plans to give this event equal at- 
tention to that bestowed on Mother’s 
Day, a local official of the company 
stated. 

A million dollars will be spent na- 
tionally for retail advertising of 
Father’s Day, most of it within the 
space of a week, according to Alvin 
Austin, of the advertising agency 
bearing his name, who is co-ordinat- 
ing Father’s Day activities in this 
city for the Associated Men’s Wear 
Retailers of New York, Ine. 

This is in addition to national ad- 
vertising carried by manufacturers, 


the amount of which is impossible to 
estimate. 

Last 
the 


year’s campaign, handled by 
same agency. resulted in dollar 
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IN G-E REALIGNMENT 


W. T. Christy (left), Southern division 
manager of Edison General Electric Ap. 


pliance Company, June |, becomes 
chairman of the management commit. 
tee and manager of the merchandise de. 
partment range and water heater diy;. 
sion. J. R. Poteat continues as sale 
manager of the section. 


on | 


| 


| 


| 


volume sales in the New York area 
it is estimated, in excess of those 
made for Mother’s Day and, while 
locally financed and centered, stim). 
lated retail sales throughout the 
country. 


Schick Seizes Occasion 


Among the commodities advertiseq 
as appealing to father are liquors. 
cigars, clothing, jewelry, razors 
pipes. Last year the Cigar Progress 
Board, New York, did institution) 
advertising; this year it is too busy 
running prize contests to do mor 
than encourage individual companies 
to advertise the day. 

Schick Dry Shaver also is using 
Father’s Day theme for its news. 
paper advertising in 20 cities and in 
Life. Swank Products are making 
no mention of Father’s Day in na- 
tional advertising but are providing 
mats and other dealer aids for loca! 
display purposes. The same is true 
of F. Jacobson & Son, Inc., Ney 
York, for Jayson shirts and of Bot- 
any Worsted Mills, Passaic, N. J, 
for Botany Wrinkle-Proof ties. The 
Interwoven Stocking Company, New 
Brunswick, N. J., is advertising its 
men’s socks in Esquire, Good House- 
keeping and The Saturday Evening 
Post. These Father’s Day advertise 
ments are a finale to the company’s 
campaign for men’s socks for sum- 
mer. 


Platinum Uses Color 


Platinum Products Company, In¢, 
is taking a full page, four colors, in 
the June 13 issue of American 
Weekly to persuade his admirers 
that father would appreciate a Lek- 
trolite cigarette lighter; also a spread 
in the July issue of Esquire; a full 
page in Life; and a large co-operative 
newspaper campaign. 

Other national advertisers include 
Commercial Shirt Corporation for its 
Nofade Signagram shirts; Essley 
Shirt Company, New York, and Wall 
Frank, Ltd., New York, for its pipes 


New Williams Directors 


Charles S. Campbell, _ president 
Durham-Duplex Razor Compal) 
New Haven, and Samuel W. Meeé 
vice-president, J. Walter Thompso! 
Company, New York, were elected 
directors of the J. B. Williams Com: 
pany, Glastonbury, Conn., at the al 
nual stockholders’ meeting May 24 
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BUSY i} 
Yes, sir, we're busy- is S: 
everybody's busy in this 
big peach-melon-tobac- 
co-cotton-pecan _ section mer 
of Middle and South 
Georgia — and if you W 


want yours, you'd bet- 
ter get busy too with 
some good sales talk in 


the 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS 


Representatives 
THE BRANHAM COMPANY 
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Ben Day is a process to most people, ought to be. We take every precaution 


ors 
na but Benjamin Day started it all because 
npson 

lected he felt sorry for the hand-stipplers of 


z old. That was way back before the half- 


——~_ 


to see that it’s perfect. So we decided 
to publish our Ben Day chart for Adver- 


tising Age readers. It's on the other side 


| tone process and electric light were in- 
vented. Mr. Day did such a job his idea 
2 is still going strong and good Ben Day 


of this page. Note how easy it is to order 
CHI ey Ben Day work from us. You pick out 


your pattern—such as 527—then you 


pe 
h men are a valuable asset to any engraver. indicate what intensity you want: No. (iim 
" We like to think our Ben Day work is 1, 2, 3 or 4. Just another feature of fe 
th .* 


in A-l, 4 Star, Bottled-in-Bond quality. It Collins, Miller & Hutchings service. 


‘COLLINS, MILLER & HUTCHINGS !N¢ 


207 NORTH MICHIGAN AVENUE. 
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COPY IN LIGHTS 


This giant “electric newspaper’ on 
Ginza Street, Tokyo's Broadway, is one 
of three now established on the Island 
which present both news and ‘com- 
mercials. All are owned by the Japan 
Electric Company, jointly controlled by 
Nippon Dempo Advertising agency, 
Tokyo Electric Company and Tokyo 
Electric Light Company. 


HG STORES OF 
JPAN REGARDED 
AS BENEFACTORS 


New York, May 27.—The average 
\merican family seeking recreation 
repairs to a movie. The Japanese 
family bent on the same _ mission 
sually strolls down to the nearest 
jepartment store. 
This is one of the points made by 
\rthur Goodfriend, of L. S. Gold- 
ith Advertising Agency, following 
return from a year’s trip on 
which he saw how wares are sold 
ther parts of the world. His 
irney Was sponsored by a_halt- 
manufacturers and a_ pub- 


“Sunday is the day on which Jap- 
families have the time and 

i» inclination to seek amusement 
merchandise,” said Mr. Good- 
friend, “hence Japanese department 
stores keep open house on that day. 
is well as others. The visitor can 
listen to musie as he dines on the 
enjoy the facilities of a gym- 


isium and playground and even 
' the zoo. Naturally, he has to 
into contact with merchandise 


ug his long stay in the store. 
“The people of Japan regard 
ese stores as their benefactors and 
ronize them accordingly.” 


Paid Elevator Service 
While Chinese department stores 
conducted upon somewhat the 
pattern, they are less altruis- 
than their Japanese friends, 
ily making a charge for the ele- 
itor ride to the roof. 
Goodfriend believes that the 
tgun” methods employed’ by 
nany foreign stores could be used 
idvantage in this country. 
When Baker’s, Istamboul, Tur- 
displays raincoats,” said he, “it 
YS one or more for every mem- 
of the family. This principle 
azain illustrated in Tokyo, 
* 40 per cent of the visitors at 
lashion show were men accom- 
‘ying their wives. Goods sold in 
: Way are not sent on approval, 
0. Kod by the entire family on 


* Spot.” 


ance leads in its direction of re- 


salesmen, Mr. Goodfriend _ be- 
Retail salesfolk are much 
) highly paid in that country 
the Furthermore, there is al- 
+4 chance for advancement, the 
income of a_ successful 
)proximating that enjoyed 
those of higher rank. 


ate 


Absorbine to JWT 
'. Young, Ine., Springfield, 
, 48 appointed J. Walter 
oe Company, New York. to 
‘s * advertising of Absorbine 
‘orbine, Jr., effective Sept. 1. 


\ 


_ Allyn Joins Haire 

_ Allyn, formerly advertising 
Ser of Real Estate and Build- 
: ‘gement Digest, has joined 

ive: JStness Publications, in the 
‘ising department of Fabrics. 


Florida. Lester 


district, with 


years with Cal 


|}come a partner 


Seaboard to Transit 
Transit Advertisers Inc New F 
' ° os . e | Sa “day > . ¢ ) e San 
| York and Boston, has made arrange- | Put R eta 1 le rs Saturesy —, peg == 
}ments with the Seabvard Air Line | = | PYeneiaes Basmmer, 

Railway for the placement of adver- | ( : P 
tising displays on its station proper- | on omic ages day in this section, dealers’ show- 
ties in Virginia, North and South aS 
Carolina, Georgia, Alabama _ and 


appointed manager of the Southern 


troit and New York, for the last two} 
years vice-president in charge of ra-| 
|dio in the New York office, has be-| 


ADVERTISING AGE 


ing his prospects through a series 


Saturday is the peak car shopping 


rooms being closed on Sunday. 

San Francisco, May 25.—James W.| “Oscar Overdrive” seems to be un- 
/McAlister, Inc., Chrysler-Plymouth | fortunate in his selection of pros- 
distributor for Northern California,| pects. One of the earliest to enjoy 


B. Smith has been 


headquarters at the 


Union Station, Savannah. was the first to take advantage of|a demonstrat ion seemed to be 
- the recently announced Hearst pol-| slightly Scotch. After expressing 
. ‘icy of making comic pages available| his appreciation of numerous Chrys- 

Hollinshead Changes in daily Hearst newspapers without | ler features, he was disgusted with 


Melvin A. Hollinshead, for 15\a premium. Numerous large or- the way the car ate gas “only 19 


npbell-Ewald in De-| ganizations, including Scripps-How-| to 23 miles per gallon.” 
}ard, have adopted this plan. 

“Oscar Overdrive, McAlister sales- 
man,” cartoon character conceived 


Rapid Engraving Moves 


and vice-president of 


| the distributor’s agency, is now tak-| 547 S. Clark street. 


pes ot | eee 
New Policies ‘chen Guanes on ee Shaw Advertising 


'K. K. Hansen is account executive. 


° 
Associates Starts 
Shaw Advertising Associates has 
been organized, with offices at 1819 
Broadway, New York. Monroe H. 
Shaw. director of the agency, was 
formerly assistant advertising and 
promotion manager of Wm. Iselin & 
Co., Spun Silk Research Commission, 
and National Biscuit Company. 
Tenex Mfg. Corporation, Passaic, 
N. J.. has appointed the Shaw or- 
ganization to direct advertising for 
Tenex casein glue in the consumer 
and industrial fields. 


Bakery to Comer 


The Worcester Baking Company, 


| Woreester, Mass., has appointed Rus- 
z es 2 . : Rapid Engraving Corporation, Chi-| 
|Morner Productions, New York, ra-| by Yeomans & Foote, San Francisco.| cago, has moved to larger quarters at | 
| dio productions. 


sell C. Comer Advertising Company, 
New York, to handle its advertising. 


@ Thousands of new subscription orders for Chatelaine are going 
unfilled every month, until the next month’s issue is available. 


@ Net paid subscription list has increased by ten thousand over last 


year without any special promotion effort. 


e@ No subscriptions are carried in arrears. 


e Newsdealers report a single-copy demand of many thousands in 
excess of supply and returns from newsdealers have dropped to an all- 


time low of less than one copy to every two newsstands. 


Chatelaine is maintaining a big bonus to advertisers over its guarantee, and ap- 
parently will continue to be sold out until new circulation guarantees warrant 


further increased press runs. 


This amazing circulation situation reflects great credit on Chatelaine’s policy of 


placing readers’ interests first in its editorial plans. 


And Chatelaine’s thoroughly healthy condition creates a decided bargain in 


reader attention for advertisers. 


KEEPING READERS’ INTERESTS FOREMOST IS 
RESPONSIBLE FOR CHATELAINE’S POPULARITY 


481 University Avenue — 


Toronto 2 - Ontario 
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Kansas to Tax 
Revenues from 
Subscriptions 


Wichita, 
new Spaper 


May 27.—Kansas 
publishers today 
Jjaunched a bitter fight on the ruling 
of the state tax commission that sub- 
scription receipts are subject to the 
2 per cent sales tax which takes ef- 
fect June 1. Commercial printers 
must also pay the tax, the commis- 
sion has held. These two products 
are exempt from the sales taxes of 


Kan., 


most states having such laws. 
Hard to Collect 
Since sale of newspapers at a 


nominal price makes it almost im- 
possible for the dailies to collect the 
sales tax from the public, the new 
ruling will result in severe inroads 
on their revenues, the publishers 
say. 

Their appeal from the ruling, how- 
ever, will be based on the contention 
that while paper and ink are used 
in production of a newspaper, the 
finished product, designed to convey 
ideas and information, is an_ in- 
tangible thing, hence exempt from 
taxes. 


| 


Ll. ING regarded 


with highest favor by North- 
ern California listeners, KPO 
offers advertisers an impor- 
tant PLUS—thousands of lis- 
teners in Idaho, Nevada and 
Oregon. Altogether you can 
reach 1,101,420 radio fami- 
lies at exceptionally low cost. 

A Pacific Coast Red 

Network Station pro- 


grammed and re p- 


resented by NBC, 


W. E. Raybould, sales manager, West- 

ern Newspaper Union, Salt Lake City, 

displays the ‘best exhibit’ trophy to be 

presented at the Pacific Advertising 

Clubs Association convention in Salt 
Lake, June 13-17. 


TwotoG&B 
Detrola Radio and Television Cor- 
poration and subsidiary, Detrola Re- 


frigeration Corporation, Detroit, and 
Electrical Products Company, De- 


troit, have placed their advertising 
accounts with Grace & Bement, Inc., 
Detroit. Detrola will use newspapers, 
magazines and business papers. 


BID PEPSODENT 
GOODBYE IN °38 


| Chicago, May 25.—Discontinuance 
;of Pepsodent Company 
of the famous radio team, Amos ’n’ 
Andy, effective Jan. 1, 1938, was an- 
nounced today by Albert Lasker, 
president of Lord & Thomas, under 
whose aegis the show has functioned 
for nine years. 

Present contracts expire on that 
date, and Freeman F. Gosden and 
Charles J. Correll, as Amos and Andy 
are known in real life, have retained 


the agency for negotiations on fu- 
ture sponsorship. It was indicated 
that the highly paid team has no 


intention of deserting the air. 
Plans of the Pepsodent Company 
for talent to replace the team are 
still in the nebulous stage, said 
Stuart Sherman, advertising director. 
The team of Correll and Gosden 
originally toured in a_ vaudeville 
blackface act for six years before 
coming to WGN, the Chicago Tribune 


sponsorship | 


AMOS ‘n' ANDY END LONGEST RADIO RUN 


ee VG ae BR EROS Se ines oh An a aye 
as 
10 ADVERTISING AGE May 31, 1937 “ 
- —— en wn — —— 


—_— 


Freeman F. Gosden (left) and Charley Correll, Amos 'n' Andy of Pepsodent fame 
and radio "spokesmen" for the toothpaste company nine years, end their asso. 
ciation with the Chicago manufacturer January |. 


station, in 1927 as Sam and Henry, 
a sustaining feature which ran for 
one year. In March, 1928, Bill Hay, 
their announcer, went over to 
WMAQ, the Chicago Daily News sta- 
tion, and took the act along with 
him. The name was then changed 
to Amos ’n’ Andy, although the act 
continued for some time as a sus- 
taining feature before attracting the 
attention of the Pepsodent Company. 


First Pepsodent Broadcast 


When the act was finally signed 
by the company as its first venture 
into radio advertising, it also marked 
the beginning of 15 minute network 
broadcasts, to run six days a week. 
At that time the basic NBC net- 
work consisted of 17 stations, ap- 
proximately one-seventh as many as 
now operate, 

Amos ’n’ Andy were likewise the 
first act to broadcast twice nightly 
in order to gain nationwide cover- 
age, a method which has been main- 
tained up to the present date. Writ- 
ing their own material, Correll and 
yosden have also acted all charac- 
ters in the show until recently, when 
one feminine voice was supplied. 

The one black speck marring the 
otherwise peaceful announcement of 
the retirement is the news that 
Marie Correll, wife of “Andy,” has 
sued the comedian for divorce. They 
were married in 1927, just prior to 
the beginning of the team’s rapid 
rise to fame and fortune. 


Covered Wagon Company 
Makes Staff Changes 


As part of a sales expansion pro- 
gram of Covered Wagon Company, 
Mount Clemens, Mich., trailer coach 
manufacturer, Ralph B. Nettleton 
and George H. Wright, formerly as- 
sistant directors of sales, have been 
appointed Eastern sales manager and 
Western sales manager, respectively. 

James L. Brown, formerly with 
Pontiac Motor division sales depart- 
ment, has been appointed to Covered 


Wagon’s sales department. Lawrence 


S. DeVos, formerly Philadelphia 
zone manager for Pontiac, has been 
named district manager for the At- 
lantic district. Alex G. Cruikshank 
has been named district manager for 
New York, Pennsylvania and Eastern 
Ohio. 


Introduce Swiss Camera 
The  Paillard Bolex Company, 
Switzerland, established in 1814, will 
introduce into this country a mo- 
tion-picture camera costing $300 and 
a projector priced at $275 through 
the American Bolex Company, New 
York. One and two page advertise- 
ments in photography magazines and 
magazine sections of leading news- 
papers will be used. Brown Adver- 
tising Agency, Inc., New York, is in 
charge; Arnold R. Deutsch, account 
executive. 


Names Keleay-Pichoving 


Booker Bros., McConnell & Co., 
Ltd., of London and Georgetown, 
British Guiana, maker of Booker’s 
Demerara Liqueur Rum, has ap- 
pointed Kelsey-Pickering & Co., New 
York, to handle its American news- 
paper and magazine advertising, the 
first since 1917. C. Tyler Kelsey is 
account executive. 


G-E Will Market 
New Floor Polishe 


General Electric Company wil) ; 
troduce an electric floor polisher j 
July, the appliance and merchandix 
department, Bridgeport, Conn., ha 
announced. 

The new appliance features thre 
fold operation. It scrubs, waxes ani 
polishes. Tests have been conducté 
for the past year in foreign markets 


Teich Opens Office 


Julius R. Teich, formerly Bost 
manager, Acme Window Display 
Service, Inc., has organized Superior 
Displays, Inc., in Boston. 


Joins Seidenbaum 
David Jacques Ferro has _ joined 
the William G. Seidenbaum Adve 


tising Agency, New York, as me! 
chandising consultant and account 
executive. 


50,524 


CIRCULATION 
ina 
Town Where 
82,162 


(City Carrier Zone 1930 Census) 
People Spent 


$488,859,000 
Last Year! 


¢ 
Shrevepor! 


~ Cimes 


. « « goes to an optimistic per 
spending freely! 


Representatives: 


The Branham Company 
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National Wage Laws | 


President Roosevelt's proposals for |task, but actually it involves consid: | 
national legislation on the subject of | eration of a great many factors, the | 
hours and wages came dramatically | sum total of which represents stabil- 
ization of industrial operations on a 
competitive basis. 


with the approval of his social secur- | 
ity laws by the Supreme Court. Since | 
the ultimate enact- Minimum wage laws and _ similar | 
ment of the proposed measure in) legislation would seem to be well | 


chances favor 
within the scope of state legislation, 
now that this type of law has been | 
| approved as constitutional by the Su- | 
|preme Court. It can be argued, of | 
| course, that leaving the matter to| 
| the states will penalize progressive | 


|states and benefit the less progres: | 


some form, it is worth while to con- 


sider its probable effect on business 
marketing. 

There is 
the 


ized industries is based on manipu- 


and 
that much of 
competition in the poorly organ- 


no doubt 


lation of labor costs. Under depres- 


sion conditions, for example, many /|sive, just as Wisconsin shoe manu- | 
manufacturers reduced wages below |facturers, for instance, suffer from | 
a reasonable figure because of ap-|the competition of manufacturers in | 


states where minimum 
not effect. 
Whether a more equitable arrange- | 


ment, from the 


parent necessity and as a means of | other wage 
staying in business. Control of this|laws are in 


situation through minimum wage re- 
quirements thing 


would be a good competitive stand- 


for workers and for business’ by| point, will result from national legis- | 
maintaining consumer purchasing|lation than leaving minimum wage | 
power at a reasonable level. | determination to the several states | 

However, it is extremely doubtful) is debatable. But it is evident that 
if the situation can be handled suc-| any sweeping or general requirement 
cesstully by national legislation. The|as to wage levels, applied without 


taking into account all of the factors 
the 
will 


NRA demonstrated how easy it is to 
entering into situation in | 


locality, 


create severe industrial dislocations wage 


by sweeping changes in cost of man-| each injure” industry 


jand perhaps put a great many manu- | 
facturers out of That is| 


ufacturing based on general rules re- 


garding hours and wages. Trying to business. 
Washington what the | something to be considered, if actual | 
wages in Alabama, for|employment is more important than 


' 
example, should be to those in Mas-| theoretical wage standards that are | 


determine in 
relation 


of 


sachusetts may seem like a simple | not in practical use. 


/lar conditions. 


Agencies and Business Papers 


Reports at the annual convention|ten from the viewpoint of the indi- 


of the Associated Business Papers,| dividual fields addressed. Some 
Inc., Which met recently at Hot) smaller agencies devote their efforts 
Springs, Va., indicated that adver-| almost entirely to this type of adver- | 


tising agencies are continuing to in- | tising. 
crease their share of the total vol- | Agencies justified in giving 
ume of business in trade and indus-| greater attention to their business- 
trial publications. This trend has | paper accounts of the fact 
been in evidence for some time, and|that the business paper is the nat- 
reached a new high point in 1936,}/ural cradle for the big accounts of 
when 61 per cent of the business of! the future. 
A.B.P. 


agencies. 


are 


because 


This type of medium is 
to experi- 
|} mentation to be done at minimum ex- 
The reason for the increase is that | 
the 
one hand, appreciate the importance 


members was placed by | flexible enough enable 


pense, while offering opportunity for 


business-paper advertisers, on lattacking markets on a broad front. 


Test campaigns in the business press 


expanded, if 


of professional service in the increas-| can be successtul, to 


ing competition for copy, other media. 


agencies, on the other, recognize the | 


g£0o0d and | 
| Even though the volume of billing 


importance of business publications | represented by the average business 


and 


are giving them more attention. | paper schedule is not comparable | 
Many of the large general agencies | with that of more general media, it | 


now have separate departments for | 
of 


means of 


is a fundamental type of advertising 
} 


the 


production business-paper | which must be well done if the cam- 
; ; | 
paign as a whole is to reach maxi- | 


| 


copy, aS a insuring adver- 


tisements which are correctly writ-| mum 


success 


\ 


}our opinion 


|ing to warrant the fear of economic 
| collapse. 


j}ents have 
/ception on that.) 


SITDOWN BAWLS UP SALES SITUATION 


: Vee 


ie ee 
Mie 


May 


WHAT CAN ONE 
exeeEct 7? - THe Bors 
ARE A LITTLE OUT. 
OF PRACTICE - HAVENT 

WORKED FOR NEARLY 


Views from 


Business Jitters 


(As viewed in American Business) 


It is no secret that business is 
suffering from a bad case of jitters. | 
That may be a good thing. Business | 
was moving ahead too fast and there | 
was too much speculative buying. 
But it might be interesting to have 
a look at some of these “fears” and | 
see how real they are. 

There is the Federal budget. There | 
is the fear that the Spanish war will | 
spread through Europe. That is a| 
danger, but every day sees this pos- 
sibility decline as Britain gains the 


ascendancy in that situation. And, | 
|of course, there is the fear of an | 
inflationary boom, with run-away 


prices and a repetition of 1920. That | 
is a possibility, but not a probability. 
Prices revolve largely around the | 
price of wheat; and wheat is falling. | 
We have left, the fear of a labor 
dictatorship in the United States. in | 
more realistic than the 
other But we should remem- 
ber that an effective dictatorship in 
this country requires the wedding of 
labor anl agriculture. 
There is much in the present pic- 
ture which is disturbing; but noth- 


fears. 


This great country of ours 
is so rich in natural resources that | 


| we probably will muddle through, 


just as England has done under simi- 


Dealer Faith 


(As the 
News, of the 
Independent 


N ATT D. | 
National 
Tire 


viewed in 
publication 
Association of 


Dealers) 


Manufacturers asked the dealer | 
to have faith. They set a program | 
which called for fair competition, a 
suggested resale schedule, all would | 
be treated equally in cost, and fin- | 
ally, business heretofore going to 
the manufacturer would revert to | 
the independent. 

Who would not support such a 
manutfacturer’s announced program 
and believe that it would be carried 
out to the letter. Nation's independ- 
that faith. (Make no ex- 


Keeping this faith is another item. 
How discouraging it must be every | 
often when dealers find tires | 
with the manufacturer's tags being 
delivered in their territory to large 


S18) 


corporations or being told that the 
head office of a large corporation | 
|}desires its purchases from a cen- | 
tral points. Faith?—-More than that 


is needed to have the independent 
. . . . a | 
believe in the full meaning of the 
‘% : | 

word. Sales forces of manufacturers | 


find it 


| sO 


}each 


| ramifications 


} our 


| could 


—Chicayo Daily News 
"That first car off the assembly line?" 


the Outside 


should realize that the independents 
are determined that fair competitive 
conditions must prevail and subter- 
fuge must not be used. 


Tell All 


(As viewed by Robert P. Vanderpoel 
in the Chicago Evening American) 


During the dark days of the de- 
pression, financial editors were fre- 
quently asked to “play down” the 
unfavorable news. 

Strangely enough, there are those 
who are suggesting that the good 
news of the day be suppressed and 
they are holding the financial pages 
responsible for labor unrest, urging 
in particular that the headlines be 
toned down. 

And, of 
once more 


course, the 
is a mistake. 
tion has been made, however, that 
appears constructive and is deserv- 
ing of attention from business man- 
agement. It is that either special 
rep rts be issued by corporations 
for their employes and for their 
customers or that more attention 
be devoted in the regular reports to 
these subjects. 


suggestion 
A sugges- 


constructive out in- 
formation on the number of em- 
ployes, payrolls, output in units, 
profits per unit and even break these 
figures down in considerable detail 
that they can be translated into 
their effect upon each employe and 
customer. 


to give 


Free Speech 


viewed in The 
Daily News) 


(As Automotive 


Threats by the leaders of the 


| Committee for Industrial Organiza- 


tion and the United Automobile 
Workers to appeal to the National 
Labor Relations Board for an order 
restraining counter-organization  ef- 
fort, such as the publication of 
“Fordism,” sheds new light on the 
of the Wagner Act. 
The union charges that such action 
by Ford is contrary to the clause 
in the Wagner Act barring coercion 
on the part of the employer to pre- 
vent employes from joining any 
union. 

If by any stretch of the imagina- 
tion the NLRB can put such a con- 
struction on the Ford action then 
very fundamental liberty—free- 
of speech—has been lost, and 
domination of labor 


dom 
the 
tion if the voice 
be 


of a corporation 
silenced so also could the 
voice of an individual be silenced. 


Corporations might | 


leaders is | 
complete. Under such an interpreta- | 


ee 


Information 
for 
Advertisers 


The following documents may , 
secured without charge from ,,, 
panies sponsoring them, throne 
ADVERTISING AGE, by any natj mnal a 
| vertiser or advertising agency ey... 
tive writing on his business | 
head. 
No. 1171. Orlando Florida's 7, 

Month Market. 

This market folder, prepare 
the Orlando Reporter-Stuy Seyti,, 


shows the city’s location. jts 


trade area and its advantages g, 
erally. 
| No. 1172. Here's the “B-P Plan’ 


This folder, issued by Th 


lishing Co., New York, gives ady, 
tising, circulation and editorial ; 
formation about Building Prody,+ 


| 

| 

bie 1155. Looking Beyond Circylg. 
tion Figures. 

| In this brochure Screenland Uni: 
holds a magnifying glass above the 
homes of its readers, giving a picture 
of the families, their possessions ang 
buying habits. 


No. 1170. Who’s Who and Where 


A new druggist route list bookle 
has been prepared by the Syracuse 
Post-Standard in co-operation with 
'the Syracuse Nabor Druggists Asso 
|ciation. It covers all retail druggist: 
in 16 counties of central and north- 
ern New York, trade association of. 
ficers, wholesalers, and chain buyers 


No. 1168. Valuable Data on New 
York, the World’s Greatest Market 
This is the fourteenth annual edi- 

tion of the New York Sun's market 

|data book. The volume presents a 

summary of the 1936 standing of 

New York newspapers in various ad- 

vertising classifications, the editorial 

‘and circulation scope of The Sun, and 

descriptions and charts showing the 

size, character and buying power of 
the New York market. 


No. 1132. The Minneapolis Star Route 

List of Grocery Stores. 

The Minneapolis Star has issued 
| this guide showing the retail grocery 
outlets in Minneapolis broken down 
| into convenient routes. In addition 
/it contains an analysis of wholesale 
| grocery houses, chain store headquar 
| ters, voluntary organizations and 
| other outlets for the purchase of food 
| products from manufacturers. 


| 
No. 1157. 35 Hours a Day. 

Issued by National Broadcasting 
Company, this brochure tells about 
the planning that lies behind Its 
many types of daily broadcast pre 
entations. There are many illustra 
tions of artists and program scenes 


No. 1127. The Family Circle Market 


Retail sales figures from the 1935 
U. S. Census of American Business 
have been used in this new circula 
tion map which charts sales activity 
by counties and indicates coverage of 
the territory by The Family Circle 
Magazine. 


for 


No. 1148. Standard Market Data 
WFBR, Baltimore, Maryland. 


This brochure issued by radio st® 
tion WFBR contains market data on 
the Baltimore trading area, merchan: 
dising service offered by the station 
and a description of its facilities * 
coverage. Also included is a stu® 
of radio ownership and listening 
| habits based on a Ross Federal yl 
vey of Baltimore's metropolitan dis 
| trict. 


; Summer 
'No. 1160. A Summary 0f on 


| Radio Facts. 

| This summer there will be 
34 million radios in use in th 
States, according to this broc 
sued by Columbia Broadcasting : 
| tem. Figures are taken from as — 
survey of radio ownership and su! 
mer listening habits. 
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The Average Net Paid i 
-| Circulation of THE CHICAGO DAILY NEWS 


as reported in the Publisher’s Statement to the Audit Bureau of Circulations ; 
for the Six Months’ Period ending March 31, 1937, és 


Unit 4 
the ei al 
‘ture ae 
and a 
wi The Circulation of The Chicago Daily News has shown 7 
: 21 gains in 21 months 4 
rket jS coe 
| edi- AS 
“4 ; (As compared with the respective months a year previous) on 3 
sab _ 
‘orial ae 
= The newspaper circulation of greatest value to advertisers is that composed of respon- i 
er of . eae 14 
sive, able-to-buy families. = 

tout In the purchase of a newspaper, such families exercise their own freewill selection. 4 
sued They judge a newspaper strictly on its own merits. They choose the one which best a 
— measures up to their standards, which best fulfills their needs and their tastes. % 
esale ° . 

quar As a consequence, The Chicago Daily News has both MORE and BETTER Home 

and 

-” Coverage than any other daily newspaper in Chicago. Its long-continued gains in 

circulation have come without the aid of prizes or premiums or any other artificial 

a method of stimulating growth. 

i its eqe . : 

pee The more than 430,000 able-to-buy families welcome The Chicago Daily News 

stra 

on into their homes every week day evening because they like it for what it is—Chicago’s 

pos HOME Newspaper, published for every member of the family. 
all 

tivity a 
Ze of 
Nircle - 
«| THE CHICAGO DAILY NEWS 

d. 
o sta 
ta 08 
ne : ’ 
rc Chicago’s HOME Newspaper 
g and 

study 

pote 
i WITH THE MOST VALUABLE CIRCULATION IN THE CITY 
ite GEORGE A. MCDEVITT CO., Eastern Advertising Representatives + 444 Madison Ave., NEW YORK + 12 So. 12th St., PHILADELPHIA 
, Sys AMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
starch P 

sum ) J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 

| JAMES A. TOWNSEND, Western Advertising Representative + Hobart Building, SAN FRANCISCO 
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ADVERTISING AGE 


May 31, =~ 


Chic: 
vertising in 
amounted to 941,722 lines, 
921,784 lines in 
a gain of 19,938 lines, 
according to 


with 


Rotogravure's 
April Gain Is_ 
2.2 Per Cent 


May 27.—Rotogravure ad- 
newspapers in April 
compared 
1936, for 
per cent, 
Kimberly-Clark Cor- 


Ago, 


Apres, 


poration. 


National 
gregated ! 


advertising in 
593,837 lines, 


April ag- 
an increase of 


15,908 lines or 2.8 per cent over 
577,929 represented by this classifi- 
cation in April, 1936. 

Local rotogravure in April ac- 


counted for 
4.030 lines, or 


Of 


1.2 per cent over the | 

343,855 used in April, 1936. 
the current total, color ae- 
53,744 lines and mono- 


counted for 


347,885 lines, a gain of 


tone the remaining 887,978. 


Armstrong Adds Two 


Paul C. 
George N. Wallace Co., 
J. McGlynn, 
Mayers Co., New York, 
Armstrong Cork Co., 
in the copy 
ments, 


Bunker, with 
and William 
with L. C. 
have joined 
Lancaster, Pa., 
and production depart- 
respectively. 


formerly 


previously 


CONGRATULATIONS 


| H. G6. 
Company 


Lord, 


McGraw-Hill 
(left), 


award at the Associated Business Papers 


Publishing 
receives his special 


convention in Hot Springs, Va., from 


E. B. Terhune, Boot & Shoe Recorder. 


M oC teas Aiieciiane 


Phillip K. CeCullough has been ap- 
pointed advertising manager of Mer- 
cury Mfg. Co., Chicago. He joined 
the company in 1933. 


Castle Films Move 


Castle Films, Inc., New York, has 
moved to new offices in the R. C. A. 
bldg., Rockefeller Center. 


THE 


‘ALB.P. HONORS — 
~ SHAW AND LORD 


Hot Springs Conclave 


Hot Springs, Va., May 24.—Two 
veteran members of the Associated 
| Business Papers, Inc., were honored 
| with testimonials at the dinner of 


the association held here last Friday 
evening, when Henry G. Lord, Me- 
Graw-Hill Publishing Company, New 
York, and E. R. Shaw, Power Plant 
Engineering, Chicago, received trib- 
utes for their long and distinguished 
service in business publishing. 

Mr. Shaw, who was unable 
tend the convention because of. ill- 
ness, listened over the telephone at 
his home in Chicago to the presen- 
tation speeches of Paul I. Aldrich, 
president of the association, and 
Samuel O. Dunn, Simmons-Board- 


to at- 


OF THE TRANSACTION 


The essence of any transaction is the full satisfaction of both 


parties. And that is possible only when both parties know the facts 


****It was to furnish this essential part . . . the clear, unvarnished 


facts of controlled circulations that the Controlled Circulation Audit 


was formed. C.C.A. is an independent organization conducting regu- 


lar, responsible audits; 


below have C.C.A. 


it has no other function. Publishers listed 


reports for their circulations. And the C.C. A. 


insignia on their mastheads, rate cards and Standard Rate & Data 


listings is areliable guide to known value. Controlled circulation need 


no longer be bought on hope or promise. 


This Advertisement in Behalf of C.C.A. is Sponsored and Paid for by the following C.C.A. Publications 


AGRICULTURAL LEADERS 
DIGEST 


AIR CONDITIONING combined with 


OIL HEAT 
AMERICAN DRY CLEANER 
AUTOMATIC HEAT & AIR 
CONDITIONING 
BAKERS REVIEW 
BETTER ROADS 


COMPRESSED AIR MAGAZINE 


DRAPERY PROFITS 
DRUG TOPICS 
EARTH MOVER 
ELECTRIC LIGHT 
ELECTRICAL 
ELECTRICAL 
EXCAVATING ENGINEER 
FLEET OWNER 
GOLFDOM 

GRAPHIC 


& POWER 
DEALER 


ARTS MONTHLY 


MANUFACTURING 


HOSPITAL 
BUYER 
INDUSTRIAL EQUIP. 
MENT NEWS 
INDUSTRIAL POWER 
JOBBER TOPICS 
LIQUOR STORE & 
DISPENSER 
LUBRICATION & 
MAINTENANCE 
MACHINE DESIGN 
MACRAE’s BLUE BOOK 
MEAT 
MEDICAL ECONOMICS 


METAL CLEANING & 
FINISHING 
MILL & FACTORY 


TOPICS & 


MODERN MACHINE 
SHOP 


MODERN PLASTICS 
NATIONAL JEWELER 
POWER WAGON 
PRINTING INDUSTRY 
PROGRESSIVE GROCER 


RAND MeNALLY 
BANKERS MONTHLY 


RUG PROFITS 

SHOE STYLE DIGEST 
SODA FOUNTAIN 
SUPER SERVICE STATION 


SYNDICATE STORE 
MERCHANDISER 

TIRES 

WOOD PRODUCTS 


AT CONVENTION 


Ahrens Elected President at 


AWARD BY PHONE 


Phe . 
bat 


Samuel O. Dunn (left), chairman of the 


board, Simmons-Boardman, delivers the 
congratulatory address to E. R. Shaw 
Power Plant Engineering publisher, who 
“tuned in" by long distance from Chi- 
cago. Paul |. Aldrich, National Pro- 
visioner and president of the A. B. P., 
gives serious attention to Mr. _Dunn. 


man Publishing Company, a_ past 
president. E. B. Terhune, Boot « 
Shoe Recorder, a _ past. president, 
made the presentation to Mr. Lord. 
The meeting was devoted largely 
to the discussion of internal publish- 
ing problems, including taxation, 
legislation, rising costs, editorial de- 
velopment, ete. Special group meet- 
ings were held for industrial, mer- 
chandising and professional papers. 
Paul Wooten, Washington  corre- 
spondent of the McGraw-Hill Pub- 
lishing Company, spoke Friday eve- 
ning on the situation abroad, fol- 
lowing a recent trip to Europe. 


Ahrens New President 


Officers elected included E. H. 
Ahrens, Ahrens Publishing Company, 
New York, president; D. J. Hansen, 
Domestic Engineering, Chicago, vice- 
president; Roy Dickinson, Printers’ 
Ink, New York, treasurer; directors, 
Paul I. Aldrich, The National Pro- 
visioner, Chicago; Mason Britton, 
McGraw-Hill Publishing 
New York; Walter 
Plant Engineering, 
Rooke, W. R. C. Smith Publishing 
Company, Atlanta; Roy V. Wright, 
Simmons-Boardman Publishing Com- 
pany, New York; C. A. Musselman, 
Chilton Company, Philadelphia; Ray 
Bill, Sales Management, New York. 


Painter, Power 
Chicago; W. J. 


The golf tournament was won by 


Karl M. Mann, 
Publishing 


Case-Shepperd-Mann 
Corporation, New York, 
with S. O. Dunn runner-up. The 
winner of the second flight was A. 
L.. Burns, Gulf Publishing Company, 
Houston, Tex., with Arthur H. Dix, 
The Iron Age, New York, as runner- 
up. In the third flight J. 
Domestic Engineering, Chicago, was 
the winner, with K. L. Rice, Power 
Plant Engineering, Chicago, as the 
runner-up. 

Other winners 
play were C. E. 
lishing Company, 
lette, Gillette 


in the three days’ 
Price, Keeney Pub- 
Chicago; E. S. Gil- 
Publishing Company, 
Chicago; Ray Dudley, Gulf Publish- 
ing Company, Houston; Mason Brit- 
ton, McGraw-Hill Publishing Com- 
pany; H. H. Rosenberg, Industrial 
Publications, Ine., Chicago; R. F. 
Jaenke, Penton Publishing Company, 
Cleveland; R. T. Mason, 
lishing Company, 
Rooke, W. R. C. Smith 
Company, Atlanta; C. A. Patterson, 
Patterson Publishing Company, 
cago; D. L. Nichols, 
ing Company, New York; 
liams, F. W. 
poration, New York; 


John Wil- 


Company, | 


U. Farley, | 


Dodge Publishing Cor- | 


' | direction 


Penton Pub- | 
Cleveland; W. J.! 
Publishing | 


| 


Chi- | 
Ahrens Publish- | 


| 


Charles Loeffel, | 


Ahrens Publishing Company, Chi- 
cago. 
J. A. Gerardi, McGraw-Hill Pub- | 


lishing Company, New York. won the 


| 


horse-shoe pitching tournament, and 
L. Weiss, Haire Publishing Com- 
pany, New York, the tennis tourna-| 
ment. 


Mack Named 


Frank J. Mack, Bangor, Me.. 
been elected vice-president in charge | 
of sales of Hathaway Bakeries, Ine.., 
Boston. 


“cc : %” 
New “Cultivator 
California Cultivator, 
cisco, has announced 
45 cents per line flat. 
t, 1938 


Rates 
San 
a new rate of 
effective Jan. 


Fran- | 


has | 


| 
| 
| 
| 


i 


: é pee o5: 


Name Mitchell 
Sales Head of 
Marshall Field 


New York, May 25. 


\nnounes 

ment today by Marshall Fiejg é 
Co. of the appointment of Dog ¢ 
J 


Mitchell as general sales | 


inace 
‘ager of 


the manufacturing division sign, 
ized another forward step jn th, 
steady rise of this still young 
ecutive. 

Mr. Mitchell has been with ty, 
company since January, s rving as 
assistant to the general sales map 
ager. He was formerly advertigj, 
and sales promotion manager of the 
American Can Corporation. [py his 
new post he will work under ty. 


of J. P. Margeson wir 
|headquarters in New York City de. 
| voting his attention to all of the yy 
Fieldcrest textiles manufactured ; 
the Field mills. 

Before joining the American (ay 
Corporation, Mr. Mitchell wag yiee 
president and general manage) 
American Sealcone Corporation and 
in that capacity worked influentialj 
in the introduction of paper contain 


ers to the New York marketing 
area, 
Other executive posts previously 


held by Mr. Mitchell include map. 
agership of the industrial develop. 
ment department, McGraw-Hill Py) 
lishing Company. He is a native of 
Montclair, N. J. 


Spooner, Krehbiel New 
B. B. B. Directors 


John A. Spooner, vice-president 
the Viscose Co., and Edward Kreh 
biel, vice-president, Black, Starr & 


Frost-Gorham Co., both of New York 
have been elected to the board of 
the National Better Business Bu- 
reau. 


“Better Homes” 2 


Kansas Theme Sone 


What a market Kansas 
offers to manufacturers of 
home equipment this 


season! 


On May 22, Kansas State 
College in coéperation with 
various agencies completed 
a state-wide tour with a spe- 
cial home demonstration 
train. Seventy-five thousand 
persons saw at first hand 
the newest in home modern- 
ization. 

No more propitious time 
ever presented itself to sell 
your goods to these thou- 
sands, now that the desire 
to own them has been kin- 
dled by this unique educa- 


tional campaign. 


fill they the 


money? If Kansas is blessed 


have 


with a couple of good rains 
in the next thirty days, one 
of the biggest money crops 


on record will be harvested. 


Kansas Farmer, a potent 
factor in spreading the doc- 
trine of better home equip- 
ment, is your best bet to get 
your share of this vast eX- 
penditure bound to come 


this summer. 


Kansas Farmer 


‘Topeka, Kan. 
Arthur Capper, Publisher 


115.000 SUBSCRIBERS 
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ADVERTISING AGE 


LL 


NORGE DIVISION 


BORG-WARNER CORPORATION 


670 E. WOODBRIDGE STREF1 


LE ADDRESS 
TELEPHONE CADILLAC 4470 


“NORGE ALL STANDARD CODES 


OFFICE OF THE PRESIDENT 


THE CHRISTIAN 


DETROIT, MICHIGAN 
April 2nd, 1937 


A Letter Reproduced 
by Permission 


THE CHRISTIAN SCIENCE MONITOR 


1 Norway Street 
Boston, Massachusetts 


Gentlemen: 


Credit where credit is due. Norge has been advertised in "THE 
CHRISTIAN SCIENCE MONITOR" for five years, and no fraction of 
our total advertising investment appears to have been more re- 
sultful. In 1936, due to the definite proofs of your advertis- 
ing value, we used six color pages in your magazine section and 


shall do the same this year. 


Personally, I feel that "THE CHRISTIAN SCIENCE MONITOR" is as 

well edited as any newspaper in America and I follow it carefully. 
There is a tone of sincerity and worthwhileness to everything you 
do. And I like your editorial understanding of what is really 
news. Perhaps that impression of mine, enlarged to cover your 
entire circulation, endows your advertising with a tone of con- 
fidence and believability which makes your subscribers so definite- 


ly respond. 


Advertising in “THE CHRISTIAN SCIENCE MONITOR" has been highly 
profitable to us. And, in line with the sincerity with which we 
are striving to engineer Norge products to be better answers to 
fundamental homemaking needs, it is a paper of ideals in which we 


like to be represented. 


From the commercial standpoint, our advertising in your paper is a 
proved success by the growing record of dealer tie-ins experienced 


from year-to-year. 
Advertising is an essential and constructive force. It has done 


much to lift Norge to its eminent place in the home appliance in- 
The exceptional reader-following you have established 


dustries. 
gives your advertising added values. So, credit where credit is 
due! 
Cordially yours, 
Ome d Cte 
President Norge Division and Executive 
B EC Vice President BORG-WARNER Corporation. 


refrigeration 


SCIENCE 


A Daily Newspaper for All the Family 


P } is " es ‘yr ‘ . 
ublished by The Christian Science Publishing Soci 


Other Branch Offices: 


London, 


Kansas City, San Francisco, Lo 
Paris, 


s Angeles, Seattle, Miami 
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ee 16 ADVERTISING AGE 


May 31, 1937 


URGES BETTER BUSINESS PAPER COPY 


Voice of the Advertiser 


Letters are welcome. 


This department is a reader's forum. 


‘Point of View Leads 
to the Point of Sale 


= 


What makes BETTER BUTTER? 
ee. oe "7 cl, ¥ 
“Different” Business U Me 
Publication Copy Pays 2 
To the Editor: The attached copy | 


To the Editor: It’s been a pet 
from a local newspaper would indi- theory of mine that trade paper copy 


Praises Leadership and 
Courage of Turner Jones | 
To the Editor: Your editorial 

comment in ADVERTISING AGE on May 


17 regarding the notable advertis- | cate that it’s the point of view that | around most agencies gets the bum’s 
ing career of Turner Jones was|leads to point of sale, or would you|rysh. Nobody pays much attention 
a very generously deserved compli-| term ihis another make-up man’s | to it. Second-raters write it. Some-| 
ment. Having had the good fortune | Julcy ssa capeogavenagth | body got a cockeyed idea once that | pedi ee can we ann pire te apchenty he ph cong rbot 
of having been closely associated In any event we thought it would |you’re writing to a different sort yood cream's handled with care. Make __ izer for only 1/10 of a penny a gallon. 
: Pe mmermwe sonra j res . : sure your p! cers use a good ste -K cuts > Sd ; 
with Mr. Jones for several years, I | Interest you. =" | of person when you write to the Jo eh, shoreee a gy a good sterilizer  B-K cuts the cost of safety 
fee] that I am in a position to evalu- A. AIN, I sane lacie o one —e oo ssrA ay Be selfish. Help your patrons. Then 
I Chicago, I. | reader of a trade paper. He'll read Recommend B-K Powder. It kills bac- help yourself —to quality cream — to 
anything. Don’t spend too much teria on contact. B-K works instantly, profits. B-K offers a practical plan called 
ome “ : Trade aper adver in hot or cold water solutions. Has 50% “Better Cream Makes Better Butter ’ 
time on him. rade paper adver: available chlorine. Never corrodes dairy Ask about it. Do it now It's free Send 
CLOSE DIFFERENCE OF OPINION | tising doesn’t have to be good. or milk plant utensils when used as your name today 
Lord only knows, it isn’t good. 
| nsciiiiaieinetimam Pees ergata he gs GENERAL LABORATORIES 
Ma r of | Tne Correct THE CORRECT THING Consequently, it wastes money. Ver- DIVISION, PENNSYLVANIA SALT MFG CO 
~~ Win me ew, eS T U8 ily, I do believe that a lot of indus- 1008 WIDENER BUILDING, PHILADELPHIA, Pa 
J create eats a |trial advertisers keep on advertising : = a ns — 
mn 4 Py Wear Geen | gust because it’s a habit. They aren't Mr. Bennett asks for a better break for trade and business Paper copy and sends 
ay I stan May Welk in Middte || | satisfied, but they don’t know why. this creation from his agency, Geare-Marston, Inc., as a good indication of what 
yer (IN metas 5 cckag | Nobody has ever offered them good can be done and too often—says Mr. Bennett—isn't. 
SE et i advertising. Agencies like to say | * ; amen = = 


«gh ae fo 
Yaa hapignge ee) 


= ose oS te ay tm ra 2 ALASKAN CITIES 
THE FAMILY DOCTOR SAYS :—— SWEPT BY FLOOD! 


Know Type of Pain to Avoid | ro... 


. Yon Tae a eneaihe 
. . ties ¢ . . 0 Vinge 
Angina Pectoris Attack |%200 0.2% 

- By DR. MORRIS FISHBEL any ee caer nae. vs 
ie bigniant t site owe, or | Tne water the punta 705g 
pais of angina poo = met * ” er 
Hh &@ Ue meet Menibenet « | > roe 

: wt 


of the ieease. Lf we know Ute oF 


mugger es 


| LIVED ALONE.... 
4 MAND / DIDNT 
LIKE 17 £ 


Some difference of opinion in proximity are evidenced in this page from a 
Chicago newspaper with the editorial and advertising headlines evidently having 
a debate. 


ate his great contribution to national 
advertising. 


It was largely through his aggres- | 


sive and constructive interest in out- 
door advertising and all forms of 
traffic and trade relationships that 
the so-called Traffic and Trade 
Studies were organized in 1931 in 
Harvard University. His great lead- 


ership and the high regard in which | 


his opinions were held by his asso- 
ciates facilitated the organization of 
the Traffic Audit Bureau, Inc. I 
know that his associates on the 
Board of Directors would be quick 


in joining me in recognition of the | 


fact that his shrewd insight into the 


problems of outdoor advertising and | 


his forceful and fearless presentation 
of his conclusions gave the 
Audit Bureau much of its vitality in 
its formative years. 


| 
: - r. — cag oes sgrigee. — Victor Ready - — ‘ ‘ . F 
rere Dy no means limited to the . e prestige you build for your product in Houston's No. | newspaper toda 
Traffic Audit Bureau or to any one | for Business Entrance ‘ P "9 Y Y - P ne P P y 
Shie of oeidoor advertising. fle | To the Editor: On the 31st of —will be lending its accumulated impact to the advertising you place in Houston's 


generous aid made possible the con- 
tinuation of the Traffic and Trade 
Researches, the findings of which 
were published under the same title 


by the McGraw-Hill Book Company | manent career. | It is reassuring for Chronicle advertisers to realize that The Chronicle's lead- 
in 1935 and received that year hon-| Besides winning your essay contest | ership in total daily circulation of 16,434 copies over the second Houston news- 
orable mention by the Jury of An-| last year, I also won first place in| . c 

nual Advertising Awards. His in-|# Botsford-Constantine & Gardner | paper, and of 42,865 copies over the third Houston newspaper . . . and 12,248 
terest in this general field bore fur-|¢Campaign contest, took an active | copies over the second Sunday newspaper (there are only two Sunday newspapers 
ther fruit in the National Window | part in University activities and was | 


Display Research, now nearing com- 
pletion under the sponsorship of the 
Advertising Research Foundation. 
I wish to echo your very proper 
hope that, no matter how successful 
Mr. Jones may be in his new activi- 
ties, he will still have time for gen- 
erous attention to the problems of 
advertising. 
MILLER 
Traffic 


McCLIintock, 


Auditor, Audit Bureau, 


Inc., 
New York, N. Y. 
v Vv v 
Coments on Frankness 
in Publisher’s Apologia 


ae, ayn : business. 
ro the Editor: Rarely is such | : : 
Af ‘ : | ADVERTISING AGE is one of the fast- | 
frankness in the way of the well- ? ‘< cecnine busines eens ta tn! 
: é » | es g2rT j 4 siness i rs 4 H A alli 
known “putting one’s neck out” |) BROW ne sate 2g ge Largest Daily in Texas — Lowest Milline Rate 


found as was evidenced in this “apol- 
ogia” in a half-page piece ‘of house 
copy in the second issue of Heights 
Review, Cleveland neighborhood pub- 
lication. It said: 


“The Heights Review is extremely | 


Traffic | 


/sorry for the appearance of the first 
| issue of this new Heights Magazine 
we were disappointed on delivery 


|of paper stock and were forced to 
use a substitute paper—and due to 
circumstances over which we had no 
‘control, the printing was not in all 
cases legible 

“However, with this issue both the 
paper and printing will be above re- 
proach. 

“We hope you will excuse both the 
jadvertisers and editors for the short- 
|}comings on the last issue.” 


An apology-——and what an apology! 


Copy READER, 
Schlock-Barner-Hayden Advertis- 
| ing Typography Co., 

Cleveland, O. 


, FF F 


|this month I shall graduate from the 
University of Oregon. 
to continue my work in advertising 
jor other publication work as a_per- 


jadvertising manager of the school 
|daily during my junior year. For 
| the past year I also worked as a re- 
| porter for the Eugene News here. In 


It is my hope | 


addition to journalistic work I have | 


taken a great many courses from the 
school of business, including account- 
ing, merchandising, statistics, busi- 
jness law, and others. I can type and 
|take shorthand. 

| There are opportunities for young 
| advertising men in Oregon but most- 
ily on small papers or somewhat iso- 
‘lated communities. If I am to enter 
jthe profession at all, I would like to 
ldo it right and become acquainted 


| 


| 
| 
| 


}and work with the best brains in the | 


tions will be on its staff 
during the coming period of expan- 
| sion. 


| 


necessary 


REINHART KNUDSEN, 


Eugene, Oreg. 


| 
| 


that Smith’s Valves insists on a pic- 


good copy. Do something your own | he'll be tickled pink. Get out of the 
ture of the factory and Jake Smith, 


inertia never let you dare do before. |rut. It pays. I’ve tried it. It works 


and what-can-you-do-with-a-guy-like-|Give Smith something different. | RALPH BeENNert, 
that? Ye gods, it’s the agencies’|Give him just as good advertising Copy Executive, Geare-Marston, 
fault. for him as you're giving your con- Inc., 

Try to give Smith’s Valves some|sumer accounts. Land sakes alive, Philadelphia, Pa. 


= 


Janus had a double-dip profile -- 


Remember the gent in the Roman myth, named Janus? He had a double- 
dip profile, and consequently two sets of eyes. 

The Chronicle likewise, has two sets of eyes—for circulation purposes. 

One pair is for focusing on today, and the other for peering into tomorrow. 


You ask what of it? Except that it's good business practice for us? 
It's good for you, too... 


No. | newspaper two years from now... 10 years hence .. . in the future... 


in Houston) . . . has been built on a sound foundation of consistently superior 
service . . . and maintained increasingly throughout all the years on official 
record ... since 1914. 


The Chronicle's leadership in advertising bears the same stamp of increas- 
ing acceptance. For the first four months of this year, The Chronicle published 
50 per cent more advertising than the second Houston newspaper . . . and 
96 per cent more advertising than the third Houston newspaper. 


THE HOUSTON CHRONICLE 


Leads the State in National Advertising 


THE BRANHAM COMPANY 
National Representatives 


R. W. McCARTHY 
Manager National Advertising 


——— as 
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NO MORE INK-ST AINED 


THIS NEW ou’ve discovered 
that the ordinary fountain pen can leak with its cap FINGERS! 
securely in place, here’s good news : the new Eversharp Pen es ae Screw on the cap and 
can't leak! Its Safety Ink Shut-Off* sees to that! And it’s Ya A ah Eversharp’s Safety Ink 
ig oe Shut-Off* corks UP the 
ink supply Ink can’t 


the one pen with the Adjustable Point— anyone can adjust 
it to suit his writing style — the perfect gift pen! One stroke 
fills it—with a visible ink supply. $7.50 and $10. Other 
models $5- Pencils to match $3.50 and $5. 


into the ¢caP, or on to 
the finger-rest- 
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To be effective, advertising must do something more than arouse 
the buying urge among consumers... it must also arouse the sell- 
ing urge among dealers. Two goals—often calling for two appro- 
priations and two distinct campaigns. Yet there is a way to go far 
towards achieving both ends at one time and at one cost... The 
Wah! Pen Company can tell you what it is: 


"The chief reason we use rotogravure ad- 
yertising," states their advertising manager, H. C. lIllium, 
"is because it not only offers an excellent 
way to reach the consumer, but has a remark- 
able effect on dealers. Throughout the 
country dealers are telling us that the cam- 
paign we are placing in rotogravure is the 
most effective fountain pen advertising 
being run today. 


"Of course we believe there is a right way 
and a wrong way to use rotogravure. We do 
not share some advertiser's apparent convic- 
tion that typical black and white copy can 
exploit rotogravure's sales possibilities 
to their fullest measure. We believe, rathen, 
that advertising prepared for it should make 
use of those devices which, as Dr. Gallup 
pointed out, have succeeded in making the 
rotogravure section the most closely as well 
as the best read part of the newspaper. 

That is why we are planning illustrations 
which simulate newsworthy photographs--and 
handling our copy in an editorial manner." 


Signed 
THE WAHL COMPANY 


H. C. Illium, Advertising Manager 
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PRODUCTION OF 
CIGARETTES IN 
JUMP OF 16.3% 


New York, May 27.—Though the 
Old Gold contest caused sales of that 
-and to double, tremendous increase 
n demand for cigarettes indicates 
that no manufacturer suffered par- 
tieularly, according to a survey by 
the Wall St eet Journal. This publi- 
ation estimates that the P. Lorillard 
brand now accounts for 10 per cent 
t total production. 

At the same time the annual re- 
yort of Philip Morris & Co., Ltd., 
inc, for the fiscal year ended March 
1, revealed the company’s phe- 
nomenal increase in sales Over the 
last four years. Sales, according to 
the report. totaled $38, 466,513 against 
$26, 876.589 for 193 5- 36; $1: 5,632,589 
and $5,525,941 for the years ending 
March 31, 1935 and March 31, 1934. 
Cigarette production for the year 
ending June 30 will approximate 164 
hillion, according to the Journal, as 
compared with 141 billion a year ago. 
“AS year ago,” it said, “Camel sales 
were indicated at about 30 per cent 
of the total, or 42 billion. Now the 
indicated current rate of 30 per cent 
amounts to 48 billion. 


All Brands Prosper 


“Both Chesterfield and Lucky 
Strike probably account for a smaller 
part of the total output than a year 
ago, but because of the heavier pro- 
duction, their smaller percentage 


probably yields them a current an- | 


nual rate of sales no less than a year 
ago and possibly even larger.” 

Though demand for Old Gold de- 
clined somewhat in April, Lorillard 
showed a big net gain from the con- 
test, the Journal believes. 

Each of the leading brands yielded 
some volume to Old Gold, and lesser 
known brands also suffered.  Indi- 
vidually, however, some of these 
other brands continued to make gains 
in spite of the Old Gold contest. 

Philip Morris, for instance, ac- 
counted for 4 per cent of total March 
cigarette sales. This was the highest 
ratio on record for this brand, ex- 
cept last September, when a special 
deal pushed its percentage up to 4.5 
of the total. 


Two Accounts to Brown 


Royal Blue Line, Boston, motor 
(rulses, has appointed the Brown 
Advertising Agency, Ine., New York, 
to direct advertising. William H. 
Eichhorn is account. executive. 
Brown has also been appointed to 
place advertising for Wilton Operat- 
ing Company, New York, builders. 
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ADVERTISING MEN 


Days of Educational Film Showings 
Pit FREE WENBERSWIP CARD AND PROGRAM WRITE 
3 


| with 2.72 in 935: 59 O png san. Reynolds-Fitzgerald, 7a Journal 
CONVENTIONAL Journal Issues Pa hag anions ape yrs yoo bon voor 


pared with .57 for 1935; and 2.48 per representatives, 
cent miscellaneous, compared with a 


Oregon Liquor 3.88 for 1935. The 1935 total per-| [Jpdiana Sictiedtubal 


e centage of whisky was 81.25. . 
Sales Analysis The booklet is replete with maps, Marketers Organize 


charts and graphs in color showing Organization of an Indiana group 
of industrial marketers, projected to 
affiliate with the National Industrial 
Advertisers Association, has been 


the extent and trend of the liquor 

Portland, Oreg., May 26.—Of all| movement in the state and the Port- 
|liquor sold in Oregon in 1936, whis- land metropolitan area, the influence started in Indianapolis, with execu- 
ky took the lion’s share with 81.25|of type of liquor on sales in Ore-|;tiye eommittee including J. M. Jew- 
|per cent, an analysis of liquor sales|gon, and the state as a potential | e}], advertising manager, Reeves Pul- 
\in the state, published by the| market for increased sale of liquors.|ley Company, Columbus; Marvell 
| Portland Journal, shows. The an- It gives the location and volume of | Dallas, advertising manager, E. C. 
lalysis is based on figures released | business done by every state liquor | Atkins & Company; Paul N. Cook, 
by the statistical department of the|store and agency in the state, the | 4dvertising director, P. R. Mallory 


| s ‘ ‘ ‘ : . ’ ‘ re re Ye 7a . si- 
Oregon Liquor Control Commission.| per cent of gallon sales by types, a Company; Howard Caldwell, Rags , 
dent, Caldwell-Baker Company, and 


The esadid eameromen of the Southern | A total gin consumption of 10.81 | detailed breakdown of quarterly and H. L. Martin, sales promotion man- 
ry oe 7 e . 4s vic + Se . 
Newspaper Publishers Association con- | Per cent was recorded in 1936 com-}| monthly figures and other pertinent ager, Diamond Chain & Mfg. Com- 
vention catches George W. Harper, }pared with 11.58 in 1935; 3.22 per| market data. pany. A final organization meeting 
Miami Herald, in a pensive mood. — ,cent, brandy Detsnesteumadinntes compared The analysis is available Caregen tw will be held June 17. 


NEW CAR SALES 
in thé louisville Wparket- 


This 57°, increase in 1936 
over 1934 sales is additional 
proof of the increasing pros- 
perity in this flourishing Mid- 
dle-western Market 


@ Retail sales in Kentuckiana totaled $399,664,000 in 1935 and have been 
estimated at more than $450,000,000 for 1936. Practically every index 
points to increasing business activity in this already prosperous market 

a market in which the sale of your product can be promoted effectively and 
at small cost thru. . 


The Conrier-Zonrual. 
THE LOUISVILLE TIMES. 


Represented Nationally By The Branham Company 


WHAS 50,000 WATTS . 820 KILOCYCLES 
EDWARD PETRY & CO., NATIONAL REPRESENTATIVES 
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Book Discusses 
Poster Plants’ 
Characteristics 


New York, 7.—The first 
comprehensive analysis of many of 
the circulation functions of outdoor 
advertising is contained in a publi- 
cation of the Traffic Audit Bureau, 
Inc., issued today under the title, 
“Circulation Characteristics of Poster 
Advertising Plants.” 


May 


amt. 


The Traffic Audit Bureau, Inc., 
which was organized in 1933 under 
the joint sponsorship of the Asso- 


ciation of National Advertisers, 
American Association of Advertising 
Agencies and Outdoor Advertising 
Association of America, now includes 
among its plant members 1,100 oper- 
ators and among service members, 
1,600 advertisers and agencies. The 
Bureau audits 170,000 of the 257,000 
poster panels in service. 

The new book is designed to pro- 
vide users of outdoor advertising 
with an analysis of audited circula- 
tion data of such a character as to 
make it possible for them to analyze 
and recognize circulation values of 
the medium in markets of various 
sizes and to reveal to plant opera- 


tors basic trends within the indus- 
try. 
The book describes how poster ad- 


vertising utilizes traffic flow as its 


circulation base and converts this 
circulation into advertising impres- 
sion opportunities. Net advertising 


circulation, the final unit measure- 
ment of the Traffic Audit Bureau, 
| represents a combination of effective 


circulation and panel efficiency val- 
ues. 

The Bureau places net advertising 
circulation of the average plant at 


about 35 per cent of the gross circu- 


lation to which the panels are ex- 
posed. The net advertising circula- 


tion developed for the average repre- 
sentative showing is about 65 per 
cent of the population of the market 


covered, except in small towns, 
where the percentage is much 
higher. Purchase price of the 


analysis is $1. 


Hara Appointed 
R. B. Hara, formerly Montreal rep- 
resentative of the newspaper, has 
been appointed advertising manager, 
the Toronto Evening Telegram. 


Alexander Expands 
The Alexander Advertising Agency, 
New York, has moved to larger quar- 
ters in the Brokaw bldg. at 1457 


Broadway. 


FIRST GIFT OF 
ROCKEFELLER 10 
J. S.--- LEISURE 


New York, May 27.—Though John 
D. Rockefeller, who died in Florida 
Sunday at the age of 98, dabbled in 
marketing at one stage of his career, 
his forte was organization and he ex- 
ercised his talents along that line to 
good effect during the early days of 
the oil industry. 

With the oil industry dependent 
chiefly on improved lamps for a mar- 
ket in its early days, Rockefeller is 
said to have subsidized inventors to 
devote attention to better and safer 
illumination. When good lamps did 
arrive, he aided manufacturers in re- 
ducing production costs, so that the 
humblest citizen might enjoy the ad- 
vantages of efficient night lighting. 

It is said that America tasted its 
first leisure when Rockefeller pion- 
eered in light. The rule in the early 
days was for the family to retire 
shortly after “supper,” since illumi- 


nation was so deficient that it served 


oo 


U.S. INA 
TEST ‘TUBE 


clicks in Los Angeles is 
across the country. 


”, 
Ne — ) 


SHUTTLECOCK 


what's interesting usually se 
before it does in other m 
have a new product 


Department for a detailed 
market here. 


Los Angelenos were the first Americans to 
go in heavily for badminton. What’s new, 


gadget, service, food 
write The Times Marketing and Survey 


TIPS ON 


N 

A population / Credit cool eve- 
cross-section of the nings in sun- 
entire United ial: Bad 

. ‘ MLESSE( 408 An- 
States is Los An- a | f 

geles County. geles for summer- 
Enormous is the time demand for 
number of _ resi- light overcoats and 
dents who have come from other U. S. women’s wraps. If 
places—making this an ideal large-scale 
sales laboratory. A test campaign that 


likely to click 


the cost of other Los Angeles newspapers. 


See below. 


RAGE 


is only 47e 


Angeles, The 
‘Ils widely here 
arkets. If 


= Purline data. 


or Williams. 


picture of your 


York. Chicago. Detroit, San Francisco. 


LOS ANGELES TIMES 


LARGEST MORNING CIRCULATION 


IN THE WEST 


OCOATS 
SELL HERE 
IN JUNE 


you make such clothes, let The Times put 
your advertising before 215,768 families on 
week-days, 343,415 on Sundays ... at half 


33e BONUS ON EVERY 47e 


THE ~PURLINE™ measures advertising costs 
here in an utterly new way. 
the cost per line per billion dollars of pur- 
chasing power reached. 
for other Los Angeles news- 
papers, from $1.00 to $1.16. 


pectancy of advertising dollars. 


ing problems, write The Times, Los Angeles. 


A Purline is 
For The Times, it 


Thus, in Los 
Times doubles the sales ex- 
For further 
or information on local sell- 


Lawrence and Cresmer. New 


Mrs. Carter Glass, Jr., Mrs. Joel C. 


FAIR PARTICIPANTS IN SNPA GOLF TOURNAMEnr 


Ready for the tee-off in the Southern Newspaper Publishers Association annual 
Walter H. Savory tournament are Mrs. Jim Donaldson (left), Mrs. Horace Hall 


Harris, Jr., and Mrs. Clark Howell, 


for only the crudest purposes. When 
the new light came into general use, 
family life began in America. There 
was, after the evening meal and be- 
fore bedtime, a period of relaxation 


and conversation. Perhaps future 
generations will place the largest 


credit beside the name of Rockefeller 
for this, rather than for the billions 
of dollars he made later. 


Origin of First Oil 


The first illumination of the in- 
habitants of the early United States 
came from whale oil. Later, oil for 
lighting became one of the principal 
by-products of the coal and shale in- 
dustry. Many coal men believe it to 
be of prime importance and when 
kerosene was first obtained from the 


ground, they predicted freely that 
the coal industry was doomed. 
The first oil well in the United 


States was drilled at Titusville, Pa., 
in 1859 by E. L. Drake, who failed to 
realize the significance of his deed, 


and drifted into other fields, to die 
finally as a pauper. 

In 1860, young Rockefeller, just 
reaching manhood’s estate, visited 


the Pennsylvania oil fields as an in- 
vestigator for a group of Cleveland 
business men and was disgusted by 
the manifestations of waste which he 
saw. He made an adverse report to 
his clients and returned to his com- 
mission business in the Ohio metrop- 
olis. 


Two years later, however, he and 
his partner invested in a small re- 
finery in Cleveland operated by 
Samuel Andrews. Andrews, in com- 
mon with other refineries of that 
day, was annoyed by the lighter part 
of the oil, later to be known as gaso- 


|line, and sold it for whatever he 
| could get. 

| In 1865, the oil business had_ be- 
come so important that Rockefeller 


left the commission business to take 
care of itself, casting his lot with 
Andrews under the firm name of 
Rockefeller & Andrews. The canny 
Rockefeller bought his crude oil di- 
j}reect from producers instead of from 
jobbers as had been the custom, and 
|in 1867 demonstrated his bent for 
\organization by forming Standard 
Oil Company of Ohio. 


Find Use for Gasoline 


Between that time and 1890, when 
the Sherman Act was passed, Rocke- 
feller went far. He helped develop 
lubricating markets which became 
| of first 
| ventive and 
flame. 


importance as America’s in- 
genius began 
absorbed 


industrial 


to He crushed or 


———— 
competitors. Those who threw ® 
their lot with him prospered beyong 
their wildest dreams as the despige 
“by-product,” gasoline, came into jt 
own. 

Credited or charged with inventigy 
of the rebate, Rockefeller was in, 
position to laugh in 1892 when the 
so-called Standard Oil trust was dis 
solved by court mandate. He alg 
maintained his composure when 
Judge K. M. Landis fined the Stané. 
ard Oil Company over $29,000,000 jy 
1907—a record which never stood, 
being found invalid by a court of ap 
peals. 

Rockefeller retired in 1911, organ 
izing his charities with as much ip 
genuity as he had devoted to the 
acquisition of money up to that time, 


Comoy Names Maish 


H. Comoy & Co., Ltd., London, 
England, manufacturers of pipes and 
pipe smokers’ accessories, have ap 
pointed The Jay H. Maish Company, 
Marion, O., to direct their advertis 
ing in the United States. Magazines 
and direct mail will be used. 


ToH dialled Garfield 


The Eastern Trading Company, 
New York, maker of Pro-Curler, a 
automatic hair curler, has placed its 
advertising with Hirshon Garfield, 
Inc., New York. Metropolitan news 
papers are now being used. 


Member Station 
Columbia Broadcasting System 


= i tee 
NASHVILLE 


WLAC 


5,000 WATTS 
J. T. WARD 


President 
e 


Paul H. Raymer Co. 
National Representatives 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


SEND Wow FoR THIS 


_ INFORMATIVE BOOK 


PORCELAIN ENAMEL INSTITUTE 


612 


Send me a copy of your free 
celain Enameled Signs. 


No. Michigan Ave., Chicago stale th Por 
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YOURE ABOUT TO 
START IN BUSINESS 


\ 


rae 3h 
My advice is: Faithfully read 
your Business 


GOOD HOUSEKEEPING 


“|. for better or for worse”. Definitely for the detter, 
with Good Housekeeping as her silent partner in this 
new business of keeping house and keeping her looks 
... of dressing well and eating well .. . of doing 
things right and doing them quickly. For Good 
Housekeeping is unique in the magazine field; it’s 
the business paper to America’s largest business — 


Housekeeping. 


Good Housekeeping always sticks to its job — 
month in and month out regardless of seasonal adver- 
tising ups and downs .. . putting out a book that 
never fluctuates in its editorial volume... that never 
slights any phase of a busy woman’s life. . . that 


always keeps faith with its readers. 


Women pay 25¢ for Good Housekeeping because 
women who do their jobs well need Good House- 
keeping. They need, too, the products that are ad- 
vertised in Good Housekeeping... and needing 
them, want them because of w/ere they’re adver- 
tised. For Good Housekeeping’s advertising pages, 
like its editorial pages, are believed by over 2,100,000 
important American women. To them, what Good 


Housekeeping has to say is Gospel. 


Good Housekeeping 


EVERYWOMAN’S MAGAZINE 


BUSINESS PAPER TO AMERICA’S LARGEST BUSINESS — HOUSEKBEPING 
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GOLDEN CELEBRANT performance, several hundred Har-| phrey’s reminiscenses were S. A. To Mackay-Spauldin dias 
ces 
vard students, retained by the ad-| Conover, president of the Boston mow Ainncdibiediie ; g Omics 
tof : : ‘ P . *harlee ») , 4 Corporat, eekly § 
vertising man, threw open their|agency of that name; Charles E. New York, air conditioning and . de, Né 
coats to reveal upon their manly| Dorr, Raymond's Department Store; | mestic heating equipment, has = ha an 18 E 
chests ribbons bearing the query,| H. E. Fellowes, managing director,|its advertising account with Mackay. y chars 
“Do you wear pants?” The time se-| WEEI; A. B. Greenleaf, Boston Spaulding Company, New York. Busi. gose Mit 
lected was during a naughty dance|agency head; Francis W. Hatch, mc — won direct Mall are hejng Regene? 
P : > ° sed. Ss cc r Ss . n 
|performed by the chorus, clad in| Batten, Barton, Durstine & Osborn; ane onsumer Copy 18 to apnea, p 
IN ADVERTISING tights. H. B. LeQuatte, New York agency | . po F 
| The interruption yrovoked so} president; Philip McAteer, presi- | “ wai 
| ; on } ihe: a Fea Arthur to “News” wis 
a ;}much excitement that eventually the dent, Advertising Club of oston; e charles 
|eurtain was rung down for the night.) Mark O’Dea, New York = agency W ee So bas resigned ax ye Traff 
: | . : vice-president , Pz ock & heel 
Boston A ene Man Honored | Mr. Humphrey recalled with some | leader; Earle F. Pearson, Advertis- | ve » veoh gg es C E& Assy gs been 
i ; ‘ing Federati + America, and| Ci@tes to become astern manage; ytdoor 
: amusement. ing Federation ; of m a, i ‘of the Chicago Daily N; oa eno 
On 50th Anniversary ‘ Among those who adorned the/ Mrs. Carroll J. Swan, widow of the/ at 14 W. 49th street will be opened ‘ill be I 
Henry B. Humphrey, Boston agency pio- | sneakers’ table during Mr. Hum-|late Colonel Swan. jearly in July. patie 
- neer and long-time head of his own _—_—— 


(Picture on Page 31) 
May 24.—-His completion 
of 50 years in advertising 
Eastern advertising men to pause 
Wednesday night pay tribute 
Henry B. Humphrey, chairman 
the Boston agency that name, 
one who, while helping himself and 
his clients to the pool of public con- 
fidence which is common. property, 
never polluted the common heritage. 
Mr. Humphrey, 71 
native Braintree, 


Boston, 
caused 


to 
of 


to 


of as 


vears old, is a 
of Mass. 

Erect and vigorous in spite of the 
of many years, he was 
the guest of honor and chief speaker 


passage so 


at a banquet at the Copley-Plaza 
Hotel. Those who spoke in praise of 
Mr. Humphrey’s policies as well as 


his talents, included Ernest V. Alley, 
partner in Alley & Richards Co., Bos- 
ton and New York; William H. 
Johns, chairman, Batten, Barton, 
Durstine & Osborn, Inc., New York; 
and John Benson, president, Ameri- 
can Association of Advertising Agen- 
cies. 
“No 


cess 


permanent advertising suc- 
was ever founded on 
tion,” Mr. Humphrey told his over- 
flow audience of advertising men 
and women. 


emphasized any outstanding fact, 
that is it. 
“Somehow, the American public 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


ooo 


TRANSAMERICAN BROADCASTING 
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JOHN L. CLARK, PRESIDENT 


NEW YORK 
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MUrray Hill 
6-2370 


HOLLYWOOD 
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HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 


to turn deaf ears to pleas of that 
| nature,” 
While many advertising men are 


decep- 


“If my long career has 


organization, chats with his wife at the 


dinner May 19 in honor of his 50th anni- 
versary in the agency business. 


a 


usually guesses right. As a whole, 
it is quick to sense insincerity and 


deploring present trends, Mr. Hum- | 
phrey is not among them. He 
serted that advertising will enjoy its 
greatest opportunity in this country 


as- | 
| 


in the future as a result of the 
“share the wealth’ program in| 
vogue at Washington. Advertising, 


he believes, has had to produce mir- 
acles in the past to pay out with so 
much money concentrated in the 
hands of a relatively few persons. 
With the masses receiving a larger 
share of the country’s annual in- 
come, he believes, advertising will 
have a fair chance for the first time 
to demonstrate the fullness of its 
powers. 
Mr. Humphrey advised young men 
in advertising to dig deep for facts 
and to be content with nothing less 
than  bed-rock. The current ten- 
dency, he fears, is for superficial 
knowledge of the product and 
markets to pass muster for 
thing more substantial. 


its 


some- 


Bouquet for Four A’s 


He paid a glowing tribute to the 
Four A’s and its work. 
“Without it, advertising could 


never have attained its present high | 
said he. “For the stand: | 
has established, the safe-| 


| 
| 
| 
} 
| 


estate,” 
ards it 


guards it has thrown around the} 
business, the constant vigilance it 
has maintained, every advertiser 


and every agency owes it a debt of 
gratitude.” 
He concluded with the admonition | 
to advertising men to follow closely 
the dictates of good taste, which he 
holds to be the most potent ingredi- | 
ent of any campaign. 
Mr. Humphrey has 
ciated with many successful adver- | 
tising efforts. One of the most un- 
orthodox of these, he recalled, was 
in behalf of Plymouth Rock Pants 
Company. 


When He Stopped Show 


been  asso- 


One of his stunts for this concern | 
abruptly ended a theatrical perform- | 
at the old Boston Theater, 


Nfstic 
AW, and 


ance 


where the “Black Crook” was _ play- 
ling many ago. At a critical 


| moment during the progress of the | 


omplete 


i sales 
argest r 


years 


in CHICAGO? . . 


so fast that it will 


feet! 


ADVERTISING 


What is your dealer distribution 


Well take any grocery or drug product of 
merit and get you COMPLETE DISTRIBU- 
TION . .. sample every home . . . Contact 
and sell your retailers... And we'll do it 
sweep 
This isn't a claim... . 


and need not be confined to Chicago alone. 
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~ “Host” VING Flexibility I HANDLED CONVENTION | Y/, ker P 
ask” Soave SOHIO SELLS SAVING = Flexibility Is anamaker Puts 
sein 08 Metropolitan Host, Inc., 9 . h 
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A May 24—The policy of concentrating | maker employed large space in New 
Swanson in New York yvomotion in markets which present | York newspapers last week to on 
charles A. Swanson, formerly with special problems will be continued | or ecg elimination = all flowery 
‘Traffi Audit Bureau, New York. ; : . : , yy the Glass Container Association | adjectives from store copy. In con- 
Sh 3 yeen named field secretary of | With testimonials _of motorists mixed f recommendations made by E. G. firming banishment of emotional ap- 
sa ‘joor Advertising Association of | with liberal use of illustrations, Standard ‘ceeds saetasonees “ees ey peals in favor of simple, accurate 
> ‘ nsyl\ nia, effective June 1, and) Oil Company of Ohio features ‘money- 7 ae ar al itis aed data of the mail order variety, 
an yy ho Jocated in Johnstown. saving mileage’ in its new copy. iger, at the annual meeting here 
ef hiis * 


This threesome, responsible for the di- 
recting activities of the Southern News- | 
paper Publishers Association during the 

past year, also handled convention de- 
tails: W. C. Johnson (left), Chattanooga 


News, treasurer; James E. Chappell, 

Birmingham News and Age-Herald, re- 

tiring president, and Cranston Williams, 
secretary-manager. 


last week are followed. 

This plan, while proving effective, 
has also been highly economical, 
Mr. Ackerman said, making possible 
for 1937 a 25 per cent reduction in 
assessments on sales volume. 

The association policy resulted in 
special campaigns in Cleveland and 
New York in 1937. The former was 
inaugurated to maintain the position 
of glass milk bottles against the in- 
vasion of waxed cartons. In New 
York, the problem was to popularize 
the Steinie beer bottle in competi- 
tion with cans. Both of these cam- 
paigns will be renewed this year. 


| vertising 


Wanamaker 


Bernice Fitz-Gibbon, Wanamaker ad- 
manager, told ADVERTISING 
Acre that the same policy extends to 


|verbal sales talks by clerks. The 
|latter have been trained to present 
terse, meaty facts. 


Factual copy need not be dull, the 
advertising indicated. 
An example follows: 

“Viking bath towels weigh 
a pound dry but ink up over 
pounds of water and dry you 
jiffy! They’re made of 
cotton for strength and thirstiness! 
Borders in green, gold, blue, laven- 
der and peach. 22” by 44”. Fourth 
floor, 40¢.” 

The newspaper announcement of 
the new policy, heading the store ad- 
vertisements, criticized attempts “to 
inveigle you into buying through ap- 
peals to your emotions.” 

“Here are the things you want to 
know,” it continued, “told simply, 
sincerely, comprehensively, so that 
you can quickly decide whether you 
want the merchandise (you probably 


about 
three 

ina 
long-staple 


will!). Every one in town and out 


Growth of Glass will be coming around to this way 


Victor L. Hall, of Stevenson, Har-| of advertising in time—logically and 
ris & Jordan Company, New York, | inevitably.” 
presented figures indicating consis- — a 


tent growth in use of glass contain- 
ers. The increase in eight years 
was placed at 21 per cent. While 
beer bottles accounted for a consid- 
erable part of the increase, many 
other fields have also responded to 
cultivation. 

The improved position of beer in 
containers, Mr. Hall said, suggests 
that the association identify itself 
closely with that industry. Normally, 
about one-fourth of all beer sold is 
in cans or bottles, but recent figures 


Modern Arts Starts 
Modern Arts Press, New York, has 
been started, at 216 W. 18th street. 

Robert Altshuler is art director. 


- PHOTOS 


indicate that the percentage has 

SS: risen to 44. Consumption of beer, 

SS BD6DP’WWiiwid however, is below pre-war levels, 

MISSOURI WN suggesting as possible strategy of 

WYNN the bottle industry a campaign to 

\ . increase that beverage in public 
favor. 


Eagle-Ade Goes National 

The Eagle Manufacturing Co., 
Memphis, Tenn., maker of Eagle-Ade 
fruit concentrate, has launched its 
first nationwide advertising cam- 
paign, using newspapers in 125 key 
markets in 40 states. Merrill Kremer, 
Inc.. Memphis, is the advertising 
agency in charge. 


C-H Sneak feo Dallas 


Cutler Hammer, Ine., Milwaukee, 
manufacturer of electric control ap- 
paratus, has opened a sales office in 
Dallas, Tex. 


@ Thousands of ready-to-use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone... 


KAUFMANN & FABRY CO. 
425 S. Wabash Ave. ® Chicago 
PHONE HARRISON 3135 


nfistic campaigns, it’s the smashing right to the 
ew, and a sharp left to the body that quickly and 
opletely flattens out all further resistance. 


In sales campaigns, too, in America’s second 


Aigest market, it’s the combined mass smash of PRAIRIE FARMER and WLS 
‘at flattens out sales resistance, and builds worthwhile acceptance for the things 
ou have to sell. 


's not merely a question of radio OR space. In the area served by Prairie 


amer-WLS the ONE logical way to dominate completely this Mid-West 
wney belt is to use BOTH . . . PRAIRIE FARMER and Radio Station WLS. 
ith individualized editions for Illinois and Indiana, PRAIRIE FARMER is the 
me proved medium for reaching more than 320,000 prosperous farm families 
these and the surrounding areas. 


foadcasting on 870 kilocycles, 50,000 watts, WLS dominates an all-age, all- 

mily, all-market audience of 3,053,236 homes, both rural and urban . . . the 

Featest “family” audience of any radio station in America. This is definitely 

pred by the 1,515,901 pieces of station mail received during 1936, accompanied 
purchase. 


Hire the Head 


Gardener! 


@ There’s one sure way of 
keeping your business bloom- 
ing in the WSM market. Put 
the power and showmanship of 
WSM’s clear channel coverage 
to work for you. Under the 
skillful WSM touch, distribu- 
tors grow sturdy and customers 
multiply at a great rate. We 
can prove it. 


y 


1 760,982 proofs of 


nitiply the effectiveness of your sales promotional efforts by using these extra- 
od We double smash, MATCHED, advertising media: PRAIRIE FARMER 


National 
Representatives, 
Edward Petry & Co., 
Ine. 


PRAIRIE FARMER 


- 1230 WASHINGTON BLVD. 


cia. ll. NASHVILLE, TENN. 


Owned and operated by The National 


CHI 


Life & Accident Insurance Co., Inc. 


Aa ore 8 et eg e ff et Fae ar eS ee eal Be ¥. =) Tae ma AY ie ‘4 Ci aera. = ; ies » . a ; => Ve as a i ae ee Ve LS tne ~ ae ee tis TOs ay ’ Ap toy Pte eh eT sad ees <" = % a mt y s Won be : cag rte 
: ne ‘ ee an ats F ere e% a. % . pi et . , ioe Ba, Et ia “a i ™ ALS fa DIR” ” es "rng “ ee ao ao Seta: és. 
Sage ees 3 a 25 mea ee ene ae ce hs : : 5 eee sy ae brie ; i aan joe ae. = ae te “ne + : MSL) De cual: Mie ae Mo 
Sys By MS st € cae Le ae he a de Rea ee Kien woh L , ates ie he s Po ere: Pees a ; es C4 tice bigs ie tak 2 Ciao’ 2 Bs heat ‘ 
SE Se f < - ay « paot ie j 4 f * * ‘ oe 4 he) ‘igs 
agai Eee z ae 
e's Eres “-*r. 
pee ' ae 
- L 
a “oe 
Se ea 
- 
ee, ¥ 
; ee 
zi 
¥ rid aE ee 
“y cp ony + 
6. 4 
~ 
_ | ae 
ae : gis a Saad Te oa 
ni ve # a ae ee re ea 
le ae egal < ea 
aa sate =: eer ai ne sa eae 
fia q = ap eae ties 52 Ue 
mas : pea ae ei ” 
e Se ce * a Snitatils, SF 
a ; i Bie a es; pies lle , eee 
i ‘ ifn me ae 
he | te a se ee 
; es it es ae 
ee Bee : Be aaa: 
: ot pees } dus ; ee Faw 
. | a oe a aa ies i OS re hah 
: Geis Beak da: a bg ag : . 18 q es ite sage ‘OE te ae b Z nth tt 
oi » aes ‘ = = » x - : ce Si ¢ i$ Pgh kat 
b Ss 4 eee 1 ona : Raat teas) ee < “i fy ? oS 
: a : a Ps = 
© ee . A 
! i ‘ ah 
: iS pats 
i a : , ie a, 
Bs ¥ " be 4 < : ) ae ae 
I { ) = . ee 
N ® 5 on <a 
; ms : 4 q 
. eT MG QQ_E™ MGB 7 3% 
5 KK A>y,Q W WISCONSIN SERS QQ AQAA WN SSS 
MINNESOTA  \ ~ oo PA VW ONT => 
WOON dona MBAAAQ QA SES QA SY ca. * : 
. RQ|G.]B@B[MQ \ SS Se 3 Ba SN WAY N —Eé&ée§§;<; r 
(I GC We 8 Sn SN CD’? WN SN GK, — 
\ . OOQREEEH ST “seeaaiesesseens SSN NNN MM qy RQ QQ CG 
: | ee SN A WN \ SG SNS : at 
. WMA 3 = pappapapepeegeemmeie Ere QQAQ_E QQG|QE MW oi 
WO RQ rote > 3 - = Bs MQ . SS QQ{Q@{OE : et, 
QQ QA EE w 3 GQ MAG } i 
KX GQ ee Mil aukee Bs Ras MICHIGAN S DCN - ea 
HAA AAA TTT Bas vntetccep td MMA } ro ok 
MAN ee ™ WwW WW Dee ae 
QQq AVDFCKWaG SRna ee SE = SA SS NSS ee act aps 
AAA NSE LTS SS . es Sehr: 
AAA QV & SS QS WS = ee 
MG Sea co Chi cago oe SEN AGE oes. 
‘ ARE - & See MQ gi tea a i 
ARE = Se : ESS QQ AGA : t 
IOWA WN ae SS Bon SL SSS sete WQ_EEGLK ES ‘ 
q ‘ MMQQWVWAQ_E_E A, RT QS RAUNT WO $OAAA}A|}»_A A S So | : 
me WN SESS ae SS ee senate Se eo QQ .’WN SS SS . ; 
QAR EEE Ss aS RLLQQau SK : ‘ La 
ig \ GY _ QRS eee RRS QV : SN S Ss ae 
ei \ \\\ QS See SES See Se WW QQ GG GAN | eee eee 
A ARAN Sas oe SSS OAM . SS ees) me 
GG] LK eS See SSeS SSS aga MG SS | 7 
\ MG | StrentroereeT OS See 8 ae ae SS AG QC SS | 
ARES SRS Ls Sa QA Q NS SS | | y 4 
MQ Sake Se ILI I NOIS SS So REE MQQQ WW SO | a ry 
QQ_—?EL,O SEE SRS ‘INDI AN A Es Sussenas SN SSS QQKQ\Q_ GA AA SS | hoy 
WS: mae 5 se ae = ee ‘OHIO ~~ \N 
. \ SHIT Nc ieteteteeneteaateatanetaetatetetes «etatatetstemsssereameseeseeecetsnmetatetstatets | stetetatees ROOK KN ANS Sreneeatet sateterecetetate SS SY WO SOY ~ ie 
ace, SS ESS Sms sees Re Ree QW SX ——— Ot ead 
‘ P WEEE, Oo coria — LS SSK OPrynr°>nwn S e Bake oo 
‘ S MOA. Sratateretetetetens | seeseeeeeees “ Ss LL QQYQOQA AA AAA SO WO : eee SEA ‘ Le. eee 
: MASK Saretetanetetenetetenatetetetet tetenet 5 sae LES etetate eetccatetecete Seierecteeeees . ~\ WO May SS MON “Ss oe ae 
ii \ IY WA \ Res: Oe aes ae = SES B.@9d GM GG \\ | a. “Ty ped i 
i : MAY MAYA VE Se Sti Ae eas i RMMQQQQQAQNANNS GG 2 a> Be ia = 
2 a MAAS _A[ AiA§ A EET Luka . * Se RQ OOiOiOHHH MAY | = e& k : eas 2 a 
Bn CD es Ss Se Sees eS Indianapolis sss WN | - | gees ae ae 
QO SER SAE R RSE = occ MOO Mo | . * os oil 38 tyeltg 
. \\\ SEE nea eR EN SS } ee. = ie > Ree 4 
. \ “ * Se ee 
aes ’ : £ 0 a Dae 
we \ a cs ee 
: dey is ra pe 
; ; A os oh) Fe 
j we > a | 
: a ‘ Bd ae a a ‘ 
Y Bat + “4 
& vr 7 ee 
AV Q¥ - “3 ( asi me red a . ~ s e ‘ a ii. 
5 Pol is a me a Ts Fg BS 
Bs ; ; ; mee, ne . {an Fae ine Bria cas 7 
Sea aie sai oi ‘i : — eres ie oie ss er ae eas Sale Bo eae = # = ~ = « : ioe 
Sa ee dedi i FF OS Tpvereae 
- LS eaeaaameer : : > Somes 
. ae a 7 
“ Ht e. a i : Beh! ere 
saad ge oh. i oe 
eX ee ~ . ‘ jasc ae : oar ite , i heen. 
: Burridge D. Butler Publisher NN dh /raihde toh af. - . 
ae B ? A eo — | 
ys 1 RS i : 
Soe on 7, iy ae ets 
Oa ‘i perme a re ae 
e re aig a js eg ya a 
fe oe 
) a : 
ee EN PEER eon tao ame 
a mm i na RS RT A TN A A LL TT &: (Die es nS 
eee 
oo = 
\ Hy Oe GS 7 om) 
wont bs Beh oe. 
\) | ay a & ici | es 
ANE! 47 FY w “Seatiae/ 
| \\ 4 A a et” 
: sos 2: 
~ Fa 
a : \ Tat wep a 
! Po ’ i: * 4 
: ea si 
5 a 4, . \ Vere e ‘ sj 
y hy, Hy Wi X r ~ ‘= 
/ ae ATT \ VY SS Gon . 
; 7 . i \ t 5 
- : hf. 
ears ey, \ 8 : 
‘ i } Poo) \ eaeiihatad se gttth 
AMG iscsi: 
7 ere ae 
ay 8 oe ¥ A 
‘es , + ; 
ZA @ Xs ) 
Z as 
= Coon A 
" > FS fete 3.) F\ aN: 
, 4 xs 4 tO 
r yr “ 3 \) Ny Hi of, 
:. ay : \ tats 
a a Ps \ ote j 
; D fff P yas | 
- ™ 540 a eee. ‘4 a 
ey \ SB; 
alata i Ae 
5 dae: ay Pits 3 P 7 \, x 
. = 7 | m, pA \ ; 
eo Da st 
a | Peck ps 
i a ‘Mss 
>| 
a ae 7 / 7 
ees es een eA a eR mee es 
Pt ae ee — fo ae a, een 3 : sno pow ep 
Sa) = Pe ; o i 
eee . 2) 9 ee AN .. 
_ ae Oe . a tet a ” i 
ae 
Wea 
: 4 a ae r 3 } Bec cya 
. eS, =: dy ze: ; ee a 5 Tne et eS : ge fas ae Se Fu 4 me + ¥ é SS pore: Fao RENN. a See be of eee $ rot ie Bed Tenis ae, ars af ss Pay ie a af 4 Pe eeae : at nee pti nies ! 
“ fed oe oe ; P J Se are © i P Prete tah 2 ¥ bees a a - r &:. Ei K 


22 


ADVERTISING AGE 


ee Py a MAS 
ae 7 * 
itd as Mee 
Spe ee eg 
een: € S Regs 
4 ‘ P hs 
al ~ 


VALLEEPROGRAM © 
CAUSES STORMS 
IN OLD ENGLAND 


B.B.C. Criticized for Stand- 


| 


ard Brands’ Broadcast 


London, May 24--Standard} 
Brands’ pre-coronation broadcast of 
May 6 created a storm which is still 
rocking English radio circles, Brit- 
ish advertising men asserting that it 
was “the first time a sponsored 
broadcast has been permitted by 
British Broadcasting Corporation.” 

B. B. C.’s explanation that it mere- 
ly provided facilities for National 
Broadcasting Company, to which it 
owes such courtesies, has failed to 
abate the waves of criticism. 

Advertiser's Weekly, leading or- 
gan of the trade here, quotes the 
legal position of B. B. C. as defined 
in a special clause of its new Royal 
Charter: 

“The Corporation shall not 


with- 


JOHNNIE WALKER IN CORONATION AFTERMATH 


With fanfare and “Johnnie Walker” in person, the nationally-advertised whisky 
was object of a unique promotion after the coronation when James R. Crowell 
(left), of L. M. Mathes, Inc., New York, met the plane bearing coronation pic- 
tures and congratulates the transatlantic fliers, Dick Merrill and Jack Lambie. 


out the consent in writing of the 
Postmaster-General receive money or 
any valuable consideration from any 
person in respect of the transmis- 
sion of any broadcast matter by 
means of the stations or any of them 
or broadcast of any commercial ad- 
vertisement or sponsored program.” 

Advertiser’s Weekly also quoted 
an official of the Post Office as com- 


menting: 
“We are surprised that the B. B 
C. should provide facilities for an 


advertising broadcast, even though 
the program is not organized by 
them. 


“Our attitude to radio advertising 
—and, we thought that of the B. B.C. 
—is that it is strictly against the 
rules written and unwritten. We see 


\ 


\ 


AACE 
Ry 


My) 


Ys 


on the South’s 


‘‘Main Street’’ 


Cover all four of the big markets that are the 


backbone of merchandising in this area— 


Greensboro, Charlotte, Greenville and Atlanta. If 


you detour around any one of them, you'll miss 


vital volume. 


Be sure of your marketing information about these 


four markets, especially about Greenville. Many an 


advertiser has found even his own sales-records 


deceptive as to where the goods finally reach the 


consumer in South Carolina. We will gladly explain 


this situation. 


First in the eyes and ears 
of Piedmont South Carolina 


50,000 CIRCULATION 


GREENVILLE NEWS-PIEDMONT 


24-HOUR NEWSPAPERS 


May 31, 1937 
| the B. B. C.’s point of view in this in- | COPY SCOOP 
| stance, but we should have thought | 

| it. was against the spirit of the! 
}agreement on radio advertising. | 


| “The matter can only be taken up | Stride! 
| with the B. B. C., though the Post} oA 


. : 5 << 2 
Office could, on receipt of evidence, | | 
inquire into the matter.” 4 SS eerie > dc . 
SS aa 


New York 405 P.M. Friday 


The British trade paper is appar- | sss AIPM NY Tee 
; ; ; Dick Merrill flies a messaée 
|ently in entire accord with these Message from 


dark statements, its whole story re- 
| vealing an unsympathetic attitude 
toward the Standard Brands’ broad- 
cast, of which Rudy Vallee was mas- 


eS JOHNNIE 
* ae : WALKER oes 


ter of ceremonies, despite the fact rus 
that British talent was used exclu- f Russ 
sively. enly 
Its recital ran as follows: s Hos 
| “What was claimed to be the stroke. 
| first commercial broadcast from Lon- He W 
/don was transmitted to America in Il, 189. 
|the early hours of May 7 from St due Un 
George’s Hall, property of the with th 
|B. B. C. gineer ' 
| “Program of one hour’s commer: Pollo. 
| cial radio was, according to a hand- entered 
/out, built on American lines. It was ing ad 
transmitted to New York and there - F Haynes 
relayed from coast to coast in the Siuuaes beeen urine Genus enane | . Ind 
T ~ , Joti ‘ “6 2a¢ e Cé 
cishag Seche. eg — Broadcast- —" Dry Ginger pe ee York ined | 
. procured a ‘scoop’ from the coronation sany, I 
British Organization Blamed with this large space copy in New York MB Gray 
aa ; eer newspapers including a reproduction of omaini 
“British listeners heard this first | @ letter from Sir Alexander Walker, head “ro 
London sponsored broadcast On| of the English company which makes il 
short-wave receivers picking up| Johnnie Walker whisky. The letter was agency 
American stations. The broadcast-| flown with coronation news pictures from as 
ing facilities in this country were | London and the advertisement scooped the ¢ 
provided by the B. B. C.” appearance of the bulk of the news He wW 
After explaining that J. Walter 7 : __ ratures, oe _ ome 
Thompson Company distributed ry ie " 
enough tickets to fill St. George’s Heads Agency Publicity and = 
Hall to capacity, the publication Perry 8B. Strassburger, former @ = 
pointed out that “invitations, how-| Member of the New York Stock Ex. gj me. | 
P change, has joined Kelsey, Pickering Beside 
ever, were issued by the B. B. C. on & Co. New York, as vice-president Grav. M 
their official tickets.” It labeled as canes ; Parl Gr 
the surprise of the evening Rudy College. 
Vallee’s announcement, “Pray _ Si- + hom 
lence for the Right Honorable the | hrothers 
Lord Mayor.” | He Ww 
Another feature of the broadcast rated A 
was “teeth-splitting fanfare of trum- the Ens 
pets from the band of the Royal} ‘ation 
Horse Guards at the close of the| Club of 
Lord Mayor’s announcement.” | try Club 
Under the sub-head, “Commercial- | of the | 
ism not allowed to profane ears of a | ad a |} 
nation of shopkeepers,” Advertiser's | Purdue 
Weekly continued: Harve 
“At intervals the program was in- ric-pres 
terrupted by piano solos. While the Inc. sai 
audience listened to these, Christo- tinue in 
pher Stone broadcast the commer- ges 
cial part of the program from an- ar 0 est ng, bs 
other room, These talks on Royal a’ we me gicrs™ cone in 
Gelatin were not heard by the Ke ut t rvem , v ned 0 
London audience, but could have . eo S 
been heard by English listeners 
tuned in to American stations.” 
een lanca 
Arnoux Heads WRTD: Too Los 
Campbell Arnoux, general mana- ancas 
ger, WTAR, Norfolk, Va., has taken L 
an additional post in the same ¢a- ager 
pacity at WRTD, Richmond, Va., and x. mo 
will commute between the two cities. tied last 
Ovelton Maxey, formerly of WBTM, ir vany 
Danville, Va., has been appointed | es 
resident manager for WRTD. Mr, ; 
oh oer iwyer, 
° ° ° #f Serve 
KQW, KJBS Sign Biddick oy 
Walter Biddick Co., Los Angeles, When t} 
has been signed as Pacific Coast rep- the New: 
resentative for KJBS, San Francisco, =— 
|}and KQW, San Jose. Copyright—1937—MeLaurin-Jones Co —— 


BRAND NEW CONTRAPTION} 
SETS AD MEN AGOG! 


| It doesn’t look like a photostat 
| because it’s new and better 


| If you haven't seen the ATLASTAT you haven't seen anything yet! | 
fact it's hard to believe this new ATLAS creation has any relation to 

even the best of regular photostats. Because it reproduces 100% more 
snap! Records ALL tone values present in the original copy and stands 
out in comprehensive layouts like real photographs. 


A we Made on either Matte or Glossy paper, ATLAS- The N, 
| IPHOTOSTATS) TATS cost but a few pennies premium. Call oF at “C; 
ec write for comparative samples today. Tho, | 

Ogres 

ney 


Represented by BRYANT, GRIFFITH & BRUNSON, Inc. 


BOSTON ATLANTA 


NEW YORK CHICAGO DETROIT 
EERE LE EIT BERD A 
es i 3 YY 


ONLY ATLAS MAKES ATLASTATS) ©: 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave- 
4 Chicago Locations e All Phones FRAnklin 3470 
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mY, PIONEER 
TWN INDUSTRIAL 
FELD, 1S DEAD 


(Picture on Page 6) 
chicago, May 26.— Russell Thorn- 
oo widely known industrial 
e executive and president 
+ Russell T. Gray, Inc., died sud- 
iy early this morning in St. Fran- 
. Hospital, Evanston, following a 


rroke. 

i: was born in Indianapolis Aug. 
» 1892, and was educated at Pur- 
se University, where he graduated 
sith the degree of Mechanical En- 
ineer with the class of 1915. 

* Following college, he immediately 
entered the advertising field, becom- 
.¢ advertising manager of the 
“ Automobile Company, Koko- 


Haynes 

— om Indiana. 
— ‘He came to Chicago in 1917 and 
York «ined the Shuman Advertising Com- 
nation ny, resigning to organize Russell 
y York r Gray, Inc., a short time later, and 
ion of Mf ongining as its active president un- 
. head dl his death. This was the first 
makes ency formed in Chicago to special- 
pf ten se in industrial and technical copy 
oe ‘ the exclusion of general. 
| a He was one of the founders and 

arter members of the Engineering 
_— \jvertisers Association of Chicago, 
cit ani enjoyed a nationwide acquaint- 
rv. oe among industrial advertising 
kK E men. 
tdi “Besides his widow, Pauline Bell 


sident. Gray, Mr. Gray leaves a son, Robert 
Paul Gray, 19, a student in Kenyon 
‘lege, and a daughter, Betty, 17, 
+ home His parents and two 
hrothers also survive. 
He was a member of the Fede- 
nted Advertising Club of Chicago, 
the Engineering Advertisers Asso- 
iation of Chicago, the University 
(ub of Chicago, and Exmoor Coun- 
ty Club. He was district president 
¢ the Pi Kappa Alpha Fraternity 
ad a life member of the Chicago 
Purdue Alumni Association. 
Harvey A. Scribner, executive 
teepresident of Russell T. Gray, 
said that the agency will con- 
in business with only minor 
nges in the corporate setup. All 
officers and stockholders are 
vein the agency, which will con- 
to funetion as during the 19 
since its establishment, he 


lancaster Newspapers 


Lose National Manager 
lancaster, Pa., May 24.—Edgar 
fey Levan, national advertising 
mlager for Lancaster Newspapers, 
X%, monopolizing the local field, 
ied last Saturday after an illness of 
0 years. He was 59 years old. 

Mr. Levan was educated as a 
‘wer, but after the war, in which 
served with the Y. M. C. A., he 
ed the Lancaster Examiner. 
Then that paper was absorbed by 
te New Era, he was given an im- 


35 to 200% 
NCREASE IN SALES! 


0 
| 


‘© New Riehly Illustrated Book- 
* “Glorify Your Product” tells 
*ho, How, and Why—the more 
‘fressive firms are turning to 


~ new medium, Talking Motion 
‘tures. Free to advertising and 
“es executives. 
; HERMAN A. DEVRY INC. 
Ul Armitage Ave., CHICAGO 


portant post in the local advertising| Buchanan Advertising Agency, of Aug. 23-27—Photographers’ Asso- 


7 
department. Still later, when Lan-|this city, died Saturday in a local Coming ciation of America annual conven- 


caster Newspapers, Inc., added the | hospital. tion, Stevens Hotel, Chicago. 
New Era to its local publications, 


—— — e : , ~ ) 
ees : - ‘ Sept. 13-16—Annual convention, Pl 
consisting also of the Intelligencer- Blair Appoints McBroom Conventions Financial Advertisers Association, 6: < 


Journal and Sunday News, Mr. Levan Dick McBroom, formerly Chicago Syracuse, N. Y. 


was appointed national advertising | manager, NBC press department, has Sept. 22-24—National Industrial te, ae 
manager of the group. been appointed to direct a newly| June 20-23— Advertising Federa- | Advertisers Association annual con- ae 


formed research and promotion de-|tion of America annual convention,|yention, Edgewater Beach Hotel, 
partment of John Blair & Co., radio 


° . {otel Pennsylvania, New York. Yhicag 
T. L. Ratliffe Dead representatives. Mr. McBroom will Hotel F aye : Casenge. : 
Atlanta. May 24.—Thomas L. Rat- | Start work June 1, headquartering in] June 20-23—National Association| Oct. 10-13—Mail Advertising Serv- 
liffe, 68, secretary of Phenix Supply Chicago. of Broadcasters annual convention, |ice Association annual convention, 
Co., and formerly advertising man- ai al Hotel Sherman, Chicago. Hotel Cleveland, Cleveland. 7 
ager of Morris Fertilizer Co., died Guyer in New Post June 21-25—National Retail Dry a See eee me SRV 


Goods As iati id-ve nv ing Association annual convention, 
, . a ? , Your Md Ly ae oO Ss AS » .V » re a e " 
White-Lowell, Inc., New York, has | @00€ sociation mid-year co n Hotel Statler, Cleveland. 


— appointed William Guyer account| tion, Palmer House, Chicago. Oct 25-28—Outdoor Advertising 
yt executive. He was formerly adver- ret , : ees 
Dayton Agent Taken tising manager of Schenley A pit July 2-4—Trade Association of Ad-| Association of America, Inc., annual aes 
M © ~ é « oc . > . . ; 

Dayton, O., May 24.—George Ar-| promotion manager of Seagram's vertising Distributors annual con- convention, Hotel Jefferson, St. 
thur Buchanan, 68, president of| Distillers Corporation. vention, Southern Hotel, Baltimore. | Louis. 


May 17 at his home here. 


Who brought this in...the dog? 


MOTION PICTURE 


en magazines 
“7 -sadoerng pester ne 
(for January, 1937) 
arred, after 30 days 
Typical of 1,000 
now being reg- 
editorial and 
oughout U 9. 


battered, battle-sc 
in readers’ hands. 
Fawcett magazines 
ularly checked for 
\ advertising interest thr 
* 

§\\ —16 women read it! si 
\ ; 
}\) —11 coupons clipped from i 


| —4. Roto pages torn out! 
~ _Trade-mark contest ru 


removed! 
—21 letters to editors} from 


same neighborhood* 


from a better 
Chicago, IU. 


les 


*This copy came 
Beauty Shop, 


Easy enough to blame Scotty . .. A month-old after month, at newsstands. And then fight to be first 


copy of Motion Picture Magazine, its cover chewed and to devour the contents in their homes, beauty shops 
inside pages as shredded as old Mrs. Roony’s shawl... and wherever else Feminine America foregathers. 

But no canine grinders every clipped advertising Once more, we say: We're proud of that battle- 
coupons. No terrier ever tore out four full-page roto scarred veteran just returned for the 30th Day Fawcett 
shots of movie stars. And certainly no doggie. how- Check-up. Proud of the record made by 1,000 such Faw- 
ever cute, could cut the rules from Mervyn LeRoy’s cett magazines in the hands of readers selected at ran- 7 
Trade-mark Contest.Would a pup compete for a prize? dom from our great 2,750,000* audience of young . 
No. Again no! women. Let us show you why. We'll gladly send you 

It takes readers to reduce a magazine to such bedrag- details about this secondary circulation of Fawcett 
gled state. Avid. enthusiastic readers. Plenty of them Women’s Group or you can obtain details from any 
per copy. as the total of sixteen for this single book Fawcett representative. : 
(typical of 1,000 other returned Fawcett: magazines) Also a typical battered, month-old returned maga- : 
shows. Beyond that, it takes keen and unusual editorial zine picked up at a better beauty shop somewhere. . 
insight to cause flicker fans to pay their cash month Write or telephone our nearest office. 


*Publishers’ Estimates, February, 1937 


FAWCETT WOMEN’S GROOT P 


The magazines with the human touch 


Screen Book... Screen Play... Motion Picture-Movie Classic ...Hollywood ... Movie Story Magazine 


Romantic Stories... True Confessions 


FAWCETT PUBLICATIONS, INC. 


NEW YORK « CHICAGO ° LOS ANGELES . SAN FRARCISO CO . ATLANTA 
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Wayward Yanks 
to Be Told of 
a Virtues of Tea 


Hoboken, N. J., May 27.—With 
control of Thomas J. Lipton, Inc., 


passing into hands of the men large- 
ly responsible for the growth of the 
British corporation, a vigorous news- 


paper campaign will be waged in 

this country in an effort to stimu- | 

late per capita consumption of tea. 

This announcement was made | : ‘ 

here today by Sir George Ernest | Earl Putman, president of the Kitchener- 
: ete Ka : _| Waterloo Advertising and Sales Club 
Schuster, chairman of the board of | (left), prepared to introduce Dr. Hubert 
Lipton’s, Ltd., London, who has be-| Greaves, sales counsellor and Yale Uni- 
come president and chief owner | versity professor, who addressed the Ad- 
the American company. Since ne vertising Affiliation convention at Erie. 


death of Sir Thomas Lipton in 1931, 
the American company has been op- 
erated part of the estate, witb 
Lord Inverforth as trustee. The Eng- 


Chadbourne to Direct | 
Building Group Show 


as 


lish company bought the stock of the Hugh H. Chadbourne, formerly 
American organization in February, | with the Federal Housing Adminis- 
and Sir George has been paying a | ation at dey e : 2 | 

a: : en % inted director of the Build- | 
visit to his new property. he en appointed director of 


ing Industries Exposition scheduled 
for an early fall opening in the Mer- 
chandise Mart, Chicago. 

Westinghouse Electric 


Active management, however, will 
remain in the hands of W. W. Shan- 


non, vice-president and general man- Elevator 


ager. Co., The Carrier Corporation, and 

Consumption of tea in the United Johns-Manville Sales Corporation, 
States is only 0.7 pounds per year, |@'e among the companies already 
Since every person in Canada con- signed. 


sumes 4 pounds, each in England 9% 
pounds and the average Australian 
18 pounds, Sir George will make an 
earnest effort to show the Yankees 
what they are missing. 
brey Company the 


WHK Shifts Jones 


Mendel Jones, formerly head of the | 
announcing staff for WJAY, has been | 
appointed program director for | 
WHK-WJAY, Cleveland, succeeding | 
Mary O’Kelley, resigned. Bey Dean, | 
publicity director and news editor 
for the two stations, succeeds Mr. | 
Jones. | 


Frank Pres- 
agency. 


is 


White to Tranquillinit _ 

Bob White, formerly with Arthur | 
Kudner, Inc., New York, has joined | 
Tranquillini Advertising Art, New | 
York, as production manager. 


New Rickerd Offices 

C. KE. Riekerd, Ine., Detroit 
tising agency, has moved to 
quarters in the Maccabees bldg. 


adver- 
new 


You would not be particularly impressed by the 
contour and general appearance of the patented 
TENAPLATE mould. 


“So what?” would be your likely comment. Here's 


what: 


TENAPLATE process has brought to mat making 
a new artistry—a new performance. Yes sir, P. & A. 
Direct Pressure Precision mats so made bite into 


newsprint like a graver goes through lead. 


These deep-biting Newspaper Mats reproduce— 
faithfully—every fine line of intricate original copy. 
Some of today’s most noteworthy newspaper 


schedules attest this quality most eloquently. 


Yet the Tenaplate Mould itself is not particularly 
spectacular. Neither is the sculptor’s chisel. 


Multum In Parvo! 


PARTRIDGE & ANDERSON CO. 


12 FEDERAL STREET, CHICAGO, TELEPHONE HARRISON 3732 


LEAD MOULDS + TENAPLATES +* ELECTROTYPES 
STEREOTYPES * MATRICES 


ADVERTISING AGE 


May 31, 


Getting Personal - 


There’s a new baby, Denise Margaret, at the home of Pierre Harang 
(Houbigant). .. Y&R’s Hubbell Robinson and Bob Williams sailed on 
the Normandie May 19 for a month in Italy. . 

Electrical World business 

manager, Bill Beard, returned a gyi SR niginalytey le 
Monday from a two months’ MASCOT DUCKEYSHINES 
sick leave. Frederick Sugden 
Murphy, Art Gravure vy. p., and 
Miss Frances Crooke will be mar- 
ried June 17. Wilson B. Cole- 
man, Street Railways Advertising 
Company, has taken an apart- 
ment at 1060 Park Ave... 

The baseball season for adver- 
tising agencies got under way 
with Brown & Tarcher defeating 
Arthur Kudner 5-2 in a twilight 
game at Queensboro Oval. Bog- 
giano and Leventritt divided the 
hurling assignment for B&T and 
limited the opposition to four 
well scattered singles, while 
Schneider’s delivery was solved 
for a total of eight hits. Gross 
and Tarcher collected doubles in 


last 


ae 


: 


William D. Roesser, president, Greater 
Buffalo Advertising Club, displays 
"“Goosie Woosie,"’ Buffalo delegation 


a sixth inning rally, netting six mascot, at the annual Advertising Affili- 
hits and four runs for the win ation banquet. 
ners. .. ‘i 


Softball competition has broken 

out in a rash all over the Chicago agency and advertising front. 
Hurst & McDonald, BBDO, Blackett-Sample and 
each other and issuing challenges right and left. 
Joe Kowalski, Chicago manager for the John Budd Company, had 
cut short his jaunt to the convention of the Southern Newspaper 
Publishers Association to return to Chicago and an operation. He's do- 
ing all right at St. Francis hospital... 

Jack Callum, Norfolk outdoor advertising man, 
secretary of Consolvo Tent, Saints and Sinners. Tom Hanes, Nor- 
folk Ledger-Dispatch m. e., and dean of Norfolk commentators, begins 
his fifth year as sports reviewer over WTAR. 


Henri, 


others are playing 


to 


has been named 


Staff members of Reincke-Ellis-Younggreen & Finn stopped their 
discussion during a meeting to listen to the radio speech of King George 
VI and hear the King’s English. Wallace Meyer, v. p. and director of 
plans and copy, pointed out the effectiveness of the 
many one syllable words. 

Winners in the Chicago Agate Club's golf meet 
last week at the LaGrange Country Club were: low 
gross, George McCausland, Butterick; low net, John 
Howell, Jime; low net guest, Fred Maxted. Collier's, 
New York; second low gross, John Bannister. Cap- 
per Publications; second low net, Harry Lytle, 
Fortune; second low net guest, Harry Rowe, This 
Week; high gross, Alex Wheeler; low net in the 
morning round, Fred Masterson, American Maga- 
zine. 


Missouri University, at Columbia, recently gave 
a signal citation to Dietrick Lamade, publisher of 
Grit, in recognition of his ‘distinguished service 
as publisher in a special field of journalism.”. 

Ellis Loveless, assistant b. m., Norfolk Newspapers, Inc., has been 
made Virginia chairman of the Lions International Convention. . . Paul 
P. Stephenson, g. m. of W. F. Young, Inc., (Absorbine, Jr.). Springfield, 
Mass., has been elected chairman of the police commission of the City 
of Springfield. .. 


Dietrick Lamade 


L. C. Gumbinner, agency president, sailed May 15 with Mrs. Gum- 
binner on the Conti Di Savoi. They'll visit five European countries. . . 
Mr. and Mrs. Paul R. Winans, of Los Angeles, have a baby daughter. 
Father is head of Advertising Arts Agency. 

Harvey Young. of the Columbus Dispatch, showed up at the SNPA 
convention “by accident” and took an important part in discussions at 
the advertising session. ©. S. 
Harn, Audit Bureau chief, and L. 
B. Palmer, ANPA executive, both 


ONE-SCORE CHAIR 


maintained their records of at- 
tendance at SNPA meetings in- 


tact... When President Chappell 
introduced speaker Giles Patter- 
son, Jacksonville attorney, he re- 
vealed that the two hadn't seen 
each other since they graduated 
from Vanderbilt in the same class 
30 years ago. There was a 
catch in his voice and tears in 
his eyes as Jimmy Stahlman, 
Nashville Banner, accepted the 
tribute given him by the associa- 
tion for his work on the news- 
print committee. .. E. K. Gaylord, 
Oklahoman and Times, who made 
the presentation as chairman of 
the SNPA board, said he was no 
orator and couldn't do justice to 
his subject, but those who heard a 
him thought it was swell. 

Members of National Publishers Association will hold their summer 
meeting at Knollwood Country Club near White Plains, N. Y., June 15. 
This is the home club of NPA president, William B. Warner, McCall 
Corporation, head. . . 


B. B. "Cap" Kimball, Pontiac Motors 
assistant advertising manager, relaxes 
with a smile in the chair given him by 
45 newspaper representatives on his 20th 
anniversary with Pontiac. 


Samuel Rosenbaum, president of WFIL, Philadelphia, devoted much 
of his time to his pet saxophone while his wife, Edna Phillips, was on 
the concert tour of the Philadelphia Orchestra. 


Noel MacNeish, assistant publisher of the World-Telegram, is back 


from a visit to Virginia Beach. Jim Pate, manager, WACO, Waco, 
Tex., who's been in New York, started the long homeward trek on 
May 16 

The Milwaukee Advertising Club will award $50 to an amateur 


artist for the best poster and program cover design for the Milwaukee 


midsummer festival. Sewall M. Osgood, Western manager of 
Hardware Retailer, won the prize at the College Inn Candid Camera 


Night for the second time. 


— 


Hosiery Store 
Sells Eggs as 
Good Sideline 


Chicago, 


May 27.—In London 
Fortnum & Mason's sell shoes a, 
cheese over the same counter 7 
Chicago, Neumode provides 4 


its Cus 


tomers with hosiery or eggs. bot! 

Robert H. Murray, head t} 
Neumode hosiery chain, also oye, 
ates a farm in Porter Counry Ind 
His prolific hens lay more eggs than 


he and his hired hands can aggj»; 
late, so he decided to try to sell the 
surplus at his store at 55 EB Ran 
dolph. 

While the customers were slightly 
amused by the circular whieh (o 


Murray enclosed with their hose, 
purchases, they were also intrigue, 
by the combination. Most of jj. 


|stocking clients buy eggs sooner 


|snoop around looking for fresh egg 


later, while loop business men wh 


frequently buy stockings for the gir) 


| friends. 


The owner of Neumode has op}; 
one regret—that his hens don't jay 
enough eggs to stock all of his re 
tail stores. At present, he is confin 
ing egg sales to a single unit in his 
chain, and wondering whether a line 
of shoes and cheese wouldn't fill ip 
well with his operations. 


General Foods Promotes 


Austin S. Igleheart, president, Gen 


eral Foods Sales Company, New 
York, has appointed Howard M 


Chapin as his general assistant. M 
Chapin has been export advertising 
manager since 1929, and suc: 
ceeded by James D. North. 

James Ingram, merchandising man 


is 


ager in charge of Postum, La 
France, and Satina, has appointed 
Joseph C. Headley to do merchan 


dising work on these products. M 
Headley has been sales assistant to 
C. H. Gager, vice-president in charge 
of Walter Baker products. 


Donnelley Presents Art 
Directors’ Exhibition 


The annual exhibition of advertis 
ing art in all forms as selected by 
the Art Directors Club of New York 
will be presented by R. R. Donnell: 
& Sons at their Lakeside Press ga 
leries, Chicago, until June 4. 

The show, previously presented | 
New York, includes. original 4 
signs and drawings, together wit! 
proofs of the reproductions as used 


Wheeling Names Thomas 

Wheeling Steel Corporation, Whe 
ing, West Va., has named John B 
Thomas manager of the Atlanta dis 
trict sales office. Mr. Thomas has 
been assistant manager of the wil 
sales division in Wheeling. He su 


ceeds R. F. Smith in Atlanta, whos 
duties are transferred to special salts 
activities. 


NEW YORK’'S 
OWN STATION 
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iG VIOLATORS 
OF TRUTH, DRUG 
GROUP 1S URGED 


mtinued from Page 2) 


fighting for accuracy and good 
ste in advertising.” 
»esenting the agency point of 


aw. William S. Groom, vice-presi- 
ont and general manager, Thomp- 


-op-Koch Company, Cincinnati, said 
+ the proprietary field, logically 
eect in utilizing scientific research 


. the basis for its advertising, has 
oat .n example for the remainder of 
the field. 

“Given a worthy product, which 
qself has passed through the rigid 


PAL PROMOTION 


=2 x 


EXERCISE 
o jes 


esting and refinement provided by 
scientific study, technical control 
and clinical observation,” Mr. Groom 
sid, “the advertising man now has 
fyll access to all such technical and 
ecientific data to obtain the facts as 
ar as they are known. 
iovs the benefit of legal counsel and 
advice of disinterested outsiders. 
Responsibilities Are Shared 


‘It is a comfortable feeling to 
know that many others share with 
the agency the responsibility for 
making proprietary advertising ever 
more helpful to the consumer whose 
confidence must always form the life 
blood of future business.” 

Earle A. Meyer, executive secre- 
tary, reported for the association’s 
advertising committee that 20,000 
pieces of publication and radio copy 
have been reviewed during the past 
year, representing advertising  in- 
vestments of $125,000,000. Many 
who declined to support the move- 
ment in its infancy have now par- 
ticipated, he said. 

Other speakers included E. H. Mc- 
Hugh, vice-president and director of 
idvertising, Hearst Magazines; 


He also en- | 


This new dealer display with a seasonal 

message directed to swimmers has been 

developed by Bauer & Black, Chicago, 

with the male figure giving effect in 
depth to the design. 


Miss I. Van Meter, Time; Miss Janet 


| MacRorie, director, copy acceptance 


|department, National Broadcasting 
Company; J. W. Bates, Jr., Mutual 
Broadcasting System; Allen B. 


Sykes, Bureau of Advertising, Ameri- 
can Newspaper Publishers Associa- 
tion; Joseph W. Gannon, New York 
Times; C. O. Bridwell, vice-presi- 
dent, Outdoor Advertising, Inc.; Ed- 
ward L. Greene, manager, Better 
Business Bureau of New York; H. 
Gregory Thomas, director, Board of 
Standards, Toilet Goods Associa- 
tion; and A. Kiefer Mayer, Indianap- 
olis wholesaler. 


Simmonds to A.P.A. 


R. C. Simmonds, formerly with the 
editorial staff of the New York Daily 
News, has been appointed repre- 
sentative of the New York office of 
the American Press Association. 


See Insurance 
Sales Boom In 
Security Rule 


Continued from Page 1) 
The American campaign, in general 
and class magazines, urges an in- 
ventory of the home before the fire 
occurs, while the Fidelity company 
advertising its bonding services. 
Other conference speakers includ- 


is 


ed Arthur Ramsdell, of Ramsdell & 
Haase, New York advertising and 


sales consultants; Harold E. Taylor, 
sales promotion manager, the Ameri- 
can Group, Newark; E. M. Acker- 
man, associate editor of Insurance 
Field, and Heyworth Campbell, New 


York designer and art consultant, 
who talked briefly on advertising 
layout. 


Urges Analytical Treatment 


Mr. Ramsdell declared that “if 
the same degree of analytical atten- 
tion were given to advertising as is 
paid to risk selection and _ invest- 
ments present complacency regard- 
ing advertising would be eliminated 


and greater use of advertising 
would result. Past sales results and 
past advertising expenditures, by 


media, should be isolated by coun- 
ties, as should direct sales costs. 
The results should then be checked 
with available data on market op- 
portunities. In this way we can de- 
termine how much advertising pres- 
sure to apply in order to get busi- 
ness at a profit and also how much 
direct selling pressure is necessary.” 

Mr. Taylor discussed the _ test 
campaign conducted by the Ameri- 
can group to determine whether a 
majority of its agents favor national 
advertising and whether national 
fire insurance advertising, through 
the use of coupons, can result in a 
large number of inquiries upon 
which agents can capitalize. 


Speaking on the value of business 
|papers, Mr. Ackerman declared that 


COCKTAIL CAMPAIGN 


LSD f ¥ 
L “& g . 
THE Gi, Ne 


FOR COCKTAIL PARTIES 


Magazine copy is being used to intro- 
duce a new product aimed for the cock- 
tail party market—Cocktail Franks, prod- 

uct of Esskay Co., Baltimore, Md. 


“their importance can be measured 
only by the degree of value placed 
upon them by the business through 
its use of their facilities and its ad- 
herence to the principles for which 
the business papers stand.” He said 
that “there can be no question that 
a strong and amply nurtured trade 
press is one of the greatest poten- 
tial assets which any business can 
possess.” 


Wilson Heads L. A. Reps 


Lee Wilson, manager of the John 
B. Woodward, Inc., office, has been 
elected president of the newly or- 
ganized association of newspaper 
representatives in Los Angeles. J. 
Rufus Doig, Los Angeles, O’Mara 
& Ormsbee, was elected vice-presi- 
dent, and George Close, Fenger-Hall 
Company, Ltd., was appointed secre- 
tary and treasurer. 


Singer Resigns 
Erik R. Singer, vice-president, 
United States News, has resigned 
as of July 1. His future plans will 
be announced later. 


without 


WLW... 


Nystrom Names Sales 
Club Committee Heads 


Dr. Paul H. Nystrom, newly- 
elected president of the Sales Execu- 
tives Club of New York in the Hotel 
Roosevelt, has appointed the follow- 
ing men to head the club’s standing 
committees: 

Richard C. Borden, assistant to the 
sales director, the Borden Company, 
chairman, program committee; 
George P. Johansen, secretary-treas- 
urer, Advertising Distributors of 
America, Inc., chairman, membership 
committee; Henry Simler, president, 
American Writing Machine Com- 
pany, chairman, employment commit- 
tee; George J. McCartin, merchandise 
manager, Associated Merchandising 
Corporation, chairman, research com- 
mittee; Harry A. Bruno, partner, 
Harry A. Bruno & Associates, chair- 
man, publicity committee; Warren 
K. Rishel, president, Metal Products 
\xhibits, Inc., chairman, house com- 
mittee. 


Rainbow 
Makes 
Headlines 


Rainbow colors and ordinary 
newsprint were strangers a few 
years ago. Now our newspaper 
presses use these colors to 
print realistic merchandise il- 
lustrations—with flourishes 
Newsprint color is 1937 News. 
Don’t miss it. 


_ EXCLUSIVE PRODUCT OF _ 


SHOPPING NEWS 


CLEVELAND, OHIO 


would be deprived of 


excellent radio reception 
provided by WLW’s 


* 


countless listeners 


500,000 watts. 


Without WLW, your 
program suffers the loss 
of the listeners who 


depend 


..» THE 


regularly 


NATION’ 


upon 
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HIGHER PRICES 
INSPIRE BRAND 
DESIRE: RICHER 


9° 


Chicago, May 27.—The importance 
of a nationally known brand name, 
representing thoroughly tested mer- 
chandise through years of experi- 
ence, will be the theme to receive 

| major emphasis in the extensive ad- 
. J. Jay Fuller, Buffalo, former Advertis- | vortising campaign to be launched 
EDST. ing Affiliation secretary-treasurer, and in September by Hart, Schaffner & 

The additional period raises! chairman of the resolutions committee, | Mawes thatiovell eis nam the ant ane 

P. & G.’s total time on NBC to 22] reads the resolution adopted at the Erie |~ . 


F ridays Added 
to P&G Chipso 
NBC Red Time 


New York, May 27.—The Personal 
Column of the Air, now presented by 
Procter & Gamble for Chipso five 
week-day mornings over the NBC- 
Blue network and the first four week- 
day afternoons over the NBC-Red 
network, will round out its schedule 
to a full 10 broadcasts a week when 
it adds Fridays to the Red schedule 
beginning June 4 at 4:15 p. m.,, 


hours, 45 minutes. Agency is Comp-| convention pledging efforts to further- a in the clothing 
. : : industry since 1929. 

ton Advertising, New York. ance of peaceful relations between the “ pase ayy i ie hee 

Lorenzo Jones, sponsored by Ster- United States and Canada. artially responsible oO} ‘ 


theme is the trend toward rising 


ie eeenee, ERE, MRR TS CRTOREN | prices, according to E. R. Richer, ad- 
| 


‘hursday; rer NBC i » jnter-|t; ts j . ar “ridays start- te 2 : 
aged nen | pened . yee unter tablets, will be he ard igen | vertising director of the company. 
ests oO 1illips Mi ot Magnesiajing June 4 at 4-4:15 p. m., EDST.| “This has placed many __ lesser 


ackett-Si >HI ert, c., New| : pote Sas 
sy we " Gample-Hummert, Inc. N ;} known and in some cases inferior 
York, is the agency. 


products in the same price class with 

—o YOUR on —— ‘relatively better grade products,” he 
and advertising matter to 8 e leat Cop hee enamel . > next 
HOMES in 121 central Illinois || Ditto to BBD&O pee giliei ge egg ser gg st 
c * ‘pe bs Ayer » ibe 2, t ‘e ul 4 

cities through The Chicago office of Batten, Bar-|,, pe in the market for nationally 
RIEDER’S ADVERTISING CARRIERS |/ ton, Durstine & Osborne, Inc., has| — en oe ? = 
210 N. Adams St., Peoria. Illinois been appointed advertising counsel | aevevtived WAFERARSIES. TR BEpreT 
Iistimates cheerfully furnished for Ditto, Inc., Chicago, effective | to other fields as well as to the cloth- 


Member Trade Association of Advertising ‘ . . 
Distributors | June 1. ing industry. They are going to look 


Ah dap with the POST 
INTELLIGENCER 


ORE than one hundred thousand families in’ and 
around Seattle start the day right by reading the Morning Post- 
Intelligencer . . . to get the Jatest news and learn what the advertisers 


wre offering—and because the Post-Intelligencer covers the news 


tures for all the members of the family, it also receives a most 
thorough reading throughout the day. 

The Morning Post-Intelligencer subscribers have 
the spending power; they are willing to pay more for the Post- 
Intelligencer than any other Seattle newspaper because it is their 


type of newspaper, geared to the tempo of this modern age. 


Today’s Circulation Figures 


(substantially more than) 


100,000 DAILY 
| 200,000 SUNDAY 


arch forward in Seattle 
with the Forward Marching 


eattie Post-Intelligencer 


Represented Nationally by Hearst International Advertising Service 


Rodney E. Boone, General Manager. 


ie 3+ 


Picayune, rests a pair of weary feet 
before plunging back into convention 
activities of the Southern Newspaper 


| Publishers Association at Hot Springs. 


for and demand a label that they 
know and trust.” 

Also active in influencing the de- 
mand for nationally advertised 
brands, as pointed out by Mr. Rich- 
er, is the widened scope of con- 


who during depression years were 
price conscious are now value con- 
scious and better equipped to esti- 
mate the true worth of the products 
they buy,” he declared. 


Use Newspapers, Magazines 


The campaign which will mark 


|the golden anniversary of the com- 


pany, will utilize full pages in four 


|colors in Collier's, Esquire and Time, 


| with additional black and_ white 
space planned for Jife. Simultane- 
|ously with appearance of this copy, 
which will run through the season, 
_dealers will be furnished with news- 


mat form, three dimensional window 
displays, folders carrying swatches, 


paper advertising will run in ap- 
proximately 125 of the larger cities, 


| co-operative basis, with costs equally 


| the dealer. 

Six first sellers in the line will be 
| featured. Supplementing this adver- 
tising will be a promotional tie-up 
with Henry Fonda, motion picture 


J. F. Tims, Jr., New Orleans Times- | 


| divided between the company and | 


May 31, 193; 


ee 
ep 


+000 asatt abies 


La Follette Produces 
Birthday Promotion 


Madison, Wis., May 27, Evi- 
dencing natural aptitudes of 
an advertiser or agency execy- 
tive, Gov. Phil La Follette to. 
day seized the occasion of Wig. 
consin’s 89th anniversary, ; 
Saturday, to outline a 
promotion venture. He js. led 
a proclamation calling 


ipon 
the citizenry to contact frig nds 
in other states on this day ang 


sing the virtues of Wisconsi; 
recreational facilities. 


Fawcett Color Figures 


sumer education work. “Consumers | 


| 


Are Individuals’ Totg| 


In the tabulation of magazine col, 


pages, appearing in ADVERTISING Ac 


May 24, the Fawcett figures show; 
under women’s groups are a total o¢ 


all of the pages carried by all of th¢ 


individual publications in the groy 
. : 
Fawcett sells color pages in one » 


|} more papers comprising its women’s 


group, while Modern Magazines ang 
Mactadden Women’s Group sell on}; 
as a unit. F 

There are currently eight publica. 
tions in the Fawcett Women’s Group 
On a basis of color page sales for the 
group as a unit, the 1936 figures 
would have been Fawcett 4414. Ma 
fadden 46, Modern Magazines 62, jp 
stead of 353, 46 and 62 as shown ip 
the tabulation May 24. 


Williams to T & J 
Welner W. Williams has joined 
Thornley and Jones, Inc.. New York 


|;as production manager. He was for. 


paper advertisements in plate or | 


}and direct mail pieces. The news- | 


| Mr. Richer said, and will be on a| 


star. Copy will publicize the fact | 


| that in a feature picture to be re- 


leased at that time, Mr. Fonda will | 


wear Hart, Schaffner & Marx clothes | 


exclusively. This tie-up will be used 
in promotion for the company’s 


Triple Test Worsted suit, one of | 


their best sellers for fall. 


| Edythe Melrose to S. & F. 


more thoroughly and has the most interesting departments and fea-- 


Mrs. Edythe Fern Melrose, for- 
merly with station WJAY, Cleveland, 
jand for the past six months sales 
manager of Pan American Broadcast- 
ing Corporation, New York, has 
joined Street & Finney, New York, 
as director of radio. 
| Mrs. Melrose, creator of WJAY’s 
“Charm Program,” which she took 
with her to WMAC when she came 
to New York, will expand Street & 


| Finney’s radio department, and act | 


}as account executive as well as an- 


| 


|/nouncer, actress and continuity!) 


writer. 


Higgins to McGraw-Hill 


Martin H. Higgins has joined the | 
departmental advertising staff of the 
McGraw-Hill Publishing Company, | 


| Inc.. New York, to handle direct 


mail sales promotion. Mr. Higgins | 
for the past two years has been as- | 
sistant advertising and sales promo- | 
|} tion manager of Lyon & Healy, Inc., | 


|Chieago, and for eight years previ- 


|ously was advertising and sales pro- | 


motion manager of the Autopoint 
Company, Chicago, a subsidiary of 
| the Bakelite Corporation. 

} 


Rosseel New Head 


| 


of Worcester Club | 


Charles F. Rosseel, Jr., president, 


| 


| Washington Press of Worcester, Inc., | 


tising Club of Worcester, Mass., at 
the annual meeting. 

Other officers are Bertil I. Becker, 
purchasing agent of Becker’ Bros.., 
| vice-president; Leslie B. Goff, treas- 


fen elected president of the Adver- 
| 


| urer of Worcester Morris Plan Com.- | 


pany, treasurer; George H. Spaun 
| burgh, secretary. 


merly in the production department 
of Batten, Barton, Durstine & Os 
born, Inec., and with Doremus & Co 


—— - — 


MARKET ANALYS 


Consulting Executive for 
Large Corporations 


e.ligence Pas, arlene 2 /rganization | 
ARTHUR C. WEICK COMPANY 


20 W. Jackson Blvd. Chicago | 
Wabash 5379 


PUT NEW 


SNAP 


into headlines and 
display ads with new 
Bas-Relief ‘Stat effects. 
Speed up layouts, 
simplify art work, 
with Rapid’s photogra- 
phically accurate stats. 
A dozen new uses— 


inquire ! 


RAPID 


COPY SERVICE CO. 


6 BRANCHES: NEW YORK, 4/5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680 

CLEVELAND, Ninth — Chester Bidg-. 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 Mo. Michiga® 
Ave., STAte 5977. 
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| 
ANY | 


vhicago | 


lf you're interested in reaching advertising agency executives, 
get the whole crowd, through the one publication that can 


ail deliver the whole crowd to you. You can nibble at agency 


circulation through half a dozen publications, picking up a 


new'l | few hundred here and another few there. But there is just 
ects.| | one publication that delivers them all to you — big and 
- small—in Detroit, St. Louis, San Francisco, Boston, Chicago, 


los Angeles, and Kansas City, as well as in New York. 
orks! | That publication is ADVERTISING AGE. 

ogra-| | More than 2,500 advertising agency executives are on the 
paid subscription list of ADWERTISING AGE—hundreds 
more than read any other advertising publication. 


And this is not a temporary condition. Consistently, for 


ilmost half of its short seven-year history, ADVERTISING 


it 3-3680 
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AGE has attracted, naturally, and without special induce- 
ments of any kind . . . without cut prices, special drives, or 


high pressure selling . . . the greatest number of paid sub- 
scribers among advertising agency executives of any adver- 
tising publication. 


The reason is simple: ADVERTISING AGE is an adver- 


tising man's paper, first and last. Its all-news content, its 
format, its editorial speed and dependability, its wide scope, 
make it the one paper that no wide-awake agency man can 
afford to be without. 

If you have something to sell to agencies, it is simple logic 
to present your message in the paper which agency men 


themselves acknowledge ... by their subscription checks 
. as the best paper in the advertising field. 


2 Advertising Age 


or Bide.» THE NATIONAL NEWSPAPER OF ADVERTISING 
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May 31, 1937 


Retail Lineage 
Gains Despite 


Cool Weather 


Chicago, May 28.—Despite unsea- 
sonally cool weather which has re- 


| 


| 
| 


tarded retail promotion of seasonal 
goods, retail display advertising for 
this year through May 22 is 23,899,- 
225 lines ahead of the comparable | 


period of last year, according to the 
ADVERTISING Index of Retail Ac- 
tivity. 

In the 77 important cities meas- 


ured by this Index, newspapers have 
carried a total of 415,312,705 lines of 
retail display advertising in the first 
21 weeks of this year against 391,- 
413,480 lines for the corresponding 
period of 1936, the difference amount- 
ing to an increase of 6.1 per cent. 
This compares with an increase of 
6.2 per cent shown by the Index at 
the end of the previous week. 


For the seven-day period ended 


Mailing Service 
Multigraphed letters filled-in equal 
to individually typewritten ones. 

ADDRESSING-MIMEOGRAPHING 


THE LETTER SHOP, Inc. 


44° So. Dearborn St., Wabash 8655 
CHICAGO 


Astro-Digest is fait eully read by worth- 


while men and women in every walk of 
life 

Planning ahead ooking into the future, 
our reader ire joing forward, winning 
succes: That's why our first subscribers 
of five years ago remain our subscribers 
today 

Alongside the « of inspirational 
copy, advertisements attracting the in 


1 
terest of a fine, pr gressive audience of 


well-to-do people 
Advertisers shall realize rewards in keep 
ing step wi ith friendly Astro-Digest! 


Benj. H. Sctelank Adv. Mar., 
3101 MAIN, HOUSTON, TEXAS 


GRAPHIC COPY 


25 YEARS PROGRESS it 


Celebrating its 25th anniversary, Gulf 


Life Insurance Company, Jacksonville, 
Fla., is translating its ‘financial state- 
ment" into lay language in a campaign 


in Southern newspapers. 
Company, Orlando, is 
campaign. 


A. R. Phillips 
handling the 


99 


May 22, newspapers in the measured 
cities carried 22,216,470 lines of re 


tail display against 21,368,079 lines 


for the corresponding week of last 
year, a gain of 848,391 lines or 3.9 
per cent. Fifty-one of the 77 cities 


measured showed gains for the week 
over last year and 26 showed losses. 


19 Gains in 21 Weeks 


According to the following table 
of gain or loss for each weekly period 
of this year, gains have been regis- 
tered in 19 of the first 21 weeks. 


appear elsewhere on this page. 


Olds Starts Copy on 


Automatic Transmission 


The Olds Motor Works has started 
newspaper advertising in the De- 
troit area, announcing its new auto- 
matic safety transmission. The cam- 
paign will be extended to Chicago 
and New York and thereafter as rap- 
idly as cars get into the field equip- 
ped with the device. 


D. P. Brother, Detroit, is the ad- 
vertising agency in charge. 
Radio Name Change 
Continental Radio Company, sub- 
sidiary of Scripps-Howard newspa- 
pers, has changed its name_ to 
Scripps-Howard Radio, Inc. It oper- 


ates WCPO in Cincinnati and WNOX 
in Knoxville, Tenn. Jack R. Howard 
was recently named president of the 
company. 


That toe the Quality- mark 


FELTHANs CORME 


The above reduced advertise- 
ment for Feltman & Curme was 
prepored entirely by Faithorn 


Always the Finest 
at Faithorn 
FINEST ENGRAVING 


FINEST TYPOGRAPHY 
FINEST PRINTING 


Complete Service 


© 
ty 
By 
BY 
7) 


yy 
A, Under ONE Roof 
Xa 


PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results ... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 
farther distant? You can cut your costs, elimi- 
nate worry and save TIME, TROUBLE and MONEY 
by having Faithorn do the entire job ... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly is 
NOW...We will gladly show you samples. Try us! 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 


ings —through every step of production 


You can use one or all— 
just as you wish, but all 


are here, ready to serve 


FAITHORN CORPORATION 


you... Speed, economy 


Ad-Setters 


Engravers - Printers 


cond satisfaction assured. 


504 Sherman St., Chicago - Wab. 7820 


DAY AND NIGHT SERVICE 


NS a PCT Tee Teer TTT TT — 5. 
January 9% . ee ; wocee + 8.5 
BS 5, ae i a er + 4.0 
Jamunre Bs... cv encveotsesese + 4.2 
RT a ee + 5.8 
February 6 Sas ee + 8.5 
|} February 13 sk CaeRe oud owe FOGrE + 6.9 
February 20 .... bag wave Deeb +16.6 
February 27 ah oy au aan ae + 8.3 
March 6 rrr + 11.5 
March 13 errre Tr ett +12.0 
March 20 . ; ; ; ove $k.8 
March 27 ; cacee, SY 
April 3 — 7.3 
ED on i.3.5 6 He ae ORO OS + 0.9 
‘9b: HARP ee Ree eae eee eee +11.5 
a ee ee + 8.2 
May 1 eee Tee + 0.6 
May tn ko le oe ae ale 6 aaa ee + 8.9] 
NE ER ed a. Sas d gotnk wy wie areas be ae + 4.7 
BY er oa pea essa oss eden oe + 3.9 
Separate tabulations for each of | 
the 77 cities included in the Index | 


> Gain % Gain 
21-Week 21-Week 21-Week or Loss or Loss 
Period Period Period 1937 1937 Week Week sa 
Iended Ended Iended over over Iended Ended : 
City May 25, 1935 May 23,1936 May 22, 1937 1935 1936 May 23,1936 May 22,1 : 
Akron, © . 6,287,349 6,308,344 6,830,774 + 3.6 8.3 364,791 12,2 
Altoona, Pa. 2 499.189 2,599,926 2,822,946 + 12.9 8.6 150,654 146,¢ 5 
Atlanta, Ga 5,671,685 6,056,246 6,391,494 + 12.7 + 5.5 295,372 325,0 
Baltimore, Md : 8,413,372 8,724,179 9,319,729 + 10.8 + 6.8 474,053 497 
Birmingham, Ala 4,08! 33 0 4,590,082 5,167,624 26.4 + 12.6 215,474 258,02 
Boston, Mass. 8,598,587 8,256,954 S,440,025 —1.9 2.6 $64,221 426,17¢ 
Bridgeport, Conn 3,411,276 3, gh 3,648, 356 6.9 7.3 196,644 220,7 2 
Buffalo, N. Y..... 6,732,418 6,524,5 7.394.342 + 9.8 13.3 413,672 442,064 
Camden, N. J. , 1,591,040 1.568,! 16 1,612,688 + 1.4 + 2.8 80,076 81,8 
Cedar Rapids, la. 1,883,588 2,009,742 2,107,084 +11.9 + 4.8 113,904 133,68¢ p= 
Chattanooga, Tenn > 962,428 2,720,021 2,559,961 —13.6 5.9 130,438 130,832 
Chicago, Ill. . ~-+. 11,649,2 12,235,643 12,793,879 + 10.8 + 4.6 694,000 671,713 
Cincinnati, QO. 6,711,765 6,884,941 7,207,045 + 7.4 + 4.7 387,287 359.54: - 
Cleveland, O. 7,485,227 7,904,790 S699, 161 + 16.2 + 10.0 427,338 445,66 4 
Comes, Oh. ..ccccnesd § veeeer , ° ales sf 300,620 283,696 ; 
Dallas, Tex. 7,688,914 8,242,054 8,742,710 +13.7 + 6.1 389,526 458,616 = 
Dayton, O. 6,192,512 5,476,380 6,350,910 + 2.2 + 15.6 306,460 303.9 2¢ 
Denver, Colo. 4,053,110 4,103,653 4,160,765 2.4 +1.4 228,370 209,06 g 
Des Moines, Ia.... 2,649,170 2,575,924 2,605,850 1.6 + 1.2 129,934 129,054 
Detroit, Mich. P P 8,785,435 8,857,880 9,336,336 + 6.3 + 5.4 492,246 519,756 
Erie, Pa. ...... . 2,868,670 3,586,794 + 25.0 + 25.0 172,732 204,120 ‘ 
Evansville, Ind. : 4,832,688 5,008,220 + 3.6 —4.7 292,488 311,15! f 
Fall River, Mass 1,333,653 1,471,209 + 10.3 + 7.9 101,435 97,467 
it ae i!) 2 3,466,470 3,682,490 + 6.2 + 2.5 214, 396 197,80¢ * 
Fort WwW ayne, Ind oak 4,234,979 4,862,928 + 14.8 + 4.4 263,354 252,308 { 
ED, BE dev xnccene ss 2,079,774 "2,986,735 $43.6 +264 169,402 ~ 194,400. +14 
Grand Rapids, Mich... 3,751,992 $449,900 + 18.6 + 20.1 205,016 262,360 +97 4 
Greenville, S. C........ 2,459,156 2,709,305 + 10.2 +19.1 121,902 134,442 +10 
Houston, Tex. ..... 5,388,530 5,674,037 6,579,608 + 22.1 + 15.9 319,368 352,618 +10 
Indi: inapolis, Ind. 6,801,696 6,988,509 7,575,505 +11.4 + 8.4 365,868 395,374 Le 
soreey City, NH. d..;.:. 921,018 995,565 979,591 + 6.4 -1.6 50,918 ~ 50,456 
Kansas C ity, Kans... 830,956 924,819 1,084,916 + 30.6 717.3 59,031 70,000 +18 
Knoxville, Tenn. ..... ; 492 381 3,797,724 3,973,034 13.8 + 4.6 187,124 188,328 4. ( 
Little Rock, Ark...... 3,823,274 3,690,218 3,829,140 + 0.2 + 3.8 163,310 196,000 +90 
Los Angeles, Calif..... ees 9,766,777 10,354,449 i + 6.0 449,913 500,782 +113 
Lynn, Mass. .........-. 4,265,800 4,156,502 3,962,476 7.1 4.7 241,906 224,224 7 
Manchester, N. H...... 1,432,070 1,864,316 1,408,330 —1.7 +3.2 66,176 70,018 Ls 
Memphis, Tenn. 4, 551, 414 4,458,668 4,777,936 + 4.9 + 7.2 241,430 296,856 +29 
Milwaukee, Wis. ..... 5,306,937 5,726,381 7,351,075 + 38.5 + 28.4 312,061 39% 2°09] 25, 
Minne ‘apolis, Minn. 5,816,383 6,252,765 6,270,069 + 7.8 +-0.3 310,579 310,547 
Nashville, Tenn. ..... 3,286,850 3,130,112 3,243,050 —1.8 + 3.6 170,436 189,328 +11 
New Bedford, Mass.... 1,264,620 1,359,246 1,373,316 + 8.6 +1.0 72,884 61,880 15 
New Haven, Conn..... : rag hen 312 3,943,204 ood + 5.2 180,222 190,092 +5 
New Orleans, La....... 7, 389 955 7,788,231 8,058,251 + 4.0 + 3.5 365,180 395,825 Lh 4 
New York, N. | ae . 24,01 7,966 once ona 27,851,353 +15.§ t 5.6 1,331, O81 1,371,868 ‘ 
| Brooklyn, N. Y........ 3,004,298 2,765,874 2,927,159 2.6 +5.8 «151,776 =~=—=~«Y:BQOO—SC— 9 
NOPTOIE, Vas -rscass 3,668,252 3,785,726 3,828,286 + 4.4 +1.1 190,526 196,966 
Oakland, Calif. ....... 2,991,658 3,110,856 3,166,160 + 5.8 +1.8 165,030 181,325 
Oklahoma City, Okla... 4,194,561 4,480,977 4,785,494 + 14.0 + 6.8 199,038 270,634 
By ys! Op |) ere . 4,568,663 4,507,408 4,834,639 + 5.8 +7.3 246,575 279,640 
| Philadelphia, Pa 11,604,976 11,707,913 12,640,610 + 8.9 + 7.9 585,603 - 620,456 + 5.4 
PRORMIN, APIS. scsi s cs 3,040,166 3,070,858 2,999,486 -1.3 3.3 160,272 167,986 4. 
Pitteburgh, Pa. ..2.<. 9,844,268 9,269,612 10,677,780 + 8.5 + 15.2 530, 460 530,950 +() 
Portland, Oreg. 4,174,194 4,709,000 4,999, 670 + 19.8 + 6.2 225,918 273.084 +204 
Providence, R. 1... 5,710,537 5,633,002 5,779,341 +1.2 + 2.6 280,940 293,569 + 4 
Reading, Pa. ......... 4,136,258 3,759,286 4,458,440 | + 7.8 +18.6 222,138 250,670 12.8 
MIChnMmOnNG, VE. .0<scen 4,669,868 5,090,582 5,254,326 12.5 + 3.2 260,344 280,658 +78 
Rochester, N: Y..6.6.%- 7,291,736 7,388,615 7,604,620 + 4.3 +2.9 444,411 427,554 8 
Rock Island- ee 3,146,472 3,480,184 3,737,163 +18.8 +-7.4 163,436 169,638 . 
Sacramento, Calif. 3,237,652 3,581,299 3,558,107 + 9.9 —0.7 161,623 175,812 +88 
San Antonio, Tex. .... 2,258,928 2,601,788 2,778,993 ~ + 23.0 +6.8 . 115,717 £181,587 +137 
San Dieg COME. bx. 133,806 5,498,822 5,911,634 + 15.2 +7.5 257,558 284,522 l 
San Seaaninan Calif 837,675 6,390,563 6,583,111 12:8 + 3.0 290,620 290,259 
Seattle, Wash. ..... ‘ 3,964,726 4,048,992 1,266,828 + 7.6 + 5.4 177,478 187,614 
South Bend, Ind.... 3,456,797 3,520,027 3,969,607 14.8 + 12.8 252,562 224,105 } 
Spokane, Wash. ....... 2,580,789 2,902,822 3.175,172 23.0 + 9.4 153,37 154,294 +0. 
St. Louis, Mo.........; 7,267,250 7,466,870 8,024,915 8.9 7.5 378,700 388,650 +2. 
St. Paul, Mint... 4,997,453 5,441,850 5,072,363 1.5 —6.8 244,940 215,544 12 
Syracuse, N. Y......... 1570-612 4,697,657 $,S26,SS1 5.6 + 2.8 244,244 239,842 
Tacoma, Wash. ia 2,064,686 2,411,854 ;-698:-312 + 30.7 + 11.9 145,124 133,742 7 
Tampa, Fla. 2,686,796 2,407,280 2,591,432 3.6 +7.6 111,902 114,828 9 
POMBO Me eitahseeayss  DWeaese jo “Bees § . wieibon reaks cts 263,914 322,404 + 22.2 
Toronto, Ont., Can &.901,481 8,536,588 8.572.203 . 9 Lo: 8 425,078 418,582 Ls 
Tulsa, Okla. : ‘ , 3,657,262 4,072,222 985.836 Lgg coun 9 339,920 224,826 
Washington, D. C . 13,407,775 14,966,666 15,379,251 + 14.7 +2.8 811,660 844,505 
Worcester, Mass 1,794,403 4,833,650 $843,489 a0 + 0.2 ~ 953.442 250,313 12 
Youngstown, 0, 3,535,313 3,968,404 3,838,83 +8.6 —3.3 230,468 196,308 -—l4! 
TORR Sie kw Renae: 6m 365,372,217 391,413,480 $15,312,705 + OS + 6.1 21,368,079 22,216,470 


Markets 


Based on total retail advertising volume in all newspapers in each city. 


(Copan 1937, | by | arena Publications, Inc.) 


Women’s Favor 


Sought in New 
Pipe Campaign 


San Francisco, May 27.—Tradi- 
tional feminine aversion to a pipe 
around the house is attacked by Sut- 
liff Tobacco Company in introducing 
a pipe tobacco, Heinie’s Blend, to 
men on the West Coast who have 
not yet made its acquaintance. 

Painted bulletins are directed al- 
most exclusively to overcoming any 
sales resistance which may be ac- 
counted for by the smoker’s better 
half. The art depicts a happy house- 
hold scene with the wife looking on 


approvingly as her husband relaxes 
with his pipe. 

Newspaper copy, on the other 
hand, is aimed at men exclusively 


with the direct offer 
of Heinie’s Blend, plus a corncob 
pipe, free to all. Small space has 
been enough to induce plenty of re- 
quests for the combination. 

A windmill which is used in the 
painted bulletins to gain a_ three- 
dimension effect also is being adapt- 
ed to counter displays. Dealers are 
provided with cutouts of the wind- 
mill with a revolving wheel. In the 


of a sample kit 


bulletins proper, the wind is the 
only motive power 


Harold Kn Diets Elected 


Celotex Vice-President 
Harold Knapp, general sales mana- 
ger, Celotex Corporation, Chicago, 
has been elected vice-president and 
general sales manager. 

Mr. Knapp has been with the com- 
pany since 1927 and has concentrated 
his efforts on sales activities during 
the past years. Prior to joining the 
Celotex Corporation, he was with the 
Union Lumber Company, the Good- 
year Lumber Company and the Kirby 
Lumber Company. 


Transfer to Worcester 


The New England Association of 
Ice Cream Manufacturers, located in 
Boston for the past 27 years, has 
transferred its headquarters to the 
office of the Worcester, Mass., Cham- 
ber of Commerce. The executive head 
of the association is Roscoe H. God- 
dard, general secretary of the Wor- 
cester Chamber of Commerce. 


Fintex Moves Steere 


Howard D. Steere, advertising 
manager, the Fintex Corporation, 


Cleveland clothing manufacturer, has 
moved his office to Detroit. He will 
continue to direct the company’s ad- 
vertising program from that city. 


McCall’s Adds Unit 


Effective with the September issue, 
McCall's Magazine will offer a new 
space unit, 
a bleed page 
| half-page. 


consisting of six columns, 
bleed 


and a three-way 


manager, 


WSGN Aaneiiaie White 


T. O. White, formerly advertisine 


Loveman, Joseph & Loet 


department store, has been appointed 
production manager for WSGN, Bir 
mingham, Ala., a station of the Bir- 
mingham News & Age-Herald. 


Single, $4 


Featuring two-room suites from | $ 
Serving Pantries. 


daily. 
frigeration. 


Special 


Excellent Restaurant 


Duplex Cocktail Lounge 
Air-Conditioned 

Music during Cocktail 
Dinner Hour 


Peverly 


125 EAST 50th ST. 


WM. A. BUESCHER, Monoger 
NEW YORK 


monthly 


A FINE HOTEL 


in the 
GRAND CENTRAL ZONE 


Opposite the Waldorf-Astoria 


and 


and yearly 


Double, $6 


Electric Re 


rates 


and 
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The 


rates for this department are as follows: 


Help Wanted,” “Positions Wanted,’ “Representatives Wanted,” and 
Represt ntatives Available,” 30 cents a line, minimum charge $1. Terms 
,ep! 
ash W th order. 
ot ther classifications (single insertion rates): % in., $2.75; 1 to 3 in 
_. co» inch. Write for descriptive folder of specimen ads and discounts 
#4 ‘varm. insertions. 

. HELP WANTED REPRESENTATIV ES W ANTED 
—— Salesman—for Cleveland Publishers Representative for Chi- 
ae eading trade publication, | cago area is wanted by rapidly grow- 


xperienced and have suc- 
ord as producer—otherwise 

Salary basis plus bonus. 
rtunity. Our organization 
this advertisement 
ADVERTISING AGRE, 


SAL ESMAN WANTED 
reising solicitor to cover Ohio for 
ry publication, on salary and 
n basis. Must have car. Good 
for the right man. Give 

ence and references. 


. j15. ADVERTISING AGE, Chgo. 


Rasolient opportunity for young man 
d toward publishing. Consumer 
9 years old. Some capital 


» ¢ *hgo. 


red 
. 1136. ADVERTISING AGE, Sens 


post’ TIONS WANTED a 


i with fifteen vears 
experience would like 
rge daily newspaper 


advertising 
to connect with 
on advertising 


nd circulation or some agency. A 
wd worker and interested in com- 
ssion contract only. Address L. 
n Smith. Box 3025, Thirty Twenty 
Five, Federal Station. Rochester, New 
York 
COMMERCIAL RESEARCH 
years as branch supervisor of 


irge commercial research organiza- 
Age 29, married, university 
». Seeks change to better self. 

ADVERTISING AGE, Chgo. 


Statistic lan and analyst with unusual 


experience and training in Adv. Re- 
rch desires freelance work inN. Y. 
1138, ADVERTISING AGE, N. Y. 


ing national publication. 
formation in first letter. No has beens 
wanted, for this representation affords 
excellent opportunities to grow into a 
real profitable connection. Full co- 
operation on promotion given by pub- 
lisher 

Box 11 34, 


Give full in- 


ADVERTISING AGE, Chgo. 


WANTED: Advertising representa- 
tives in the States (except Chicago 
and Cincinnati) for high class na- 
tional publication. 

Box 1132, ADVE RTISING AGE, ae £ 


MISCELLANEOUS 


EXTREMELY LOW COST 
process reproduces direct from your 
copy without necessity of costly cuts 
engraving and expensive type-setting! 

Perfect for all sorts of pictorial 


sales letters, and advertising litera- 
ture, sales manuals, ter organs, 
bulletins, drawings, etc., 


300 COPIES (8ix1i"). $2.5 
Additional hundred copies abc 
Even lower prices in quantity. 

All sizes can be furnished. 

Send for free samples. 
Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARDS. A new and 
novel idea in selling that brings re- 
sults. Don't overlook this opportunity 
for additional profits. Write today. 

GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


New G-E Film 
Stars Cobb and 
Household Aids 


New York, May 26.—Some 4,000 
triends of the General Electrie Com- 
iny and Rex Cole, Inc., turned out 
last night for the premiere of the 
company’s new talky, “From Now 
at Radio City’s Center Theater. 
Irvin §. Cobb and General Electric 
household equipment are featured. 
The film, portraying development 
of better housing through the re- 
arch, was designed for use of 
‘edlers and distributors. It will be 
ooked at neighborhood theaters in 
te mornings and occasionally for 
gular performances as half of a 
uble bill, 

GE's previous full length picture, 
Three Women,” also featuring 
‘¢ of Hollywood’s big names, was 
“OWN more than 2,000 times. 


Qn” 


27,858 men — 
‘td women too are working in 
Elizabeth in more than 218 
tiversified industries earning 
and spending $28,972,320 a 
‘ar. Elizabeth, fourth largest 
turket in New Jersey is covered 
"clusively by the ........ 


Clijabeth Daily Journal 


“'y Daily Poper in Elizabeth, N. J. 


CHa Represented by 
hens H. EDDY Cco., Inc. 
rk Boston Chicago Atlanta 


Lees Bention 
of Big Brands 
in Chain Copy 


New York, May 27.—Mention of 
national brands in 17 grocery classi- 
fications declined 30.6 per cent in 
chain store advertising during the 
first two months of 1937, as com- 
pared with the coresponding period 
of 1935, as a result of the Robinson- 
Patman act. This summarizes re- 
sults of a study made by the Bureau 
of Advertising, American Newspaper 
Publishers Association, in co-opera- 
tion with 20 member newspapers. 

For purposes of the study, “na- 
tional” brands were considered 
those manufactured by any concern 
producing any item listed by Media 
Records, Inc., as advertised in news- 
papers during the last three years, 
or by Curtis Publishing Company in 
its analysis of “Leading Advertis- 
ers.” 

A second “field” classification was 
established for products not includ- 
ed in the national brand list. The 
Bureau found that the decline in 
mentions of these brands amounted 
to 21.2 per cent. 


Lineage Also Down 


Results are affected to some ex- 
tent by a loss of 16.7 per cent in 
lineage of 80 chains whose advertis- 
ing was studied. These chains used 
only 751,932 lines during the first 
two months of 1937, compared with 
902,190 lines in 1935. 

The food products studied include 
baked beans, baking powder, canned 
milk, cereals, cheese, coffee, flour, 
gelatine desserts, catsup, mayon- 
naise, salad dressing, soaps and 
cleaners, soup, sugar, syrup, tea and 
tomato juice. 


Woodman Sole Owner 
of Mail Order Paper 


James M. Woodman has bought 
Illustrated Mechanics combined with 
Home Friend, Kansas City, becoming 
sole owner. 

Mr. Woodman plans to change the 
name to Home Friend combined with 
Illustrated Mechanics. He was for- 
merly publisher and _ editor of 
Mother’s Home Life. 


| 


WESTINGHOUSE CHIEFS 


S. D. Mahan (left), is newly-named gen- 
eral advertising manager of Westing- 
house Electric & Manufacturing Com- 
pany, with headquarters in Mansfield, 
O., under a re-organization merging and 
centralizing all of the company's adver- 
tising. Roger Bolin succeeds Mr. Mahan 
as merchandising division advertising 
manager. 


Western Printing 
Appoints Brown 


W. Ellzey Brown, formerly with 
the Caterpillar Tractor Company, has 
been appointed creative counsel in 
the Chicago district for the Western 
Printing & Lithographing Company, 


Racine, Wis., and Poughkeepsie, N. Y. 
Mr. Brown will work with adver- 


tising agencies and advertisers in the 
building of sales promotional ideas, 
utilizing his company’s creative de- 
partment. 


— 


Converse, Curtiss 


to “Western Home” 
J. A. Converse, formerly advertis- 
ing manager, Pacific Retail Lumber- 
man and The Timberman at Port- 
land, Ore., has been appointed Pacific 
Northwest advertising representative 
for Western Home Publishers with 
headquarters in San Francisco. 

Another addition to the staff is 
Edith Curtiss, formerly with Wil- 
‘liams, Lawrence & Cresmer, news- 
paper representatives. 


Robinson to Riesateh 


MACY SWITCHES 
TO TRUTH THEME 
IN BRAND FIGHT 


(Continued from page 1) 
fered at 16 ounces for 24 cents and | 
one gallon for $1.29, Macy's said: 
“Prophylactum is a mouth-wash pre- 


pared in our own laboratory. It con-| , @- B- Robinson, formerly with 

" : ; ; 4. | Spur, Rimmer and Sudler, and Audio 
tains such simple ingredients as dis- Productions, has joined J. R. Kup- 
tilled water, alcohol, boric acid, | je, Advertising Agency, New York, 
thymol, menthol and other palatable] as staff artist. 


flavoring agents. It contains no magic 
whatsoever. It conforms to the require- 
ments for antiseptic-value-in-mouth- 
wash set forth in the National For- 


“Celre-fo-mo” Debut 
American 
cine, Wis., 


Ra- 
using Racine newspa- 


Chemical Company, 


is 


arw > zian Loa ~% “Sar P A te S 
mulary. _Prophylactum is simply a pers and station WRJN, Racine, to 
good, reliable mouth-wash, well and |test “Celre-fo-mo,” an effervescent 
cleanly made by reputable chemists. | medicinal compound. 


It is long-established and widely con- 
sumed.” 

No prices of advertised brands 
were mentioned in the advertise- 
ment, as in previous insertions in the 


RADIO EVENTS, INC. 


oe INDEPENOENT PRODUCING GROUP 
SERVING ADVERTISING AGENCIES 


campaign. “More quantity for your 
money,” was the claim made, with ae ene 
the added assertion that even “at this ww vores. ree 
modest figure Macy’s will make a 


reasonable profit.” 


: Ou [ 


The book, we mean! 


If you ever have need of stock photo- 
graphs, you’ve just got to have this 


new file of over 800 
camera studies. 


You've never seen such pictures. All 


new. 


Specially posed. 
models. 


This is our first catalog and we’ve 
gone to town with it. 


really 
agree 


pages 
time. 


it’s a swell job. 


ILL 


never get along without me! 


And action galore. 
fully reproduced and grouped in a 
striking loose leaf binder. 


will be sent you from time to 


KOTOGRAPH 
STRATIONS: 


99 


In order to keep this expensive book out 
of the hands of professional coupon- 
clippers, we’ve had to put a price of $5 
on it. But we'll credit this on your first 
order. As a matter of fact, we'll send 
your money right back if you don’t 
think this is the best collection of stock 
photographs you’ve ever seen. 
Write your name and address on the 
margin, tear out the corner and send 
it in with your check for $5 today. 
You’ve gotta hurry because we haven't 
very many. 

@ Our main job is the production of 

individual advertising illustrations by 


photography. Try us on your next 
tough picture. We'll never let you down. 


remarkable 


Many new 
Beauti- 


You'll 
Additional 


144 NORTH WABASH AVE. 
CHICAGO ILLINOIS 
Phone FRAnklin 0075 


INC. 
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Volumes of Experience - - 


Time and time again, lithographic pressmen have had 
the pleasant experience of turning out a finer reproduc- 
tion, with better color registry, because of using depend- 
able Vac-Cup-Bac Poster Paper. 
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Experience has shown them, too, how well Vac-Cup- Bac a 
handles on the press -- how its uniform whiteness invari- 
ably improves the completed reproduction. 


And, advertisers and agencies know from experience 
that Vac-Cup-Bac is dependable for providing repro- 
duction that reflects full credit on the art and copy fur- 
nished. They know, also, that Vac-Cup-Bac’s exclusive 
posting principle means an un:nterrupted showing dur- 
ing the entire posting period. 


Here’s WAC-CUP-BAC’s 


Service Guarantee 


The diamond-shaped Vacuum Cup, 
an exclusive principle in poster 
paper, gives VAC-CUP-BAC greater 
sticking qualities and smoother ap- 
pearance during the life of the poster. 
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sbhHOTOGRAPHIC REVIEW OF 
Oi ee THE WEEK 


TRANSATLANTIC PLANE PROMOTES GOODALL 
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Le Commander E. F. McDonald, Jr., presi- 
AN dent, Zenith Radio Corporation, bursts 


ids ‘ | >. B ple am, forth with sales points at a recent dis- 
P-EX POS 1 7 § GO = a ee tributors’ conclave in Chicago against a 


ia background of copy examples. 


paras JUTE 12 TO Oct. 38 yt 


Elmer Ward, president of Goodall Manufacturing Company, Cincinnati (left), 
and S. Rae Hickok, belt manufacturer, prepare to board the sister ship of the 
ty poster, with "Texanita’’ Eleanor Akers beside it, is part of the sales ammuni- one used by Dick Merrill on his transatlantic coronation flight. Mr. Ward, 
“* eset to corral more than 7,000,000 visitors to the Greater Texas and BUYS FIRST FAIR SPACE Mr. Hickok and three other guests will visit several Midwest cities during the 
; Pan American Exposition opening in Dallas, June 12. maiden promotion flight to promote Goodall's Palm Beach suits. 


COLOR COMBINATIONS IN NEW ELECTRICAL BRIDGE BACKGROUND FOR NEW DISPLAY 


W. R. Marshall, San Francisco vice- 
president, Westinghouse Electric & 
7 Manufacturing Company (left), hands 

4 et is ; a $32,000 check to James B. Black, man- 
? Shige tin agement board member of the Golden 
Gate International Exposition, as pay- 
ment for the first industria! exhibit space 
Fist installation of the new Hy-Beam glass letters for electrical displays allows to be sold for the 1939 event. Elizabeth 
wveral color combinations. The glass letters and tubes are removable as one Coleman, assistant to Mr. Black, scans 
unit. Flexlume Corporation, Buffalo, developed the letter. the contract for the 5,000-foot space. 


SNPA BOARD OF DIRECTORS GATHER FOR CONVENTION DISCUSSION 


A "Chinese Wall" effect is given this newly installed Kraft-Phenix Miracle Whip 
semi-spectacular as viewed here from a vantage point over the San Francisco- 
Oakland Bay Bridge. The three-dimension installation is one of the largest in 


the area. 
es . ; | ea : 4 ue i 
| | 1 e | a ACTION IN NEW SOCONY-VACUUM DIORAMA 
| . soe . of, Hehe, " ee 
\ INE-OIL-€ CIID (® N i) [3 () ARMOR! . eer 


Coes amend 


sors | 


‘ ike rather serious business at the breakfast meeting of directors at the Southern Newspaper Publishers Association 
.“*tion. Left to right around the table are: Raymond B. Bottom, Newport News Press and Times-Herald; A. W. Huckle, 
fc Hill Herald; W. O. Johnson, Chattanooga News; Fred B. Wachs, Lexington Leader; Dave Vandivier, Chickasha Ex- 
“* Wther Long, Huntington Advertiser and Herald-Dispatch; James E. Chappell, Birmingham News and Age-Herald; 
“ston Williams, SNPA secretary-manager; Ted Dealey, Dallas News and Journal; J. N. Heiskell, Little Rock Gazette; 
'" Skewes, Meridian Star; Horace Hall, Dothan Eagle; P. T. Anderson, Jr., Macon Telegraph and News, and B. N. 
Honea, Fort Worth Star-Telegram. 


Visitors to the Socony-Vacuum travel and industrial exhibit in the R. C. A. 

Building, New York, are given a 150-mile "trip'’’ by means of a new three- 

dimensional diorama which projects the passing landscape with a Socony- 
Vacuum service station in the foreground. 


SAVEL TO CARROLL 


_. M. Carroll, advertising manager, 
.»_'8ing Division of General Mo- 
my POretion, accepts the president's 
“ch Herbert V. Mercready, Mag- 
4 ica! Company advertising man- 
lent” retiring president of the 
wily Marketers of New Jersey, 
“y of the N. 1. A. A. at the annual 

9 May 19. Jim Cawley was the Leaders of the advertising world gathered in Boston, May 19 to honor Henry B. Humphrey, veteran in the advertising field and president of the Boston agency 

candid cameraman. bearing his name, on the occasion of his 50th anniversary in the agency business. (Story on Page 20.) 
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ADVERTISING AGE 


“Many of our customers read TIME and 
all concur in the opinion that it is the 
best magazine of its kind put out. 
GOODRICH advertising in TIME should 
help us go over the top in our sales 
campaign.” 


TIRE STORE MANAGER 


“TIME will help me sell more BUICKS.” 
BUICK DEALER 


“We intend to tie in our window display 
of these hats along with the ads as they 
appear in your magazine. In order to 
complete the tie-up, we will show the ad 
in the magazine in the hat window and 
we feel that there will be a valuable sell- 
ing advantage in this to us.” 


KNOX HAT DEALER 


“TIME is a great medium...” 
HICKOK SALESMAN 


“I not only take a very great interest in 
reading TIME myself, but we keep it dis- 
played on our showroom table, feeling 
that the public in reading it will not only 
see our ad, but would be very much in- 
terested in its contents.” 


PACKARD DISTRIBUTOR 


¥ WITH PEOPLE WHO BUY — 


“I make it a point to carry your mag- 
azine with me, as a calling card, after 
each issue with a PYROIL ad in it. This 
always gets instant attention from my 
prospects, for they know that nothing 
but quality merchandise is advertised in 


your publication.” 
PYROIL SALESMAN 


“I find TIME the most talked of mag- 
azine on the streets today.” 


GOODRICH TRUCK & BUS 
TIRE SALESMAN 


“We are heartily in agreement with the 
GENERAL ELECTRIC COMPANY in 
believing that TIME is a valuable adver- 
tising medium for our products and 
anticipate using the cover of TIME along 
with the ad for window and sales office 
display.” 

GENERAL ELECTRIC DISTRIBUTOR 


“The advertisement appearing in TIME 

will reach the thinking public. TIME will 

be a valuable selling aid for us.” 
GENERAL ELECTRIC DISTRIBUTOR 


“An advertisement in TIME reaches the 
type of insurance buyers whom we desire 
as purchasers of our insurance.” 


INSURANCE COMPANY OF 
NORTH AMERICA SPECIAL AGENT 


Ad 
] 
‘ 
“ ee 
. 


pap Age 


TIME HELPS ME SELL” 


“We are sure that this will be a valuable 
selling help to have our customers know 
that LIBBEY GLASS WARE is being 
advertised extensively in America’s Lead- 
ing Magazine.” 

LIBBEY DISTRIBUTOR 


“I shall show our TIME ad to every 
dealer on whom I call.” 


LIGHTOLIER COMPANY SALESMAN 


“We believe that your magazine is one 
of the best mediums of advertising that 
JOHN HANCOCK uses.” 


JOHN HANCOCK LIFE INSURANCE 
COMPANY AGENT 


“We feel that this means of advertising 
will help our sales locally, as well as the 
sale of DIAMOND T all over the 


country.” 
DIAMOND T DISTRIBUTOR 


“T have always recognized the importance 
of TIME as an advertising medium and 
its value as a comprehensive compilation 
of weekly news. I know it will serve as 
an excellent tie-up in presenting the 
GILLETTE products.” 


GILLETTE SALESMAN 


AND PEOPLE WHO SELL- 
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